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In addressing ATFA members as your President 

for the first time, I would like to pay tribute to our 

outgoing President Paul Kiely.

Paul’s contribution over many years as a Director 

and President has been instrumental in the 

positioning of ATFA as the peak Australian timber 

flooring body.

I extend a warm welcome to our board to our 

newest director Lyn Marafioti from Aarrans Timber Flooring Solutions in 

Western Australia. Lyn has vast experience in the Timber Flooring sector and 

has already stamped her mark on the board of ATFA.

We look back at the past year with satisfaction. Many positive outcomes were 

achieved in all areas of ATFA, including member services, training, marketing 

through trade nights, Flooring & Finishes with ATFA event to mention just a few.

Throughout the next period we will focus on maintaining and enhancing 

the products and services available to members. Our objective is to exceed 

member expectations and to achieve that I encourage all members to actively 

participate in the products and services available.

Whilst your board provides corporate governance and oversight and the ATFA 

staff provide operational services, ATFA is an association of members and the 

programs scheduled are based on member requirements, so again, please be 

active members and communicate your expectations.

I look forward to working with the ATFA family as your President.

Be well, stay healthy, keep busy.

John Hollis, President

Australian Timber Flooring Association
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ATFA update
Firstly, may I wish you and your loved ones a wonderful 

Christmas and New Year! After a couple of tough years 

economically, let’s hope the number 13 is lucky for us all!

The program for 2012 is complete and it’s been another 

great year of training outcomes and events. The highlight was 

the 2012 Flooring and Finishes Expo with ATFA in Melbourne, 

plus the fantastic ATFA awards dinner enjoyed by 219 guests. 

Another highlight was the introduction of technical webinars, 

free to members – these 

little gems of information 

proving to be a real hit and 

provide training access for 

everyone. The local trade 

events continue to provide a 

central point for industry to 

come together and discuss all 

essential matters.

At our recent AGM in 

October, the Board farewelled 

a long standing Director and its President for the past three 

years – Paul Kiely. Paul will be considerably missed in his 

role with the Board, though he hasn’t gone far, still involved 

with ATFA on many other fronts. Paul brought a statesman 

quality to the direction of ATFA, and I for one cannot thank 

him enough for his enduring contribution to our wonderful 

industry.

At the same meeting we 

welcomed a new Director 

to the ATFA Board – Lyn 

Marafioti from Aarrans 

Timber Flooring Solutions 

in WA. We look forward to 

Lyn’s frank assessment of 

ATFA services and contractor 

insight to all activities. Lyn’s 

experience with husband Sam 

in the timber flooring industry spans 20 years and will provide 

ATFA with a wealth of information.
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So what can you look out for in 2013?

Regional Expos

In addition to our major national expo conducted approx 

every 18 months, we are commencing a three year cycle 

of mini expos around the states. In 2013, we’ll be kicking 

off with Perth, Melbourne and Brisbane, then taking it to 

Tasmania and Adelaide in 2014, followed by Sydney and the 

ACT in 2015. In the same years other states will still hold 

informative trade night events.

These regional expos will bring up to 24 exhibitors to your 

state in a one day event, combined with a couple of guest 

speakers and a state dinner, they will be a great opportunity 

to mingle with your colleagues and many of the timber 

flooring manufacturer and supplier representatives.

ATFA Diploma of Timber Flooring Technology

The new year will introduce our newest initiative, ATFA’s 

own industry Diploma, offering members the opportunity 

to start achieving the requirements to obtain this valuable 

credential. It will combine training completed (designated 

workshops, the New Techniques Program and Advanced 

Techniques Program) with an industry questionnaire. The 

ATFA Diploma shows that you have strong knowledge and 

hands-on skills across all aspects of the timber flooring 

sector.

The benefits are:

• Benefits and learning of the direct training itself

• Better on-job performance and faster job completion rates

• Better job site analysis and problem resolution

• Recognition in the ATFA Find a Member website section, 

noting Diploma achievement against your name

• The resulting points towards ATFA accreditation

• A Diploma of Timber Flooring Technology certificate

When is the next Flooring and Finishes Expo and Annual 

Industry Awards Dinner?

Answer: most likely to be February 2014 in Sydney. As 



many are no doubt aware, the Sydney Convention Centre is 

being knocked down to build something bigger and better! 

Our 2014 event will therefore be held at the Hordern Pavilion 

in Moore Park, over three days. Expect things to start hotting 

up midyear for the organisation of this one.

A few reminders

If you haven’t yet applied for member accreditation, don’t 

delay – those taking a few minutes to fill in and send off their 

application are reaping the benefits.

Want to get a better handle on sales volumes and trends in 

the timber flooring sector? We’d love to have you on board in 

the market data collection program. It’s been operating for 

two years and is starting to provide valuable information. Only 

those who contribute data can obtain the quarterly reports, so 

jump on board, it’s free for members.

To our manufacturing and importing members, please keep 

out Product Endorsement program in mind; the power of the 

ATFA brand is strong with both the industry contractor base 

and consumers; it’s a small cost for a big advantage.

As you know, the Timber Flooring manual is the gospel 

according to the industry. Why not spread the love and pass 

some copies on to your key clients, builders, architects and 

specifiers? To members for only $11 per copy (plus postage), 

they make a huge statement of professionalism and client 

care on your behalf.

2013 Training and Events Program

The new program is in production and will soon be out, 

diarise those events and training programs you’d like to 

participate in to ensure your place – knowledge is power!
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PRIMATECH
www.primatech.ca

800-363-1962
sales@primatech.ca

PNEUMATIC TOOLS FOR
SOLID AND ENGINEERED HARDWOOD FLOORING

THE PRIMPACT ENGINE:
THE HEART OF THE P250 / Q550

offers reliability, extended performance and
an unequaled smoothness of operation.

