SPONSORSHIP & ADVERTISING
PROSPECTUS
Activity for 2021 Calendar Year
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Dear Member
The Australasian timber flooring industry is ever moving and changing. With new advances in
products and technology on offer. Ensuring timber flooring technicians, architects, specifiers
and building professionals are educated on the newest products and methodologies is a
significant part of our ongoing focus.

We are excited to announce the 2021 schedule of sponsorship and advertising opportunities

that put you together with the two primary target audiences – 1. contractors and 2.

architects, specifiers and building professionals. These opportunities provide a series of

event, electronic media, print media and social responsibility opportunities – a solution for all

marketing approaches.

The return on investment speaks for itself, as the opportunities outlined grow in success each
year. Trade nights and social events putting you in direct face to face contact with

contractors, at attendance numbers exceeding expectations and that only ATFA can achieve.
Online and electronic media initiatives reaching 50,000 architects, specifiers and building
professionals – just to name a few.

We offer a wide range of sponsorship and advertising opportunities to suit your needs, as

outlined in the prospectus. Highly sought-after positions will sell out, so we encourage you
to get in quick.

And if our offering doesn’t quite fit in your box? We’re always excited to work with our
sponsors and advertisers to come up with tailored solutions to connect you with our
audience. Contact us to discuss your needs!

On behalf of the entire ATFA team, I hope you’ll choose to partner with us for what’s shaping
up to be our most exciting year yet!
Sincerely

Randy Flierman

CEO, Australasian Timber Flooring Association
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About the Australasian Timber Flooring Association Ltd
The Australasian Timber Flooring Association (ATFA) is the peak body for the approx. $3 billion-dollar
timber flooring industry in Australia and New Zealand.
ATFA is a member based organisation, established to improve the professionalism of the industry.
ATFA conducts considerable training activities each year including skills-based training, workshops,
webinars and online training. The organisation prides itself on the technical data it produces to

support its members and inform consumers.

ATFA sets industry standards, with publications covering all elements of the timber flooring industry.
Likewise, ATFA is charged with hosting the industry’s annual awards each year – the major event for
the industry, celebrating the industry’s achievements and people.

ATFA works with regulatory bodies throughout Australasia and works at the national level (Australia
and New Zealand) to ensure the future of apprentice training.
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About the Industry’s Activities
Gala Awards Dinner and Timber Flooring Industry Trade Day
Features:
•

Gala awards dinner combined with Timber Flooring
Industry Trade Day (FIT)

•

FIT expected to attract industry attendees from across
Australasia

•

Demonstration activities at FIT

•

Other social activities aligned to these events

•

Awards sponsors receive 2 free dinner tickets

•

Presentation of the award(s)

•

Major sponsors naming rights in line with category

•

Recognition in advertising and ATFA Timber Floors magazine

•

Ongoing promotion of sponsors throughout the promotion period

•

Recognition aligning to sponsorship in the website Awards page

•

Banners at event and dinner sponsor banners on stage

•

Major Solid Floor of the Year sponsor – five categories $7700

•

Major Pre-finished Floor of the Year sponsor – four categories $5500

•

Dinner sponsor, opening presentation $4400

•

Category sponsors (Contractor, Apprentice, Employee, Sales Rep, Distributor,
Showroom, Innovative Product, Avant Garde, Deck, Best Sand and Finish, Hybrid) $2380
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About the Industry’s Activities
Ladies of ATFA Breakfast
Features:
•

An opportunity for the ladies of ATFA to get together and network

•

A social function for the ladies of ATFA to discuss business and life

•

A full breakfast service, hosted by the ATFA Chair Lady

•

Opportunity for a corporate member to sponsor this activity paying the cost price of
the event – ATFA will obtain a quote from the venue, and then dependent on
attendance

•

Full exclusive promotion rights of your brand

•

2-minute introduction and welcome at the event

•

Signage at the event

•

Cost – to be determined.
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About the Industry’s Activities
Electronic Despatches
Features:
Product of the Week
•

50 despatch opportunities, January through December each year

•

Maximum buy of five despatches per annum

•

Despatched via ATFA Facebook, Instagram and the ATFA member card, to in excess
of 3300 followers

•

Display your product direct to the ATFA membership with your product brochures

•

Investment just $345 per despatch.

Product Buying Guide
•

Issued to 50,000 architects, specifiers and building professionals each year

•

Major focus on the architect and specifier market to specify your products and
services

•

Prime position on both ATFA websites

•

Investment just $995 (additional pages $795)
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About the Industry’s Activities
Trade Nights
Features:
•

Nine locations in 2021 – Adelaide, Melbourne, Auckland, Cairns, Newcastle, Perth,
Wellington, Launceston and Canberra.

•

$395 per event for patron members, $495 per event for standard members.

•

5% discount when registering for five or more trade nights.

•

10% discount if you register for all nine trade nights.

•

Grass roots connection with contractors, depending on location anywhere between
50 and 120 attendees at events.

