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R850 Adhesive
Perfect balance between
strength and elasticity
www.bona.net.au

• Solvent free – Zero VOC’s
• Isocyanate free silane technology
• Classified non-hazardous
• Will not stain hands
• Low slump - retains trowel pattern
• Suitable for concrete or timber subfloors
• Start sanding in less than 24 hours

Note from the CEO
ATFA welcomes you to the twenty-first issue of

TIMBER FLOORS

Timber Floors Magazine.
On a positive note, we have just had the RBA
announcement of a 50 basis points reduction in
interest rates. It’s important we all do our bit to
make the most of this and in turn generate some
positivity in the marketplace. Times are still tough
out there, so let’s be the industry that turns the
tables – if we’re positive, hopefully consumers will be too and that will result in
business to our industry and not the purchase of a wide screen TV! While the
banks have passed on only 32 – 40 points of the reduction, it’s a good start and
it could just be the circuit breaker that consumers have been waiting for.
This edition of Timber Floors coincides with the Flooring and Finishes with
ATFA Expo in Melbourne – 19 through 22 July. It will be the biggest event ever

Staff and Contributors

for ATFA and its members! So let’s celebrate the resilience and strength of
our industry by turning out in force. As well as a record number of exhibitors,

Editor and Art Director
Lucy Perry
editor@atfa.com.au

there will be great seminars and our instructors will be conducting continuous
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annual industry dinner and awards night, the not-to-be-missed event giving
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demonstrations of creative flooring techniques. The expo culminates with the
everyone a chance to recognise the accomplishments of our industry. Make
sure you register to attend.
Enjoy reading this issue and we look forward to seeing you in Melbourne.
Randy Flierman, CEO
Australian Timber Flooring Association
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ATFA update
Here at the Australian Timber Flooring Association
office, there has been plenty of activity as we continue to

minimise this concern.
As always, there are many training opportunities and

update standards and systems for the benefit of our valued

events planned for the months ahead. Check the ATFA

members.

website for details of events and courses in your state.

The Industry Standards for Bamboo and Engineered
Flooring are both now completed and available free to
members for download from the ATFA website.
Work is underway on two more industry standards; one for
decking and another for laminate flooring.
The highly modified ATFA inspection system is currently

A big batch of new information sheets is headed your way
at membership renewal time!
When the economy is taking a hit, it is the perfect time
to up-skill your staff, invest in marketing and improve your
industry knowledge. There really is no better way to do this
than with your continued ATFA membership. f

being introduced. This will provide a more streamlined
approach to the way ATFA accredited inspectors conduct

Australian Timber Flooring Association (ATFA)

inspections.

Phone 1300 361 693 • Fax 1300 361 793

We are currently investigating how we can minimise
peaking issues in timber flooring and we are working with

Like us at facebook.com/atfanews

manufacturers on version two of the ATFA profile. Similarly,

Email us at admin@atfa.com.au

information is being produced to assist contractors on how to
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Visit us at atfa.com.au

ATFA training and events
EXCITING FREE WEBINAR PLANNED FOR 16 AUGUST
Businesses that invest in training move forward faster than

us for an informative discussion. It’s a great opportunity to get
your questions answered from the comfort of your office – no

those that don’t. When you increase your skills, you increase

traffic queues or taking a whole day off work – delivered to

your competitiveness and new skills may also help your

you at no cost!

business avoid costly mistakes.
In the last issue of Timber Floors, we covered the exciting

This invitation is open to ATFA members and nonmembers. If you would like an invitation and are not an ATFA

new training initiatives ATFA has developed, including

member, please email lisa@atfa.com.au and we will be happy

webinars. A webinar is a short, web-based seminar, usually

to invite you.

with interactive elements – the ability to give, receive and
discuss information in real time. This differs from a webcast,

Invest time in yourself and your business today. Consumers
are demanding more. Are you ready to meet the challenge? f

in which communication is one-way and does not allow
interaction between the presenter and the audience.
We are very excited to announce a FREE webinar on
acclimatisation on 16 August. ATFA Technical Manager, David
Hayward, will cover the broad aspects of acclimatisation in a
30 minute webinar plus question time.
We encourage all Timber Floors Magazine readers to join

FROM THE DESK OF
Lisa Alexiou, Marketing Coordinator
Ph 07 5446 5956 • 0488 196 543
Email lisa@atfa.com.au
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Innovation and creativity at 2012
DOMOTEX asia/CHINAFLOOR
China is one of the world’s most important markets. It
is already the second largest luxury market in the world

Propp, Layo Wood’s Director of Sales and Marketing.

with between 1,600 billion and 1,900 billion square metres

Over at the Creative Flooring section, exhibitors gave on-

of flooring needed each year up to 2025, to accommodate

site flooring demonstrations and showcased products related

China’s urban migration.

to creative laying technology, floor coating, floor polishing

ATFA Marketing Coordinator Lisa Alexiou and ATFA
President Paul Kiely visited DOMOTEX asia/CHINAFLOOR

and maintenance, laying tools and laying detection.
The show’s fastest-growing sector was the resilient/vinyl/

(DACF) Shanghai in March. With more than 1,100 exhibitors

LVT segment. A strong example of Asian innovation, it has

from 30 countries, and a total exhibition area of 127,000

been quoted as offsetting the drawbacks of a laminate floor.

square metres, the fair attracted over 40,000 visitors!
A highlight was the engineered wood flooring section,

DACF was strongly geared towards Chinese market
expansion, but did provide opportunities for westerners

which really stood out from the crowd with lots of innovative

in search of new products or partners to expand into the

offerings. An example was Layo Wood Industry and their

thriving domestic market.

multi-layer engineered flooring, OSB and veneers.
“We are the number one exporter into North America on
volume and specialise in colours, distressing and scraping.