• Reduced wear effect and
quick interchangeability

 of PRIMPACT engines between
same generation units.

• High-speed action and few moving parts,
for a powerful yet soft stroke,

a shorter air-saving cycle
and increased precision.

• Short nose and compact valve design
provide an all-around striking surface

and enable the nailing of
more boards (4 1/2” closer)

to the end walls.

• Finely threaded screw-in
cartridge assembly for precision,

easy on-site dismantling
and durability.
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Q550
 type  18 gaL

3/8 - 5/8"

P250
S

 type  16 ga

L
T

 type  16 ga

 type 15 1/2 ga

5/8 - 33/32"

Perfectly adjustable to
the width & height of the tongue

No shim required

• Eco-friendly with zero VOCs
• Extremely durable (100% solids)
• Economical with coverage of 

30 - 40m2 per litre
• A natural product that enhances 

the natural beauty of timber fl oors

Distributed by Synteko Pty Ltd. call 02 9406 8100   www.synteko.com.au   info@synteko.com.au

Natural Oil

FROM THE DESK OF
Randy Flierman, CEO

Ph 1300 361 693 

Email admin@atfa.com.au
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Online presence equals success
An online presence is vital for flooring contractors in 

growing their business.

For decades the way contractors acquired new customers 

was relatively the same: referrals and yellow pages listings. 

Referrals usually came from past clients as well as friends 

and relatives. As for the listings, contractors usually paid an 

annual fee to be included and would get calls from potential 

customers who are searching the yellow pages.

Today, customers are more likely to search online than 

open a book. Obviously, in order to keep getting calls, 

contractors now have to establish their presence online.

The first thing to do is establish a website. A website will 

enable potential customers to get initial information about 

the contractor, the work he/she does, see pictures of previous 

jobs, etc. Yellow Pages online are yet another popular way of 

advertising. It usually costs much less than the print version 

and the number of people using it is constantly growing.

The internet changed the way contractors get referred 

as well. The referral system as we used to know it usually 

involved word of mouth.  Today, multiple sites offer 

contractor review options and people can read opinions about 

contractors from people that they never knew.

The internet has forever changed the way contractors 

market their business and has brought them many new 

opportunities. ATFA helps you to leverage your business 

by providing Members with a listing in the Find a Member 

Section, which consumers visit daily to source information, 

so make sure you maximise your listing by getting your 

accreditation up to date.

Your online presence is now the front door to your business 

– are you prepared?

Lisa Alexiou, Marketing Coordinator

Ph 07 5446 5956 • 0488 196 543

Email lisa@atfa.com.au

FROM THE DESK OF

aahardwoods.com.au
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Member profile 
SE Timber

SE Timber is the largest specialist timber flooring 

company in Sydney with over 30 Australian species 

showcased throughout seven stores.  Zak Refai is Managing 

Director of six of them and he talks to Timber Floors 

Magazine about his rapid growth in an industry he never 

thought he’d be a part of.

SE Timber began in the 1970s as a suburban timber yard 

servicing the building industry. It expanded through the ‘90s 

and in 1998 a friend put in the call that would change Zak’s 

life.

Zak was a 21 year old just starting to forge a career in the 

hotel industry, but SE Timber needed a salesman.  Motivated 

by challenge and change, Zak took up the offer and within one 

month was Manager of SE Timber’s Chatswood store.  The 

rest, as they say, is history.

In 2001, SE Timber went into franchising and at 24 years of 

age, Zak bought his first store at Moore Park.  One year later 

he owned the showroom at Waterloo and in 2008 he opened 

a new store at DeeWhy.  In 2009 he bought the Drummoyne 

showroom and the license for the SE Timber name. He has 

just recently purchased two more strings to his bow.

SE Timber was the first in the timber flooring industry to 

venture into shutters and then carpets in 2008.  Zak believed 

this ‘one-stop-shop’ approach, coupled with industry support, 

was a winning combination.

A member of ATFA since its inception, Zak said it was 

important for those in the industry to have proactive support.  

He said organisations like ATFA ensured the industry 

remained true to its customers as well as those that worked 

hard to build quality and reputation. 

Unbeatable 
SportS Floor 
protection
Toby’s new range of sports floor finishes has been developed to  
provide superior protection to withstand the rigorous demands of 
timber sports floors. With excellent flow and levelling, a Toby  
sports floor finish will deliver a commercial grade finish every time.

For more information call 1800 073 530 or visit www.toby.com.au 
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SE Timber is the largest independent retail store in NSW, 

representing 15% of all floating floor sales Australia wide.  

Business is up 22% on last year and Zak maintains there is no 

luck involved.

Zak often works a minimum of 10 hours a day, six days 

a week.  He prides himself on his ‘hands on’ approach to 

business and attributes much of SE Timber’s success to his 

committed staff and contractors.

“Customer service is what drives me,” Zak said.  “It was 

scary starting out at first but I live by the rule that if I do the 

right thing by everyone I’ll succeed.  It’s a simple philosophy 

but it works – being loyal and honest, having integrity and 

selling quality products.”

SE Timber recently won public acclaim for its engineered 

prefinished internal floor at Ravenswood, a private school for 

girls in Sydney.  Zak also managed the installation of flooring 

at a nightclub at Star Casino and can stake claim on Level 7 

at David Jones in Sydney.

Although proud of such achievements, Zak maintained he is 

just as busy closer to home, with almost 50% of the business 

coming from residential flooring projects.

“The thing about timber flooring is that it’s so diverse,” Zak 

said.  “You can get any look you want and I think people like 

the idea of having an element of nature around them.” f

Zak Refai 

Managing  

Director

The SE Timber team
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Mahogany is known more for its use in crafting furniture 

than it is in manufacturing hardwood floors.  But in recent 

years, Mahogany hardwood floors have escalated in appeal 

and popularity.