•

Averaging 19 exhibitors at each event, larger cities with over 25 exhibitors.

•

Ability to conduct live demonstrations at your stand during exhibitor times.

•

Key guest speakers as drawcards for members to attend, with short presentations
maximising contractor contact with exhibitors.

•

The most effective way to get in front of contractors in Australia and New Zealand.
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About the Industry’s Activities
ATFA Timber Floors Magazine and Publications
Features:
ATFA Timber Floors Magazine
•

The only timber flooring specific magazine in the
Southern Hemisphere.

•

A 40+ page magazine, distributed to over 2500 timber
flooring business, three times per year.

•

Readership in excess of 7500.

•

Please see the separate ATFA Timber Floors Magazine
media kit for all rates and ad sizing.

ATFA Publications
•

Industry Standards for all timber flooring applications – solid, engineered, laminate,
bamboo, decking and the always popular Problems – Causes and Remedial Measures.

•

A mix of hard copy and e-book publications.

•

Logo sponsorship on the inside front cover of each publication.

•

Minimum four-year lifecycle in circulation throughout all ATFA members, the timber
flooring industry more broadly, architects, specifiers and building professionals.

•

A low contribution fee of $1200 for your logo in one publication.

•

In 2021, opportunities exist for the new Hybrid flooring products manual.
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About the Industry’s Activities
Webinars
Features:
•

Online webinars that members can participate in at the end of the day, from their office
or home, even anywhere on a mobile phone.

•

Six webinars conducted per year, seven for 2021 including:
-

Correct use of moisture meters

-

Assessing if subfloors are suitable for floor installation

-

Providing floors over underfloor heating

-

Restrictions to floating floor movement

-

Covering floors during construction

-

Repairs to timber floors – what is acceptable?

•

Sponsor all six for $1900, or individually for $350 each.

•

Get your brand in front of up to 100 members per webinar, live and on our website
after.

•

Enjoy branded promotion in the lead up to each webinar.
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About the Industry’s Activities
Golf Days
Features:
•

A fun day out for the industry, and every knows how much business gets done on the
golf course!

•

Held in four locations in 2021 – Melbourne, Brisbane, Perth and Auckland.

•

Varying sponsor packs available, including:
-

Major sponsor $1750 per event (all lead up promotion with your logo on
marketing, prize presentations, sponsor on two holes and one team of players,
plus Facebook photos)

-

Hole sponsor with team $890 (gets your company banner on a hole and
Facebook photos)

•
•

Hole sponsor $330 (gets your company banner on a hole and Facebook photos)

It’s a great reward for you and your own staff.

It’s a great opportunity to reward good customers!
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About the Industry’s Activities
New or Recently Introduced Activities
Features:
Future Leader Scholarships
•

An opportunity to realise your social bottom line
responsibility by sponsoring an industry future leader
for just $5000. The package includes trip to an
international expo, spending money and leadership
training. You receive promotional exposure with your
scholarship recipient, photos and promotion with your
logo on ATFA’s website and to use on your own.

2019 winner – Karen Darragh

Electronic Member Card Advertising Opportunities
•

ATFA electronic member card advertising page
12 monthly opportunities to have your company
hold an exclusive page on the ATFA electronic
member card. Just $195 for the opportunity on
a first come first served and pick your month
opportunity. Your logo, content and a link to
your website.
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About the Industry’s Activities
New or Recently Introduced Activities (cont)
Features:
EMC and Costing App
•

This app has already been downloaded by hundreds of
industry people, its on Apple and Android and free to
anyone to download, not just members. As such the
spread is wide and worldwide. For a monthly investment
of $195, it’s a great bonus for your business!
In this instance you’re paying for the banner ad, as per the
Rubio Monocoat example shown here. All you need to do
is provide us with an ad, the specs 400 x 150 pixels with
72 resolution.

Manufacturer’s Online Demos
These are your pre-prepared webinars, delivered via ATFA’s webinar system to all its
members, designed for product manufacturers and importers.
•

6 x 30-35 minute pre-recorded webinars places available, produced by your business
and aired in the ATFA webinar series (we will prioritise product diversity).

•

These should be demonstration of your products in an educational format, not
advertorial – though use of your branded products, logo and branded clothing is
permitted. Company representatives should be available to answer questions.

•

Initiative includes branded promotion in the lead up to your webinar, via email and
social media.

•

$695 per webinar place. Contact ATFA for the full brief on this initiative.
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About the Industry’s Activities
New or Recently Introduced Activities (cont)
Features:
Supplier Virtual Field Trips
This initiative is designed specifically put a spotlight on recognised suppliers who sell directly
to contractors and supply all contractor needs such as coatings, adhesives, abrasives,
equipment and more (not manufacturers in this instance).
•

For a $250 investment, your 2 minute video (for fairness, please be within 10
seconds), filmed in landscape (you may chose to use a videographer, or do it yourself
with a smart phone and gimbal – though a quality outcome is expected). Make it as
entertaining as possible.