PEERLESS JAL
Keeping it Clean since 1947

Australian Timber Flooring Specialists
Since 1947
> 8,600 square kilometres of floor care products
laid in 2011
> ATFA endorsed products

Visit www.peerlessjal.com.au
to see our new floor care module
and learn more about our extensive range or
CALL 1800 800 248
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We also sell veneers to other manufacturers,” said David

Lisa and Paul visited ATFA member Chris Lowry’s stand
and his team from Westin Timber (China) Ltd and heard
about their new venture in China. They also spent time with

ATFA Members Wanda Wu (Wonderful Floors) and Golden
Chen (Home Legend Australia) who introduced ATFA to
important Chinese contacts. NWFA treasurer, Jeff Fairbanks
and other key NWFA directors were also at the show.
Importantly, ATFA had discussions with key position
holders, Vice President Professor Kelin Ye and DeputySecretary Professor Bin Lu from the Wood Flooring
Committee of the China National Forest Products Industry
Association. This was a great opportunity to promote
cooperation between the two associations.
ATFA Members are encouraged to attend DACF in 2013 to
explore business opportunities and get the latest information
in timber flooring technology and trends at what really is a
spectacular international event. f

Lisa Alexiou and Paul Kiely travelled as guests of VNU
Exhibitions Asia.

GALAXY MACHINES
buy direct from the importers

John Zhao President, and David Propp Director of Sales and Marketing,
Zhejiang Layo Wood Industry Co.Ltd.

Elite 3 edger

8” and 12”
belt/ drum
combo sander

parts • service • leasing available
Synteko Pty Ltd.

Call: 02 9406 8100
info@synteko.com.au • www.synteko.com.au
www.galaxyfloorsanders.com.au
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Member profile: Design Hardwood
Products, Inc
Design Hardwood Products, Inc. (commonly known
by brand name WOODWISE) was founded in 1988 by the

manufacturing facility are located in Redmond, Washington, a

company’s President, John Goss, a third-generation flooring

suburb of Seattle in Washington State.

contractor.
John’s passion for the timber flooring industry led to his

The crew at WOODWISE measures their success through
a combination of customer loyalty and product quality. They

desire to create products the industry was lacking. He started

also pride themselves on the loyalty of their staff, as Vice

his company with the simple idea of quality products made by

President Gary Martin explains, “The most enjoyable part

professionals for professionals and he is proud of the way it

President John Goss, Marketing

has developed into a successful, well-respected force in the

Manager Monica Stell, Vice President

timber flooring industry.

and Sales Manager Gary Martin

John says, “The most rewarding part of my job over the
years has been being a part of the growth and positive
changes in the hardwood flooring industry, an industry I have
been a part of for all of my adult life!”
WOODWISE is now the largest manufacturer in the world of
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wood fillers for the timber flooring industry. Offices and the

of my role is the challenge to make it grow by establishing
relationships, not only with our customers and potential
customers, but with our employees, most of whom have been
here at least five years, some as long as 20!”
There are three categories of WOODWISE products.
Wood Fillers – The cornerstone of the company. It was
an early goal to replace the existing toxic wood fillers with
quality, non-toxic fillers. The product line has expanded over
the years to meet the growing demands of the industry.
Installation tools – WOODWISE tools were designed by
timber flooring professionals who know first-hand what can
help make their job easier.
Maintenance products – Non-toxic, biodegradable, No-Wax
Hardwood Floor Cleaner was one of the original WOODWISE
products, and something WOODWISE says they will proudly
put up against any timber floor cleaner on the market!
In addition to manufacturing, WOODWISE is engaged in

Fluctuations in economic conditions in the last few years
have changed the nature of the relationship WOODWISE has
with the Australian market. WOODWISE is interested in new
partnerships to help them expand in Australia.
Visit woodwise.com, email info@woodwise.com or phone
+1-425-869-0859. f

research and development, which helps the industry, as
well as their bottom line. Working closely with chemists and
engineers, the company looks at projects that tackle the
challenges faced by flooring professionals.
Getting the products to the end user takes organisation,
cooperation and hard work. Helping WOODWISE to achieve

ECO-FRIENDLY

WONDERFUL FLOOR
RENEWABLE
ACN: 107 906 374

that is an extensive network of distributors throughout
the world. See ‘Our Distributors’ at woodwise.com for the
complete list.
Responsibility for marketing the products rests with
Monica Stell. Monica says “One of the best parts of my career
with WOODWISE has been the evolution of my position and
how much I have learned about an industry that 22 years ago
I knew virtually nothing about!”
WOODWISE joined ATFA in 2007, eager to help launch
ATFA’s education program. The company has a firm focus on
helping the industry through education and sponsored ATFA’s
first ever Apprentice of the Year award.
John Goss visited Australia in June 2007, when he helped
to run the first Installation, Sand and Finish School. “I fell
in love with the beautiful country and friendly, open people!
It was an honour to be there at the beginning to share
knowledge with eager students, while learning more about

• Precoated Australian
hardwood flooring
• Engineered floating hardwood
floors
• Precoated bamboo floors
• Wood chip products
• Environmentally responsible
products
Our products are environmentally responsible
and sourced from sustainably managed forests
62-66 Vallance Street, St Marys NSW 2760
Phone 02 9517 4742 | Fax 02 9517 2436
www.wonderfulfloor.com.au

the industry in Australia.”
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Species feature:
American White Oak
American White Oak is the trade name for a variety
of hardwood species from the Quercus genus. Common

Physical properties of American White Oak

throughout the eastern United States, the name ‘White

Botanical name Quercus alba

Oak’ encompasses numerous species, eight of which are

Common name American White Oak

commercially available as timber flooring.