White Mahogany is one of Australia’s premium native 

hardwoods with a high degree of natural durability and 

strength, making it an ideal timber for a variety of structural, 

exterior and interior applications.

White Mahogany is the common name for four species that 

grow along the east coast of Australia, from mid-New South 

Wales to northern Queensland, with isolated pockets north of 

the Queensland tablelands.  A tall tree, it can attain a height 

of 60m and a stem diameter over 1m.  The greyish-brown 

bark of these species is rough and fibrous.

Although the tree is unrelated to true mahogany, the 

wood resembles it in being easy to work, lustrous and free 

of tendency to warp.  The species varies in appearance but 

not in durability class or other properties.  White Mahogany 

wood has a slightly greasy feel, a characteristic that aids 

machining and boring, and it is termite resistant.  It can 

also feature distinctive markings caused by moth grub holes 

and occasional gum veining.  The heartwood species is light 

brown to yellow brown in colour. The sapwood is usually 

creamy brown and is uniformly lighter than the heartwood 

and can be easily treated with preservatives.  The heartwood 

is too dense to accept readily available commercial 

preservation processes.

The White Mahogany grain is generally 
medium textured and uniform, 
however it can be interlocked at times.  
It is popular in flooring as a usually 
mixed species floor or decking. 

 Its hardness means it does not easily dent and its 

durability makes it popular for outdoor furniture.  It is a tough 

timber, popular for above ground framing in unprotected 

environments.  It’s also used for heavy construction 

work, from sawn and round timber in wharf and bridge 

construction to railway sleepers, cross arms, poles, piles 

and as mining timbers.  It is employed in general house 

framing as cladding, linings, joinery, fencing, landscaping 

and in retaining walls.  The species is also suitable for 

use in structural plywood, boat building (keel and framing 

components, planking), coach, vehicle and carriage building 

and agricultural machinery.  When used above ground, it has 

a life expectancy of over 40 years.

White Mahogany machines well due to its natural 

greasiness and there is no difficulty using it with standard 

fittings and fastenings.  Due to its hardness, the timber is not 

easily worked with hand tools.  As with other high-density 

species, machining and surface preparation should be done 

immediately before gluing.  The wood easily adheres to 

paints, polish and stain.

There are some conservation measures in place for White 

Mahogany, with some populations being protected, as well as 

a limit or bans on log exports in certain countries. f

Species feature: White Mahogany
PHYSICAL PROPERTIES OF WHITE MAHOGANY

Scientific name  Eucalyptus acmednoides

Family   Myrtaceae

Density   1000kg/m3

Strength groups  S2 unseasoned; SD3 seasoned

Hardness  10

Termites   Resistant
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A new report into why men are reluctant to see a doctor 

has given the green light to nagging wives, with 80% of 

men surveyed saying they’d see a doctor if their spouse/

significant other urged them to do so.

The authors of the report, Male Consultation in General 

Practice in Australia, have researched why less than 30% 

of the Australian male population see a doctor regularly 

or within the early stages of feeling unwell.  Their results 

acknowledge what has been obvious for years; that men are 

simply wired differently to women.

Australian men are less inclined than women to take an 

active role in maintaining their health because men are 

simply wired to pay less attention to changes in their own 

bodies.  Women are required to undertake regular pap 

tests and mammograms for example, so visiting the doctor 

becomes almost a habit.

The report acknowledges that the Western man is wired 

to masculinity.  Men may feel that it is a sign of weakness or 

femininity to seek help.  Men also tend towards logic thinking, 

“As long as I can still walk, I don’t need to see a doctor”.  

Women on the other hand, lean toward verbal communication 

and multi-tasking.  Given that women are wired to think of 

50 things at once, results show that we are more than happy 

to make the appointment for our loved one – it’s just another 

task we can tick off our to-do list.  The report suggests that if 

men and women accept these differences and work together 

then the health of Australian men would improve.

 Studies show that men are risk takers and view 

themselves as self-reliant.   The problem has become so 

serious that the Men’s Health Forum (MHF), a group set up to 

raise awareness of men’s health, is calling for GP surgeries 

to become more male-friendly.  MHF research has found that 

men go to the doctors 20% less than women, not because 

they have fewer reasons to go, but because they feel ‘’put off 

by doctors’’. 

One recent report, Moving Forwards in Men’s Health, 

published by NSW Health, backs up this claim, finding that 

men dislike spending time in GPs’ waiting rooms and were 

more likely to visit 24-hour medical services.

The Government is also attempting to redress the health 

balance of the sexes by funding a new centre specialising 

in men’s health and conducting research into ways to get 

information to men. 

Going to the doctor is something everyone should do, no 

matter how many apples they eat, or how frustrating it can be 

to get an appointment.  If men are being ‘’put off’’, or allowing 

conditions to become worse because of late diagnosis, then 

something is going wrong. 

Going to the doctor, for the most part, is like having a 

re-fuel; it doesn’t mean you’re heading for the scrapheap.  

So let’s hope clinics start making it easier for men to see a 

doctor and that their health is not defined by just keeping the 

missus happy. f

Your health: Nagging can be good 
for you 
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Presidential Road Test:  
John Hollis

With the election of John Hollis to the prestigious position 

of ATFA President, we thought we’d find out what makes 

the man tick and what ATFA members can expect from their 

new president. 

John has been a member of the ATFA board since 2007, an 

ATFA director for five years and has also served in the roles 

of secretary and vice president. He was also recently awarded 

the title of ATFA Vanguard.

ATFA CEO Randy Flierman praised 
John and his long commitment to 
ATFA. “John has been an outstanding 
servant of ATFA, imparting his vast 
knowledge and experience,” he said. 
“John’s commitment to the industry 
and ATFA is second to none and we 
look forward to his leadership and 
advocacy as the new president.”