•

There are 12 opportunities that will be uploaded to ATFA’s social media in the first
week of each month. Only one place per supplier.

•

ATFA’s social media reaches 1000’s of contractors, extending far further than ATFA’s
extensive membership numbers.

•

The video can be a tour of your business, meet the staff, a walk around your product
offerings and more.

•

This is a great initiative to make sure contractors know you and where you are!

Guideline Forums
In 2021, ATFA will present 3 Guideline Forums, in order – Floated floors (hybrid, vinyl,
laminate and bamboo), Engineered (adhesive fixed and floated) and Adhesive & moisture
barrier products.
•

For a $695 investment per forum, you can have naming rights sponsorship of these
and all associated promotion. Opening slides will recognise your sponsorship and
business offerings.

•

These forums will bring many together, eager to learn the mechanics and needs to
manufacturer guideline development and presentation good practice, also
recognising contractor contribution to these 3hr sessions.
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About the Industry’s Activities
New or Recently Introduced Activities (cont)
Features:
Vodcasts
A fantastic new initiative making the most of videoconferencing (vodcasts are like podcasts
that are also able to be watched, or listened to) and allowing us to go anywhere in the world
to seek out the people you want to hear from. ATFA will set up and record videos with
significant industry entities, obtaining their expertise and opinions on a wide range of topics.
•

These are likely to get considerable attention given the industry entities involved,
with worldwide reputations.

•

For $350 per vodcast (or $990 if you buy all 3), your branding associated with all the
promotion and used as a background in the interview.

Exhibitor of the Month
Promote your business via ATFA’s all-powerful primary website.
•

Your business featured on the ATFA website for a month, including one of the
prominent sliders.

•

You provide a specifically set up URL link from your website, showcasing your
products and/or services, to which ATFA will create a landing page linked to the ATFA
Slider with your branding.

•

$1500 for one month of exposure to thousands of website visitors.
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About the Industry’s Activities
New or Recently Introduced Activities (cont)
Features:
Regional Network Nights
To quickly offset the time lost face to face with members in 2020, we are putting in place two
early network nights to reactivate member interaction. These are a little experimental and a
more mellow version of a trade night – more casual and intimate in the approach taken.
•

In zone only participation (to ensure they go ahead), so exhibitors within the State or
representatives from within the State. We’re trialing this initially on the Sunshine
Coast Qld and Wollongong NSW. Expecting numbers in the 25 – 35 range. Based on
the success of these we may schedule more.

•

An opportunity for each exhibitor to have a few minutes talking about their services
and products within an intimate setting, rather than formal exhibiting stands.

•

A guest speaker to top of the night and some personal networking opportunities.

•

Just a $395 investment. The target is 6 participating companies per location.

ATFA Technical Person for a Day
ATFA has some amazing talent among its members these days, that behind the scenes put in
a great deal of effort and constantly provide expertise. You too could benefit from this
expertise by hiring one of our experts for a day (or more!).
•

Our experts include leaders in the fields of coatings, adhesives, installation, sand and
finish.

•

Personalise the assistance you need for your own inhouse purposes, held in the
convenience of your own site.

•

$2200 for a day of their time, additional costs apply where preparation of materials is
required and for travel expenses.
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About the Industry’s Activities
New or Recently Introduced Activities (cont)
Features:
Virtual Showrooms
An opportunity for those with a timber flooring showroom to feature their effort virtually via
the ATFA consumer website www.floorchoices.com.au , as an enticement to consumers,
architects, specifiers and building professionals to visit in person.
•

For the tiny investment of $495 per annum, you can purchase a position on the ATFA
floorchoices consumer website for an entire year.

•

Provide us with a videographer produced video of 2 minutes duration (within 10
seconds for fairness), and it will be located in specially designed section of the
website to showcase all our members with timber flooring showrooms.

•

Details such as location, contact details and website will be included.

© Australasian Timber Flooring Association Ltd 2020

17 | P a g e

About the Industry’s Activities
New or Recently Introduced Activities (cont)
Features:
Online Training Workshops
After ATFA’s first and highly successful online training workshop held in May 2020, with over
200 registrations, ATFA will offer 3 online training opportunities during 2021.
•

Given the strength of these, you will be able to sponsor these with naming rights,
lead up promotion and initial company promotion at commencement of the
workshop.

•

$350 to sponsor one or $990 for all 3.

•

As with all ATFA training and information, there is no better value for money!

_____________________________________________________________________________________________________________________________________________________

Please see https://www.atfa.com.au/corporatebenefits/ for more corporate member benefits!

Thanks to our Sponsors in 2020 and into 2021
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TERMS & CONDITIONS
Sponsor agreement: By making and forwarding your selection outlined in the accompanying overview
document, you agree to pay the fees specified in the corresponding invoice that reflects your choices.
From the date of submitting the overview document there is a five-day cooling off period. Should an activity
be cancelled due to unforeseen circumstances, the company will be reimbursed for that activity in full.
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