Other names

Very similar in appearance and colour to European Oak,

Northern White Oak, Southern White

Oak, True White Oak, White Oak, Overcup Oak, Swamp

American White Oak has light-coloured sapwood and a

Chestnut Oak, Chestnut Oak, Overcup Oak, Swamp

light to dark brown heartwood. White Oak is mostly straight

Chestnut Oak

grained with a medium to coarse texture, with longer

Janka rating
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rays and more figure than American Red Oak. It has large

Dry Density

750kg/m3

distinctive growth rings and some medullary rays may be
present.
In the US, American White Oak is used for a wide variety

away the most popular in our experience, and has been for
a couple of years. It will stay that way until the price goes

of purposes, including structural, exterior and interior

up, and then, unfortunately, it will be back to kwila and vitex,

applications and in the making of vats for spirits and wine.

taun and pilularis [Blackbutt].”

Due to its interesting and prominent grain pattern and

Phil says there are three factors influencing the current

consistency of colour throughout the range of subspecies

high demand: “The grain or high-end look, the price and the

marketed as American White Oak, it is a popular species for

fact that it is a hard timber. White Oak is the favourite but we

flooring. In Australia it is mostly used for flooring, joinery and

also recommend Red Oak, particularly if a client has a big

furniture.

floor and plans to stain it. There is no sense in staining white

American White Oak is a hard and heavy wood, with low

oak – that would be tragic! But 70 percent of people continue

stiffness and medium crushing and bending strength. It is

to specify white oak, then stain and change the natural colour

easy to machine, nail, glue and screw. It stains easily and

of the wood – to a wood-wash white or grey, or a lime wash.

can take a wide variety of colours. It is a slow-drying wood,

So many people want it in different colours.” f

so care needs to be taken to avoid checking. Also, given its

Sources: woodsolutions.com.au (an initiative of Forest

high shrinkage rate, under variable moisture conditions it is

and Wood Products Australia Pty Ltd.) and the American

susceptible to some movement.

Hardwood Export Council.

According to the American Hardwood Export Council
(AHEC), American White Oak accounts for over 65 percent of
all shipments of hardwood from the US to Australia.
ATFA member and director of Freedom Flooring in New
Zealand, Phil Rowe has been installing timber floors for 20
years, winning two New Zealand Master Builders’ House of
the Year awards along the way. His business is New Zealand’s
largest hardwood installer.

Prime American white oak (172mm x 19mm) finished with waterborne
polyurethane. Photo courtesy Freedom Flooring NZ.

“American Oak – prime, feature or rustic grade – is far and

Prime American white oak (150mm x 19mm), glued to plywood on
concrete base. Photo courtesy Freedom Flooring NZ.
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Have you been asked for
recycled hardwood flooring?
Now available from the
reliable source you can trust.
At Hurford Hardwood, we have almost a century
of timber processing and machining behind us. To
create Hurford recycled solid flooring, we source
timber that is destined to be scrapped. Then at our
mill, we saw, refine, machine and grade, breathing
new life into it. The result is a genuine recycled
solid timber floor, milled to perfection. Hurford
Recycled Timber a product you can rely on.

Call today to find out more on 02 6621 9886
or go to www.hardwood.com.au
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Flooring and Finishes
with ATFA 2012
Convention Overview
Flooring and Finishes with ATFA is the only large-scale

Location
Melbourne offers stunning architecture, a cosmopolitan

timber flooring event in Australasia and a not-to-be missed

lifestyle and a beautiful setting. The Melbourne Exhibition

opportunity to network with flooring professionals from

Centre is on the banks of the Yarra on South Wharf, boasting

around the world.

sweeping views of the city skyline and the river. This area is a

In Melbourne from 19–22 July, the convention will

hub of activity with restaurants, bars, galleries and shops just

showcase a line-up of over 80 companies displaying the

a short walk away.

latest developments in design excellence and development

Melbourne Exhibition Centre

incorporating texture, style, colour, safety colour, safety,

2 Clarendon Street, Southbank

versatility and sustainability across all the flooring and
surface finish disciplines.

Opening hours
Thursday 19 July 		

9.00am – 5.00pm

other events – Decoration + Design, Furnitex, Hotel +

Friday 20 July		

9.00am – 5.00pm

Hospitality Furnishings and Lightsource.

Saturday 21 July		

10.00am – 5.00pm

Go to flooringandfinishes.com.au to register online.

Sunday 22 July 		

10.00am – 4.00pm

Flooring and Finishes with ATFA is co-located with four

Where to stay
There are plenty of accommodation options close to the
Exhibition Centre at a range of price points.
Some special deals are available for conference
delegates. To browse through the specials on offer, go

•

Batman’s Hill on Collins, Collins Street, $148

•

Medina Executive Northbank, Flinders Street, $190

•

Holiday Inn on Flinders, Flinders Lane, $205

•

Crowne Plaza Melbourne, Spencer Street, $235

•

Hilton Melbourne South Wharf, Convention Centre
Place, $250

to the “Visiting” page of flooringandfinishes.com.au then
click “Book Accommodation Today”. Alternatively, call

•

Crown Promenade, Southbank, $261

the Accommodation Department at Info Salons Australia

•

Crown Metropol, Southbank, $296

on 02 9211 7222 and mention the Flooring and Finishes
exhibition. It’s well worth checking out the prices on offer.
Special conference deals apply at the following hotels
and apartments. The price shown is the average nightly
rate for one person, checking in on the Friday prior to
the conference and checking out the Monday after the
conference.
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Whittle Waxes

Getting there
The Melbourne Exhibition Centre

at the end of Flinders Street. Walk

is centrally located across the road

towards the Yarra River, across the

from the Crown Casino Complex

new pedestrian bridge.