John has worked tirelessly for 12 years as divisional 

manager of OAK Tasmania’s Oakdale Industries. A leading 

Tasmanian timber manufacturer and an Australian Disability 

Enterprise (ADE), Oakdale Industries provides employment 

and training to adults living with disability.

OAK Tasmania CEO, John Paton said “John’s many years 

of experience in the timber industry combined with the 

level of care he has for his staff form the foundation of 

Oakdale Industries’ success, and I congratulate him on his 

achievement.”

Raised on Tasmania’s East Coast, John ventured into 

farming as a school leaver. It was in 1975 when he was 

drafted to the Sandy Bay Football Club, that he began his 

career in the timber industry, securing an apprenticeship as a 

carpenter and joiner. He has been passionately involved with 

the timber industry, at various levels, ever since.

His move to Oakdale Industries 12 years ago, to work in 

both the timber industry and the disability sector signalled a 

big change in John’s career.

“It was a challenge coming from the corporate world in 

the timber industry I had been involved with, where it was 

all about margins and return to shareholders and return on 

investment,” he said.

“Here at Oakdale those outcomes are still important to 

Oakdale Industries John Hollis (centre)
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8” and 12” 
belt/ drum
combo sander

Elite 3 edger

GALAXY MACHINES
buy direct from the importers

parts • service • leasing available

info@synteko.com.au • www.synteko.com.au

Synteko Pty Ltd.
Call: 02 9406 8100

www.galaxyfloorsanders.com.au

have a viable business, but the duality thing is to actually see 

the contribution we as an ADE can make to the lives with 

special needs and that’s a real pleasant experience.”

John said his position as ATFA President was a great way 

to be fully involved in the timber industry and the Association, 

both on a personal and an organisational level. “Personally I 

just like to be involved and see the good coming out of things 

that you participate in.” 

John said just as Oakdale Industries put smiles on people’s 

faces and made positive impacts on people’s lives, ATFA 

also helped and supported a huge number of people in the 

industry.

“ATFA’s membership is approximately 550 (80 per cent of 

which is small business) and we really are all like a family,” 

he said. “We are there to support one another and we have a 

very good structural set-up with staff, technical advisers and 

hotlines so any of our members at any time can actually be 

ringing through to get information. To be part of that is really 

pleasing.”

John said the focus at ATFA was also not just on individual 

businesses but on growing and bettering the timber industry 

as a whole. He praised the passion of all those involved with 

ATFA and recognised the shoes he would be filling in his new 

role.

“Within ATFA we have some very passionate and active 

people,” John said. “Our immediate past President Paul Kiely 

of Planet Timbers in Western Australia, was quite simply a 

legend.”

John will occupy the role of ATFA President for at least the 

next two years. f

harness the power

DemanD

industry leading performance
expertly engineered for optimum efficiency

Phoenix Cam available now

Restoration express 1 800 638 639

aCCePt no substitutes
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Product Review: Hardlam 
Laminated Veneer Lumber

Development of Tasmania’s new Laminated Veneer 

Lumber (LVL) product HARDLAM came a step closer to 

completion recently when it was put through its paces at 

Oakdale Industries.

Part of prominent social enterprise OAK Tasmania, 

Oakdale Industries provides work and training for adults 

living with a disability and is well-known nationally. Oakdale 

took HARDLAM to the Flooring and Finishes with ATFA Expo 

in Melbourne, where it picked up a Gold Star Award for 

Design, Innovation and Marketability.

Forestry Tasmania Technical Analyst (Product 

Development) Dr Matt Wood said, “It’s not just about 

production here at Oakdale, there is the social side of the 

business as well. So the whole package: a sustainable, value-

added timber product, being made in Tassie with a social 

component to it, ticks allthe boxes.”

Developed by Forestry Tasmania, HARDLAM flooring was 

put through a series of application tests at Oakdale, including 

nailing and sawing, surface finish and machine effectiveness. 

The tests were part of a series of fine tuning trials, which 

also include assessments of fire resistance and dimensional 

stability, to ensure that HARDLAM is fully market ready.

While LVLs were popular in structural applications 

throughout the Northern Hemisphere, Matt said their 

use in appearance-grade applications represented an 

untapped potential. In the current climate of uncertainty 

surrounding Tasmania’s native timber resource and the 

Tasmanian Forests Intergovernmental Forestry Agreement 

(IGA,) HARDLAM could prove to be an essential part of the 

industry’s future.

“Whatever happens with the IGA process, we are going to 

have to do a lot more with a lot less,” Matt said. “That means 

ECO-FRIENDLY

RENEWABLE

ECO-FRIENDLY

RENEWABLE
WONDERFUL FLOORWONDERFUL FLOOR

ACN: 107 906 374

62-66 Vallance Street, St Marys NSW 2760
Phone 02 9517 4742 | Fax 02 9517 2436 
www.wonderfulfloor.com.au

Our products are environmentally responsible 
and sourced from sustainably managed forests

•	 Distribute	premium	quality

•	 Pre-coated	Australia	
hardwood	flooring

•	 Engineer	floating	floors

•	 Bamboo	floors

•	 Laminated	floors

Tired of cheap sticky felts that keep falling off?

NEW Flexi-Felt® Clear transparent, 
flexible sleeves adhere to furniture 
legs of EVERY SIZE AND SHAPE 
without screws or adhesives to 
protect flooring and furniture.

Sticking power so 
strong, 
you can lift furniture 
by the felt!

Free Video 
Display to the 

first 100 dealers 
to sign up for a 
floor display!

Prepare to 
be amazed 
by Flexi-Felt® Clear

ENESKAY DISTRIBUTORS 1 Carson Street,Goonellebah NSW 2480
Phone 0415256485 or 0407106616  Fax 02 6625 1333
eneskaydistributors@bigpond.com  www.flexifelt.com.au
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 For more information contact
Tel: 02 9418 1002
Fax: 02 9498 8576

Email: sales@cornell.com.au
www.cornell.com.au

The Best 
Just Got 
Better!

Tramex, the moisture meter 
specialists, are proud to 

announce the release of the 
new concrete moisture meter

with

Perform testing to the latest 
Australian Standard AS1884-
2012. ASTM F2170 & ASTM 
F2659 as well as ASTM F2420:
The complete moisture and 
humidity testing kit for concrete and 
wood, incorporating the Tramex 
instant moisture test and the new 
Hygro-i in-situ probe working 
together to provide a new standard 
in speed & accuracy which can be 
used again & again...

Don’t waste time and money 
waiting up to 72 hours for a 

moisture test when the slab is
not ready! Check it fi rst with a 

Tramex CMEXpert II.

Pictured in Kit Form

developing new partnerships, new products, exploring new markets and at 

every stage adding as much value to every stick of wood in the forest that we 

possibly can.” 

The veneers used in HARDLAM are peeled from low-grade, small 

diameter logs from Tasmanian regrowth forests, which would otherwise 

be wood-chipped or left on the ground. Right now, the focus is on Tas Oak 

(E.delegatensis, E.obliqua and E.regnans), though other species, including 

plantation hardwoods, will be trialled.

Preceded by a decade of discussions and two 
years of hard work by Forestry Tasmania in 
conjunction with overseas industry partners, the 
aim is to produce in Tasmania. 

Matt said HARDLAM boasted exceptional strength, durability, attractiveness 

Oakdale Industries John Hollis (left) and FT’s Dr Matt Wood (right).Measuring HARDLAM 

eucalypt flooring moisture content.
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PEERLESS JAL
Keeping it Clean since 1947

Australian Timber Flooring Specialists
Since 1947

> 8,600 square kilometres of �oor care products

    laid in 2011

> ATFA endorsed products

Visit www.peerlessjal.com.au
to see our new oor care module 

and learn more about our extensive range or
CALL 1800 800 248 

Product Review cont.  
Hardlam Laminated Veneer Lumber

and versatility. It also takes only 24 hours to peel, dry and 

manufacture the blocks of HARDLAM.

Just like solid lumber, the product could also be made in 

various grades. “We can control the colour, the density, the 

stiffness, the moisture content, the species, everything,” 

Matt said.  “We expect HARDLAM to match current industry 

standards so we can say to someone, ‘Whatever you do with 

solid timber you can do with this,’ Matt said.

“The production process results in a 
very uniform, stable product that we 
will expect to move less, shrink and 
swell less.  It won’t warp, bend, twist 
or anything like that, so we actually 
think it’s a superior product.”

While there were uncertainties surrounding the IGA process 

and Forestry Tasmania’s own URS review, Matt said Forestry 

Tasmania hoped to have a better idea of the industry situation 

by the end of the year.  He said it would then be ‘all systems 

go’ for HARDLAM.

In the meantime, Forestry Tamania is busy building 

partnerships with companies like Oakdale Industries for 

product development and market testing.

“Our goal is to take some small steps talking to potential 

suppliers here and interstate who are going to take volumes 

of trial material to do their own market testing, while we are 

waiting for things to get sorted out with industry,” Matt said.

Ultimately it is hoped that Tasmanian produced HARDLAM 

will service not just the Australian market, but also the New 

Zealand and American markets.

“By ensuring that the manufacturing process ultimately 
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Oakdale’s Steve Watts machines  

HARDLAM eucalyptus flooring

comes back to Tassie, those jobs and futures are secure 

for the guys in the forests, for the guys on the shop floor 

and the broader wholesale and retail industry as well,” 

said Oakdale Industries divisional manager John Hollis. 

“We saw great opportunities for Oakdale industries in 

this as well, given the uncertainty of the native timber 

resource and for our future viability as a business. It is 

a really exciting product. We see HARDLAM as a growth 

opportunity rather than a replacement opportunity at this 

time. We are of the firm belief that we will have native 

timber resource for quite a number of years yet.”. f

Oakdale Industries John Hollis (left) and FT’s Dr Matt Wood 

(right).Measuring HARDLAM eucalypt flooring moisture content.
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Best price, best performance, 
best design and best warranty. 
Give them a try before you buy.
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VALUE AT 
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Create the same 
grain pattern on 

your edges, 
great for 

furniture too.

Used in conjunction 
with Terrassen Blitz

Terrassen Randy

Why hand scrape when 
theres a machine that will 

do it for you.

Eckenmeister 22x24
Knocks down 
corners fast!

Removes the softer grain 
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sought after effect 
antique and textured 

look of the timber. 
Prepares decking 

perfectly for oiling.

Terrassen Blitz
Create the 
distressed look 
without getting 
distressed!

Easy operation; powerful motor; easy 
transportation; superior dust collection; 
superior finishing quality

Bora & Taifun

Monsun & Randy
FG Monsun is a premium, all-in-one machine: belt 
sander, final finisher, vacuum cleaner, floating floor 
sander & dust extractor. Superior design allows for 
sanding against walls. 

Use with FG Randy for a finish far 
superior to any other machine in class. 
No need to buff prior to the application of 
stains, waxes & oils.

Woodcrete:
4/16 Rosemary Crt MULGRAVE VIC 3170
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Blackbutt

One of the things employers tend to find difficult is 

keeping up with developments and changes in the laws 

surrounding dismissal. Emma Watt, our resident IR expert, 

shares some tips that can help you do it right!

Has the employee served the minimum employment 

period?

If a ‘small business’ employer (one who employs fewer than 

15 employees) dismisses an employee within the first twelve 

months, the employee is not entitled to claim that his or her 

termination of employment was unfair. For businesses with 

15 employees or more, that minimum employment period is 

six months, not twelve months.

What is the Small Business Fair Dismissal Code and how 

can it help?