The Australian
experts in
ecologically
harmonised finishes
for naturally
beautiful timber

within 500 metres of the Melbourne
central business district and is well
served by public transport.

Train
Southern Cross Station (formerly
Spencer Street Station) is a ten

Parking

minute walk from the centre, or if

Melbourne Convention and

you’d prefer to take the tram from

Exhibition Centre, entrance and

the station, numbers 96, 109 and

exit off Normanby Road, open

112 travel past the station and stop

24 hours, 7 days a week, usual

opposite the exhibition centre.

parking fees apply.
Taxi
Public transport
Tram
There is a tram stop at the
entrance to the exhibition centre.
Tram numbers 96, 109 and 112

Taxi ranks are located at the
doors to the Centre. Ask the driver
to drop you off at the Clarendon
Street entrance of the Exhibition
Centre.

travel down Spencer/Clarendon
streets and stop opposite the
Clarendon Street entrance of the
MCEC.
Tram numbers 48 and 70 stop

Bus
If you’re coming from the
airport, the SkyBus will take you to
Southern Cross Station.

Give us a call for a brochure pack on

1300 326 929
www.whittlewaxes.com.au
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Business and industry seminars
The ATFA Business and Industry
Seminar Series will be held within
the Expo. Each seminar runs for
approximately 1 hour and tickets are
$44. These seminars are designed
for delegates looking to update their
skills and knowledge. The seminar
series presenters are experts in their
respective fields. Pre-booking is
essential! To book your tickets, visit
flooringandfinishes.com.au then go to
‘Feature Events’.

Stephen Dadd, Boral Timber 

David Hayward, ATFA

The Australian Hardwood Industry in

The Changing World of Timber

Today’s Flooring Market

Flooring

Friday 20 July 2012

Friday 20 July 2012

9.45am – 10.45am   

1.30pm – 2.30pm  

As a senior manager within Boral

Dave is regarded as an expert in

Timber, Steve has a unique insight
into the hardwood timber flooring and building industries.
Hear Steve’s insight into the industry as he outlines the key

timber flooring with 25 years’
experience in the timber industry.
Over the past 20 years we have seen many changes to

emerging trends and observations critical for anyone in the

timber flooring. Irrespective of its type, timber flooring

timber industry.  

requires some care and consideration. If the product
characteristics are not fully understood then this too can
Peter Eynaud, ACCC

lead to poor or unacceptable performance. David will outline

Consumer Guarantees and Warranties

the important considerations that need to be understood

Against Defects

when laying many of our current products. Each has different

Friday 20 July 2012

features that are vitally important to understand if the job is

11.45am – 12.45pm  

going to be successful. David will share these with you in this

Join Peter Eynaud as he looks at

valuable seminar.

consumer guarantees and to whom
these provisions apply, what the consumer guarantees

Jacki Mitchell, Brandstorm 

with respect to goods and services are, what happens if

Make Your Brand Work While You’re

guarantees aren’t met, what is a major fault and are there

Asleep

any industries where consumer guarantees don’t apply?

Friday 20 July 2012 / 3pm – 4pm

Peter will also discuss warranties against defects including;
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A brand is so much more than a logo.

what they are, what information they must include, when the

Learn how to leverage your brand for

required information must be provided, how do warranties

effective business growth and make it

against defects interact with consumer guarantees and what

work hard for your business while you are asleep. Jacki will

arrangements the ACCC has put in place for businesses

share insider tips on how to manage and communicate your

which have difficulty complying with the requirements.  

brand to make it relevant and attractive to your customers.

TIMBER FLOORING EXHIBITORS
ATFA
Ausocean Bamboo Flooring
Beijing Trade Intl Exhibition Co

ATFA Creative Timber Flooring

Boral Timber

Demonstration Stage – FREE!

Bostik Australia Pty Ltd

10am – 4pm Thursday, Friday and

Cabot’s Timber Finishes Australia

Saturday and 10am to 2pm Sunday

China Xiamen Intop Exhibition Co

Demonstrating continuously over the

Clarke American Sanders

four day expo will be a series of timber

Clever Bamboo Australia

flooring activities including installation,

CXC HK Holdings
Deck-Max

trims, panels and borders, staining,

Ecologic Group

medallion production and insertion,

Embelton Flooring

board bending and installation,

ERA Polymers

sanding, hand scraping and staining,

FDK Flooring

coating, board replacement as well

Floorpag

as sand, stain and coat, finishing

Golden Field Corporation
GTP International

techniques. The full 2012 demo

Hermes Abrasives

program will be announced closer to

Hurford Hardwood

the event. For the latest schedule visit

Husqvarna

flooringandfinishes.com.au.
Convention dinner

Integrain Enviropro
The ATFA Timber Floor of the Year

Kronotex Australia
Lagler Australia

Awards and the Annual Industry

Laser Measure

convention dinner and awards night! To

Awards for Excellence recognise

Loba Australia

be held the night before the final day

outstanding workmanship and

Manufacturing Skills Australia

of the expo, this is a not-to-be-missed

expertise in the timber flooring

event in one of Melbourne’s premier

industry. Join us to celebrate the

venues. Our Master of Ceremonies,

individuals and businesses that raise

David Reyne, will announce award

the bar in Australia’s timber flooring

Oakdale Industries

winners during the three course dinner

community.

Peak Chemicals

ATFA invites you to the annual

and industry celebration.

With experience as a travel reporter,
writer, actor and musician, David

CONVENTION
DINNER EVENT
DETAILS
Saturday 21 July 2012, 7pm
The Crown Towers River Room
8 Whiteman St,
Southbank, Melbourne
$185 per person including three
course dinner and drinks. Tables

Reyne is a rare Aussie talent. If you’re
familiar with the Nine network’s

Market Timbers
Maxwell Wood
Mirotone Group
Multiplank Australia

Peerless Jal
Protect Crete
Regupol Australia
Rubio Monocoat Australia
Sandpaper Plus

Getaway program, you will know David

Selleys

from his 14 years as a presenter. David

Sexyfloors Australia

has presented the AFI Awards and the

Sia Abrasives

Logies as well
as co-hosting
the Midday

Sika Australia
St Gobain Adhesives
St Peters Enterprises
Stauf

Show and 9am

Style Plantation

talk show. f

Swadesir

of ten $1,750.

Synteko

To purchase your tickets call

The Moisture Meter Company

ATFA on 1300 361 693,

Timber Floor Plus

email admin@atfa.com.au or
go to atfa.com.au

Tramex Moisture Meters
Tyrolit Australia
Whittle Waxes
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Featured exhibitors
Hurford HARDWOOD

Sika AUSTRALIA

Hurford Hardwood
mill a comprehensive
range of native hardwood
timbers that provides a
broad spectrum of colour
choices. Situated in
Northern NSW, flooring
products are distributed
nationally or to any port

Sika has solutions for virtually

for shipment anywhere

all timber flooring products, whether

around the world. Working closely with ATFA, Hurford is

you’re installing tongue and groove solid timber, parquetry,

continually developing new procedures and upgrading

bamboo or engineered boards. SikaBond -T55 (J) is a

milling equipment to enhance the performance of

one component, easy flowing yet stable ready-to-use

products in the market place. New products are always in

polyurethane adhesive. Even on ceramic tiles SikaBond

development to complement the existing range. Hurford

-T55 (J) is the solution, with excellent bond strength,

Hardwood is committed to forests and our future, with

elasticity, notch trowel bead stability and sound dampening

an ambitious reforestation project in the local area.

properties. SikaBond -T55 (J) has very low VOC and odour

Hurfords has purchased over 5000 hectares of land and

levels. To view the full range of Sika products visit

commenced a planting program that will see more than

sika.com.au or talk to your Sika distributor.

25,000 new eucalypt saplings established each year.

MEET THE
TIMBER FLOORS MAGAZINE
TEAM IN MELBOURNE

Boral Timber
Boral Timber provides
access to uniquely
Australian hardwood
timber. With more than 17
timber species, including
Blackbutt, Spotted Gum and
Tallowwood, Boral Timber
offers flooring solutions in
a range of product options
and grades. For interior
spaces, there is Boral 19mm solid strip flooring, Boral
overlay solid strip flooring, Boral parquetry and Boral
Silkwood – a prefinished engineered hardwood product
available in 133mm and 175mm widths. Boral has AFS

Timber Floors Magazine Editor Lucy Perry (left)
and Contributing Writer and Advertising Sales,
Tanya Seabrook (right) will be walking the boards at
Flooring + Finishes with ATFA in Melbourne. We’ll be
judging the Timber Floors Magazine Best Exhibitor
award to be announced at the awards dinner.
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chain of custody certification (AS 4707-2006) for its timber
products, proving that timber used to produce hardwood
flooring, decking and structural timber has been sourced
from certified, legal and sustainably managed resources.
For further information about Boral Timber’s hardwood
products, visit boral.com.au/timber or call
1800 818 317.

Selleys
Selleys have just released

Bona
Bona has launched a new

a new high performance

finish for domestic floors –

flooring adhesive. Liquid

Resident Plus. When used

Nails FlexiStik is a flexible

with Bona Crosslinker as

one-part polyurethane

a two-component finish,

adhesive that allows for

Resident Plus performance

the natural movement of

is comparable with Mega, the

the timber. Designed with

world’s highest selling single-

the end user in mind, it is easy to trowel and still retains

component floor finish.

good peaks, giving installers easy positioning and levelling

Regular users of Mega

of boards. FlexiStik joins the Liquid Nails family of products;

will notice some differences. Resident Plus has a higher

Direct Stick, Direct Stick LF and VBS. Targeting applications

viscosity resulting in a higher film build and a more full-

such as bamboo, engineered and prefinished boards,

bodied appearance. Resident Plus is milky white when

FlexiStik’s strong initial grab ensures great adhesive

applied but dries clearer than Mega so it can be used over

contact between board and substrate, while good working

white stained floors without influencing the colour. Resident

time ensures boards are positioned correctly. FlexiStik is

Plus and Mega have similar coverage rates, VOC levels,

easy to clean off prefinished surfaces. Liquid Nails FlexiStik

resistance to wear, scratch resistance and non-yellowing

comes in a 600ml foil sausage and a 10 litre pail. Available

properties. Resident Plus is available in three popular

now through professional flooring distributors nationally.

sheen levels – gloss, satin and matt.
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Floor of the Year 2012

sponsored by Boral Timber
ATFA members have been busily voting via the ATFA

Now in its fifth year, Floor of the Year gives ATFA members

website. Voting closes on 29 June so there is still time for

the opportunity to achieve national recognition for their best

members to vote. Come along to the awards dinner to see

projects from the past year. Previous winners have seen their

who scoops the pool in the following categories:

business boost from winning an ATFA Floor of the Year award.