The Small Business Fair Dismissal Code (available from 

fwa.gov.au) is a checklist, designed to guide small businesses 

through the termination process. If a small business 

complies with the Small Business Fair Dismissal Code and 

signs and dates the Code at the time it is filled out (before 

the termination has taken place) then the dismissal will be 

deemed to be fair. The employer will simply need to prove that 

the Code was used as intended, before the dismissal took 

place, and all the questions were carefully considered by the 

employer.

What makes a dismissal unfair?

When examining a dismissal, the tribunal will look at:

• Whether there was a valid reason for the dismissal, relating 

to the employee’s ability to do the job, or their behaviour at 

work (including safety related behaviour)

• Whether the employee was notified of the reason for their 

dismissal – given that the National Employment Standards 

require provision of notice of termination in writing, this is 

the good letter to use to provide notification of the reason 

Dismissal… doing it right
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for the dismissal, however, keep the notification brief and 

factual

• If the reason for the dismissal was misconduct, 

whether the employee had an opportunity to respond to 

allegations – this has to mean a genuine opportunity to 

put their side of the story

• If the reason for the dismissal was the employee’s 

performance at work, then the employee must have been 

warned.

•  This should be in writing, specify the problem with the 

employee’s performance. Set out the standard you 

expect them to achieve, and state that if they do not 

achieve the standard within a reasonable period of 

time their employment will be terminated.

• The Act does NOT require you to give three warnings, 

so the number of warnings that is reasonable will 

depend on the length of the employee’s service, the 

problem you’re having with their performance and 

whether or not they have a good employment record.

• If the employer unreasonably failed to allow an employee 

to have a support person present at any interview relating 

to dismissal.

• Other matters that the tribunal will consider include 

the size of the employer’s enterprise and whether they 

employ anyone with human resources skills; and any 

other matter the tribunal feels is relevant.

If you have any queries at all about termination of 

employment, or you need some advice, you can call Emma 

Watt on (03) 8822 3712 or 0411 708 073, or you can visit the 

Fair Work Australia web site for more information on  

www.fwa.gov.au. f

ALTERNATIVE 
COATING 

SPECIALISTS

Call us on 

1300 326 929

whittlewaxes.com.au

Hardwax Oils, VOC Free Oils, 
Buffi ng waxes, Coloured 

waxes, Pigments and 
Maintenance products
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Wherever you go 

Go to Floored! Australia P/L 
1/ 383 Dorset Road Bayswater VIC 3153
03 9761 3281  info@fl oored.com.au  
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®

www.pergo.com

Understanding product moisture 
content

When it comes to timber based flooring we often want to 

know what the moisture content is and whether the product 

complies with manufacturing standards. However, as David 

Hayward explains, there’s more to this moisture content 

story than meets the eye. 

If timber based flooring products were not hygroscopic 

then we would not care too much about moisture content. 

Hygroscopic means the timber has the ability to absorb 

moisture from the air under humid conditions and is also 

able to release moisture back into the air when it is dry. 

When the timber absorbs moisture from the air its moisture 

content increases and when releasing moisture, there is a 

corresponding decrease in product moisture content. What is 

most important with these products is that with a change in 

moisture content there is also a change in the dimensions of 

the boards. 

By knowing the moisture content of the flooring product 

being installed and local weather conditions, we know to 

expect that floorboards will shrink, swell or stay much 

as they were after installation. Relative humidity is what 
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determines whether the air is considered moist or dry. 

Generally, we like to live in conditions of between 50% to 

60% relative humidity. Humidity at 75% is often considered 

uncomfortable and conditions below 40% are considered 

as dry. The relationship between relative humidity and 

moisture content of solid timber is an important one, as is 

the understanding of variations in board width with changing 

relative humidity and moisture content. This is shown in the 

adjacent diagram.

If we live in conditions where the relative humidity in the 

home averages about 60% we know that solid timber flooring 

at about 11% moisture content will remain stable and the 

effects from board expansion or shrinkage over the seasons 

will be small. For this reason, natural solid timber flooring is 

often manufactured at a moisture content of about 11%. 

When it comes to other product types we also want them 

to be stable in usual living conditions at an average 60% 

relative humidity. However, their moisture content will not 

generally be the same as for natural solid timber. If we take 

strand woven bamboo for example, then at 60% relative 

humidity its moisture content will be lower than that of solid 

timber at about 8.5%. This is due in part to the manufacturing 

process where the product is bonded under high pressure 

forces. Another example is thermally modified timber flooring 

where the thermal modification process lowers the product’s 

moisture content. Therefore, in conditions of 60% relative 

humidity the moisture content of thermally modified wood 

will be significantly below that of the same wood that has 

not been thermally modified. From this, it is evident that 

the moisture contents of different product types cannot 

be directly compared and for that matter, the degree to 

which these different product types expand or shrink under 

changing relative humidity conditions will also differ.  

 One final word of caution to the use of moisture meters 

on different products, whether this be the capacitance type 

meter that rests on the board’s surface or a resistance meter 

with pins. These meters are designed for natural solid timber 

products and will not provide sensible readings if attempts 

are made to use them to estimate the moisture content of 

the likes of strand woven bamboo. To obtain true moisture 

content of these other products it is necessary to determine 

the moisture content by the oven dry method. 