•

Residential Floor of the Year

•

Commercial/Industrial Floor of the Year

industry, highlighting the achievements of individuals and

•

Manufacturer Factory Finish Floor of the Year

businesses,”said Robyn Barnes, Boral Timber. f

“We are proud to support innovation in the timber flooring

Floor of the Year continues
to set the benchmark for
excellence in workmanship
in the Australian timber
flooring industry. That is no
exception in 2012.

“We are proud to support
innovation in the timber flooring
industry, highlighting the
achievements of individuals and
businesses.”
Robyn Barnes, Marketing
Manager, Boral Timber.
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BORAL TIMBER

Build something great

™

NEW
OVERLAY
PRODUCT
Available in
Blackbutt, Brushbox,
Spotted Gum and
Sydney Blue Gum

Boral 10mm overlay
solid strip flooring

Build something great™ with Boral Timber
Boral Timber’s new 10mm overlay solid strip flooring profile is designed to be
glued down directly over clean, dry and flat subfloors such as concrete, existing
flooring or plywood without the need for a traditional bearer and joist subfloor.
The straight-line profiling ensures dimensional accuracy and board stability,
making Boral 10mm easy to lay. Boral 10mm is available in a ‘standard and better’
grade in an 80mm width.
For installation guides, product samples or a list of Boral Timber resellers,
phone 1800 818 317 or visit www.boral.com.au/timberflooring
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Local professionals, world-class standards

APPLICATION
FOR MEMBERSHIP

New members should forward this application with annual fees (cheques made out to Australian Timber Flooring
Association) to: Australian Timber Flooring Association 11 Oleander Avenue, Shelly Beach QLD 4551
The annual fees
membership are:

A Platinum and Gold Patron members are exempt from standard membership
fees while their contribution is current.
B Standard annual membership – Joining fee of $440 for the rst year, thereafter $379.50 per annum
for membership renewal.
C Apprentice / Trainee (individual membership only) free during term of apprenticeship/traineeship.
Apprentice / Trainee number required _______________________
D Franchise membership – please contact the ATFA ofce for pricing.

M E M B E R P R O F I L E I N F O R M AT I O N
Name (as on drivers licence) ______________________________
Business name ____________________________________
Business ABN _____________________________________
Other trading names (if any) ___________________________
Job title __________________________________________
Business address __________________________________
_________________________________________________
Private address ____________________________________
Please nominate where you would like all correspondence
sent:
Business, or
Private.
Work telephone ___________________________________
Mobile telephone __________________________________
Home telephone ___________________________________
Facsimile ________________________________________
Email (essential to receive electronic bulletins) ___________________
_________________________________________________
Web address ______________________________________
Business type (please use  tick)
Floor sander and polisher
Flooring installer
Floating oor installer
Other ooring contractor (please specify) _________________
Product supplier/distributor
Product manufacturer
Timber supplier
Apprentice/trainee
Architect
Builder
Retailer
Government agency
Other (please specify) ________________________________
How did you nd out about the ATFA (name, event, media,
communication, etc.) (please specify) _____________________________
Please specify the three priority services you expect the
ATFA to provide to you:
1. _______________________________________________
2. _______________________________________________
3. _______________________________________________
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Terms and Conditions of ATFA Membership

By taking out membership with ATFA, you agree to the terms and conditions of
membership set out below.

Code of Professional Conduct and Ethics

As a member of the Australian Timber Flooring Association Ltd, the member agrees to
uphold the Code of Professional Conduct and Ethics, according to the following conditions:
• To conduct my business with customers and provide products and services with
honesty, integrity, fairness, value and competence;
• To promote the merits of the products I use and the services I provide without
degrading competitors;
• To ensure that all the products and services I provide are delivered as advertised and
that all claims made are genuine;
• To provide all the facts about the materials I use so that the truth about my products
and services may be fully understood;
• To ensure that the standard of product or service delivered to the customer is provided
as promised and in accordance with industry practice and in a manner which shall
enhance the reputation of the industry;
• To abide by all relevant Governmental legislation, regulations, codes, standards and
by-laws;
• To support the ATFA and its goals and purposes towards advancing the Timber
Flooring Industry;
• To ensure compliance with this Code by all other members of my organisation, to the
extent that this Code applies to them;
• To abide by this Code of Professional Conduct and Ethics and recognise the ATFA as
the authority in all matters relating to the interpretation and enforcement of this Code,
within prevailing legal limits; and
• To avoid any action which may bring the ATFA and its members into disrepute.

Member Indemnity

1. I acknowledge that by becoming an ATFA member there is no joint venture or
partnership created between myself and ATFA and I do not obtain any proprietary
interests in the assets of ATFA.
2. I agree to inform ATFA of any legal proceedings commenced against me during my
membership with ATFA and I acknowledge that ATFA may terminate my membership
without notice in the event that judgment against me remains unsatised for 28
days or I am convicted of an offence subject to imprisonment or in the sole opinion
of the ATFA, I am in breach of the Code of Professional Conduct and Ethics or I am
in breach of any warranty given.
3. I agree to indemnify ATFA from all claims, losses, costs and damages which are
made against ATFA arising from my insolvency, breach of contract or negligence.

Membership Agreement

The member hereby agrees to be an active member of ATFA and abide by the ATFA
Constitution (available at the ATFA website) and the Code of Professional Conduct
and Ethics (as above). In addition, I agree to waive any legal rights I may have to sue
any ofcer or director of ATFA for mismanagement, malfeasance or negligence arising
from any act or failure to act while an ofcer or director is acting in his or her capacity
as an ofcer or director of ATFA. I understand that by providing the information in this
application, I consent to receive communication from ATFA, via mail, email, telephone,
text message or facsimile and agree to my business name, contact person, phone
number and location(s) being listed on the ATFA website. I acknowledge that ATFA
will manage personal information in accordance with its privacy policy available on
the ATFA website.
Signed by____________________ Date__ /__ / 20__
Name (please print) _____________________________________________________

Ofce use only

IP

No.

C

Paid

“ATFA MEMBERSHIP PAYS FOR ITSELF SEVERAL TIMES OVER
WITH ALL THE BENEFITS TO OUR BUSINESS. ”
Eddie Delic
Eddie and Sons Parquetry
New South Wales

Scan here
to join online

JOIN ATFA

AND GAIN THE FOLLOWING PROFESSIONAL BENEFITS...
•

Receive Timber Floors Magazine quarterly as well as
electronic bulletins issued every six weeks, keeping you
informed of news and events within the industry.

•

Have access to hotlines manned by industry experts to
assist with advice on the spot.

•

Have access to an active and committed industry-led
board allowing you the opportunity to have your say.

•

Increase your capability and market presence with the
ATFA accreditation scheme.

•

Grow your business with the ATFA marketing machine:
stickers, use of the ATFA logo, ‘find a member’ website,
plus foundation membership for lifetime recognition.

•

Benefit from ongoing technical and industry research
as well as a range of training opportunities to continue
improvement for the industry.

•

Be involved in the national annual convention including
exhibition, conference, live demonstrations and annual
awards night.

ph
fax
e
w

1300 361 693
1300 361 793
admin@atfa.com.au
www.atfa.com.au
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2012 ATFA Awards for Excellence
The annual ATFA Awards for Excellence will be presented
at the awards dinner in Melbourne on 23 July. Previous

Contractor of the Year, sponsored by Lagler Australia
This award recognises outstanding service and quality of

winners agree that the awards are a golden opportunity to

workmanship provided by contractor businesses.

promote their business at no cost – with promotion through

Showroom of the Year, sponsored by Loba

Timber Floors Magazine and other widely read industry
publications.

Retailers are in the spotlight with this award, which
acknowledges the considerable effort and expertise required
to maintain a first class timber flooring showroom. The

Apprentice/Trainee of the Year, sponsored by Oakdale
This is THE award you want on your mantelpiece (and on

award is judged by looking at customer information and
displays, visual layout with creative use of species and

your CV) if you are an apprentice or trainee. Nominees are

products and client satisfaction.

judged on their skills, work output, training and ingenuity

Employee of the Year, sponsored by TFIA Business Services

as well as commitment to quality, knowledge, career

The Employee of the Year recognises a talented individual

progression, communication skills, leadership ability,

who has demonstrated exceptional skills, work output,

teamwork, time management and use of technology.

training and ingenuity.

Distributor of the Year, sponsored by Selleys

Sales Rep of the Year, sponsored by Wonderful Floor

This award judges timber flooring distributors on operating

The industry’s sales representatives are acknowledged by

methods, quality systems, customer information, staff

this award, which considers training, commitment to quality,

training, distributorship presentation, client satisfaction and

product knowledge, career progress, communication skills,

innovation.

teamwork and testimonials. f

19 — 22 July 2012
Melbourne
Exhibition Centre
DISCOVER THE LATEST DEVELOPMENTS
IN FLOORING & SURFACE DISCIPLINES.
FLOORINGANDFINISHES.COM.AU/REGISTER

SCAN TO REGISTER

MAJOR SHOW SPONSOR
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CO-LOCATED WITH

New Techniques
The ATFA New Techniques – Installation and Finishing Program was held in
Brisbane in early March.
For the second year running, the program was a huge success. It was an
excellent opportunity for some of the country’s best timber flooring installers,
sanders and finishers to gather together and to pass on their timber flooring
knowledge.
The program was run over three days, through a combination of in-class,
demonstration and hands-on learning: Installation was covered on day one,

The Best
Just Got
Better!
Tramex, the moisture meter
specialists, are proud to
announce the release of the
new concrete moisture meter

sanding on day two with finish,repair and recoat on day three.
Attendees received top-notch instruction in everything from subfloor
preparation and board bending through to installation of skirtings, removal of
finish imperfections and equipment operation.
THE ATFA New Techniques Program was made possible by the expertise and
teaching skills of Chris Stringer, David Meyer, Robert Clague, Tony Powell, Jim
Hilston, Brett Scarpella, Sam Marafioti, Lindsay Tucker, Chris Hunter, Peter
King, Barry Olzak, David Hayward and Bradley Marston. A huge thanks to all of
you. Thanks also goes to our generous sponsors listed below.
ATFA also acknowledges and thanks Skills Tech Australia – Acacia Ridge for
Pictured
in Kit Form

generously providing the venue. f

THANK YOU SPONSORS!
Boral Timber

Norton

Bostik

Oakdale Industries

Cabot’s

Selleys

Clarke American Sanders

SIA Abrasives

Embelton Flooring

Sika Australia

Hurford Hardwood

Synteko

Lagler Australia

Wonderful Floor

Loba Australia

A state-of-the-art digital
concrete moisture meter
for the ﬂooring professional
and coatings applicator.
With upgraded features this
is the essential tool for:
Instant, non-destructive
evaluation of moisture
condition of concrete, gypsum
cement and other ﬂoor screed.
Relative humidity testing of
concrete with in-situ or surface
(humidity box) as well as
ambient site conditions.
Accurate moisture testing
of wood with a range of
attachable wood probes.
Don’t waste time and money
waiting up to 72 hours for a
moisture test when the slab is
not ready! Check it first with a
Tramex CMEXpert II.