So, when it comes to different types of flooring products 

is it right to compare one product’s moisture content with 

another? It is important that we do not mislead ourselves or 

others when it comes to product moisture contents. Under 

normal living conditions many of the newer products entering 

the marketplace are going to have different moisture contents 

to that of natural solid timber.  The degree to which they 

shrink or swell to seasonal changes in relative humidity will 

also differ. Natural solid timber flooring differs in its moisture 

properties to that of both strand woven bamboo and thermally 

modified wood. So take care only to compare apples with 

apples. f

The moisture 
contents of these 

two floors cannot be 
directly compared

FROM THE DESK OF
David Hayward, Technical Manager

Ph 07 3420 4968

Email david@atfa.com.au
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Timber Floors Magazine TOP
Sanding tips
1. Dips around the edge of a floor can be caused when the 

sander is stopped before the clutch is lifted. Ease up on the 

clutch just before you reach the wall. Dips can also be caused 

when the edger makes only one pass compared to two or 

three passes from a belt sander. To avoid this, stop about 

500mm from the wall on the first (course) run with the belt 

sander. Edge out to meet the end of the belt-sanding, then on 

the next run with the belt sander, go closer to the wall. The 

transition from belt-sanding to edging will be a lot smoother.

2. Lower quality abrasives may lose grit while sanding and 

contribute to a more aggressive cut than intended. This can 

aggravate issues such as cobwebbing. ‘Old’ abrasives are not 

‘finer’ abrasives, as they get older, they are just blunt! Always 

use the correct grade of abrasive.

3. Not cutting back between coats will exaggerate 

undulations in the next coat. So unless the coating 

manufacturer specifies no cut back is necessary, cut back for 

a better finishing result. Not cutting back also increases the 

likelihood of inter-coat delamination when timber moves or 

coating ages. 

4. Before any coatings are applied, check the whole floor 

surface in the afternoon light to see if there are any chatter 

marks. You won’t see these marks with an overhead light, 

and rarely in the morning or midday.

5. Clean and then clean some more. Pay attention to dust 

traps. Vacuum thoroughly and clean with a tack rag too.

species combinations and to the right scale, borders can 

turn a floor into a design feature. It is highly recommended 

that professional timber flooring contractors have their team 

attend an ATFA training course on borders and feature panels 

for the best results. 

Thanks to George Smith (Thunderball Floors, Victoria) and 

Brett Scarpella (Loba) for some of these tips. f

5
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websites

Earlier in 2012, the Fair Work 

Act 2009 was the subject of a 

review, including submissions from 

employers and unions.  This is the 

piece of legislation that underpins 

the industrial relations system for 

most employers and employees in 

Australia.  The only exceptions in 

private enterprise are employers 

who are sole traders and 

partnerships in Western Australia, 

and their employees – those 

businesses are in the WA industrial 

relations system.

As a result of the review, a 

number of recommendations were 

made, and the Government has 

introduced legislation to implement 

some of the recommendations.  

Some of the changes include:

• increasing the time an employee 

has to make an unfair dismissal 

claim from 14 days to 21 days 

and decreasing the time an 

employee has to make a general 

protections dismissal claim from 

60 days to 21 days

• allowing unfair dismissal 

applications to be struck out 

if the parties have reached a 

settlement, or if an applicant fails 

to attend a proceeding or fails to 

comply with directions/orders

• enabling costs orders to be made 

against a party that unreasonably 

fails to discontinue proceedings 

or causes the other party to incur 

costs and

• banning the making of an 

enterprise agreement with only 

one employee.

At the time of writing, the 

Fair Work Amendment Bill had 

been passed by the House of 

Representatives, and is before the 

Senate.

Emma Watt specialises in advising small to medium sized businesses in 

the timber and furnishing industries. She offers ATFA members two free 

telephone calls per annum for help on IR/HR issues. 

Phone 03 8822 3712 Mobile 0411 708 073 Email emma@emmawatt.com.au

ir talk with Emma Watt
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Product snap shots
UNBEATABLE SPORTS FLOOR PROTECTION 

Toby Aquamax Commercial 

Sport is a new two pack water 

based finish developed to 

provide unbeatable protection 

for timber sports floors. It 

has superior wear and scuff 

resistance and excellent flow 

and levelling so that a tough 

commercial grade finish will 

be achieved every time. It has 

low odour and meets green 

building standards with a VOC level below 140 grams a litre. 

It is available in an 18.7L kit (17L Part A and 1.7L Part B) 

to provide added convenience when applying coatings over 

large areas. Toby Aquamax Commercial Sport is available 

in Gloss and Low Sheen. Toby has a reputation for quality 

timber finishes that have been used extensively on sports 

floors as well as commercial and domestic floors Australia 

wide.  For more information visit toby.com.au or  

call 1800 073 530.

AWARD FOR GREAT SOUTHERN FLOORS 

Talia Jones from Great 

Southern Floors recently 

won HIA-CSR 2012 Hunter 

Region Business Partner of 

the Year. Earlier in the year her 

husband and business owner 

Shane Jones was named ATFA 

Contractor of the Year. Great 

Southern Floors has grown 

from a single tradesman to 

a fully-fledged brand, gaining recognition for superior 

service and quality. Talia’s involvement has allowed Shane 

to utilise his industry experience and concentrate on their 

high standard of work. Talia is making the most of her 

corporate hospitality background to bring a fresh and 

innovative approach to the way Great Southern Floors does 

business. “I’m so proud Talia has been recognised as a 

young woman working hard to better the industry and for 

everything she has put into our business, ” Shane said. Visit 

greatsouthernfloors.com.au or call 0405 951 495.

NEW APPOINTMENT AT EMBELTON

Julia Hall has joined Embelton Flooring as National Trade 

and Procurement Manager. Julia worked her way up in the 

Dulux Group from humble beginnings as a telemarketer, 

selling to hardware stores. She spent time in Sydney, 

Brisbane, South Australia and most recently Victoria in 

various roles such as Sales Rep, State Sales Manager SA/

NT then Vic/Tas and National Commercial Market Manager 

for the Toby/EnviroPro business. She has also spent time 

working with architects, 

builders and landscape 

designers. Julia was on 

the board of ATFA for 

more two years holding 

the position of Vice 

President. She brings 

with her a wealth of 

knowledge on coatings, 

adhesives, and timber 

flooring having been in 

the industry for 12 years. 

TERRASSEN – BLITZ. GET DISTRESSED IN A GOOD WAY  

Not only does the Terrassen - Blitz create a distressed 

look on internal floors it is lightning fast on decks as well. 

The Blitz together with the Randy hand tool removes the 

softer or spring grain creating a textured or antique finish. 

The image shows a floor that was stained and oiled after 

it had been Blitzed with the unique hardened nylon and 

carborundum brush drum. Sanding decks has never been 

this easy – no punching of nails, upside down decks- no 

problem, enhanced grain & an increase in slip resistance. 

To see the Blitz in action, visit Woodcrete on Facebook (like 

us while you’re there) or Yellow pages online WOODCRETE-

MELBOURNE. See our ad this issue for images of both 

machines. 



23

“ATFA MEMBERSHIP PAYS FOR ITSELF SEVERAL TIMES OVER 
WITH ALL THE BENEFITS TO OUR BUSINESS. ”
Eddie Delic 
Eddie and Sons Parquetry
New South Wales

AND GAIN THE FOLLOWING PROFESSIONAL BENEFITS...
JOIN ATFA

ph 1300 361 693 
fax  1300 361 793
e admin@atfa.com.au
w www.atfa.com.au

•	 Receive	Timber	Floors	Magazine	quarterly	as	well	as	
electronic	bulletins	issued	every	six	weeks,	keeping	you	
informed	of	news	and	events	within	the	industry.

•	 Have	access	to	hotlines	manned	by	industry	experts	to	
assist	with	advice	on	the	spot.

•	 Have	access	to	an	active	and	committed	industry-led	
board	allowing	you	the	opportunity	to	have	your	say.

•	 Increase	your	capability	and	market	presence	with	the	
ATFA	accreditation	scheme.

•	 Grow	your	business	with	the	ATFA	marketing	machine:	
stickers,	use	of	the	ATFA	logo,	‘find	a	member’	website,	
plus	foundation	membership	for	lifetime	recognition.

•	 Benefit	from	ongoing	technical	and	industry	research	
as	well	as	a	range	of	training	opportunities	to	continue	
improvement	for	the	industry.

•	 Be	involved	in	the	national	annual	convention	including	
exhibition,	conference,	live	demonstrations	and	annual	
awards	night.

Pictured here, the team 
from Eddie and Sons 
Parquetry (left to right) 
Ping Wang, Alen Delic, 
Eddie Delic, Damir 
Hajdarevic, Adnan Delic. 
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Project feature: 
Good karma with cork

Rural New South Wales recently lost a machinery shed 

and gained a new yoga facility when the enterprising owner 

needed a larger space for her popular yoga classes.

The machinery shed was a typical corrugated iron, open-

fronted set-up, housing a random assortment of cars and 

equipment. The owner consulted a local architect who came 

up with an ingenious conversion, including stylish timber 

cladding for the exterior, French doors, shutters and a cork 

floor. And air-conditioning!

The result is a beautiful, spacious yoga studio that 

comfortably accommodates twenty yoga students and is 

proving to be a winner all round. 

We asked the owner what her requirements were when she 

set about the conversion. “I had a long list of requirements 

and I was very fortunate to find an architect who could make 

it all work. I couldn’t be happier with the end result.”

Getting the floor right was absolutely critical. First and 

foremost it had to be easy to clean. As the owner says, “I have 

at least seven classes each week and although the students 

take their shoes off, the floor does get a workout. Also, dust 

does tend to find its way in under the exterior doors.”

“Because the students are barefoot and there is no 

furniture in the studio, there was no need for the floor to 

be particularly hardwearing, but I did want something that 

provided good insulation. A floor that would be slightly soft 

under-foot was also a priority. Next on the list - I was very 

keen for all the building materials to be environmentally 

friendly. Good karma is important! And finally, there are lots 

of yoga positions that involve lying on the floor, so I needed 

something that the students could get up close to without 

being adversely affected by unfriendly chemicals.”

Presented with this list of requirements, the builder 

advised her to choose a cork floor. As the owner says, “I was 

quite taken with the aesthetically appealing, natural look 

of the tile samples the builder showed me. I didn’t want 

something fake, pretending to be wood. Authenticity is as 

important in buildings as it is in people. When I learnt about 

cork trees being a renewable resource, I was even more 

impressed.”

Tiles from the ReadyCork floating floor range were chosen. 

The tiles are 90 x 29.8 cm and 11mm thick and are made with 

the Uniclic joining system (tongue and groove design). 

In the yoga studio, undulations in the concrete floor were 

filled with a leveling compound, then a plastic film was put 

down to prevent moisture uptake. A perimeter expansion gap 

was left around the room of about 12mm. This was covered 

with a slim timber strip against the skirting.

“The floor is warm in winter, cool in summer and I’m 

finding it to be extremely easy to clean,” the owner says. “I 

just use an environmentally-friendly floor cleaner mixed with 

water. Sometimes I go over it with a steam mop and it comes 

up beautifully.” f

1 www.staufusa.com

since 1828
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For more info on Fourteen please contact us or visit the website...

Phone: +61(2) 6621 9886    Email: hardwood@hurfords.com.au

Website: www.hardwood.com.au

The hardwood secret nail wide board flooring, 
with outstanding performance & easy installation.

Hurford Hardwood has developed “Fourteen” for people who love the look of wide hardwood boards 
but don’t want the traditional top-nail appearance in their floor. Available in two sizes, 130mm x 14mm 
and 180mm x 14mm and board lengths range from 0.6m to 4.5m.

Fourteen is available in a wide variety of species and grades, which insures it’s broad enough to 
complement any design requirement. The Fourteen series is straight lined before profiling to produce 
a straight, flat floor that is easier and quicker to install, Hurford Hardwood guarantees it.
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