For more information contact
Tel: 02 9418 1002
Fax: 02 9498 8576
Email: sales@cornell.com.au
Sam Marafioti, an instructor from Perth, takes a well-earned break on a very well-laid floor.

www.cornell.com.au
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Product Road Test:
Bona R850 silane adhesive
Joseph Elasi of Floormania in Sydney answered the call to
road test Bona R850 adhesive and to report back to Timber

said Joseph. “It went down really smoothly and we found it

Floors Magazine. Joseph and his brother John have over

very easy to work with. We find the best method for laying a

twenty years in the timber flooring industry between them

floor like this is to spread a straight line of adhesive;, in this

and have used plenty of different adhesives in their time.

case 134mm wide, then immediately lay a strip of flooring

They gave Bona R850 the thumbs up!

over it. Apart from anything else, this tends to be the cleanest

R850 is non-hazardous, isocyanate-free (see orange box),
solvent free (zero VOC), moisture cured and silane based.

way of working.”
Joseph agreed with the Bona marketing claim of “excellent

Designed for solid timber floors including overlay, parquet,

rib stability”, saying that the trowel pattern was easily

blocks and engineered floors, it is suitable for use on most

retained and there were no issues at all when it came to

subfloors including cement based substrates and board

pressing the timber firmly into place. The coverage rate

floors (plywood, chipboard).

recommended on the bucket was easily enough to get the job

The Floormania guys had a new floor to install in the living
room and formal dining room of a home in Sydney’s eastern

done.
“I liked the light cream colour of the R850,” said Joseph. “It

suburbs. The client wanted a reddish timber and chose

sets it apart from some other adhesives and we found that it

ReadyFlor Red Ironwood from the Floormania showroom.

was really easy to clean off our tools and our hands with no

Joseph said, “The flooring we used was a one-strip (single
plank), engineered floor. This suited the client really well as
they didn’t want to sand or polish. We also had a height issue

need to use any solvents or special cleaners. There was no
residue left behind.”
Craig Nelson called up a few times during the job to make

to contend with, so solid timber flooring wasn’t really an

sure everything was going well. Joseph happily noted that the

option.”

level of customer service was top-notch.

Joseph and his team took up the old carpet to reveal

Joseph’s client was really happy with the end result and

the concrete subfloor. They stretched a sheet of builder’s

Joseph would definitely recommend Bona R850 to other

plastic over the concrete and anchored this down with 12mm

installers.

plywood.
Craig Nelson at Bona supplied 5 x 15kg buckets of R850
adhesive, more than enough to cover the whole job of 62m2.
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“We used a 2.4mm notch trowel to spread the adhesive,”

Bona R850 is also available as Bona R850T, which can
be trowel-applied but has been optimised for use in gun
application including the Bona Optispread application system. f

ISOCYANATE-FREE – WHAT DOES IT MEAN?
Isocyanates are a group of chemicals used in the manufacture of
many plastics, rubbers, paints, floor finishes and adhesives. People
exposed to isocyanates can develop a range of short term health
problems including headache, sore eyes, sore throat and skin
irritation. Isocyanate exposure can also lead to long term asthma
and dermatitis if a person becomes sensitised (that is, breathing
or skin conditions can return with increasing severity with further
exposure to the original agent or similar substances, even at very
low exposures). “Solvent free” is a claim made by many products, but
products containing low or no solvents can still be hazardous. Any
moisture-cured polyurethane adhesive is likely to contain Isocyanates
and on material safety data sheets (MSDSs), you will see these
products classified as ‘Harmful, Irritant and Hazardous’ (despite many
of them also being described as solvent free). All chemicals may have
some risks associated with them. However, the VOC (Volatile Organic
Compound) level of a product can be a guide, in conjunction with the
MSDS, to choosing products which offer the least risk of harm. Look
for products classified as “non-hazardous”, containing zero or low
VOCs and observe the advice given regarding OHS procedures.

PNEUMATIC TOOLS FOR
SOLID AND ENGINEERED HARDWOOD FLOORING

P250
T
L
S

type 16 ga
type 16 ga
type 15 1/2 ga

5/8 - 33/32"

NEW

THE PRIMPACT ENGINE:
THE HEART OF THE P250 / Q550
offers reliability, extended performance and
an unequaled smoothness of operation.

• Short nose and compact valve design
provide an all-around striking surface
and enable the nailing of
more boards (4 1/2” closer)
to the end walls.

Q550
L

type 18 ga

3/8 - 5/8"

Perfectly adjustable to
the width & height of the tongue
No shim required

• Finely threaded screw-in
cartridge assembly for precision,
easy on-site dismantling
and durability.
• High-speed action and few moving parts,
for a powerful yet soft stroke,
a shorter air-saving cycle
and increased precision.

• Eco-friendly with zero VOC’s
• Extremely durable (100% solids)

• Reduced wear effect and
quick interchangeability
of PRIMPACT engines between
same generation units.

• Economical with coverage of
30 - 40m2 per litre

Printed in Canada 07-22

PRIMATECH

www.primatech.ca
800-363-1962
sales@primatech.ca

• A natural product that enhances
the natural beauty of timber floors

Distributed by Synteko Pty Ltd. call 02 9406 8100 www.synteko.com.au info@synteko.com.au
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Technical feature: timber flooring
design considerations
Great timber floors do not happen by chance. Many

do not constitute a problem with a floor. When wider boards

factors need to be considered at the time of installation

are chosen, wider gaps can be expected. Floor expansion

through to the coating system used, to provide a stunning

must also be catered for and with all timber flooring types

result. David Hayward, ATFA Technical Manager, discusses

expansion allowance built into the installation process.

aspects of this natural product that must not be taken for

Timber floors should to be installed in accordance with

granted when designing and installing a timber floor.

industry guidelines and manufacturer recommendations,

Timber is a highly attractive product providing warmth,

which include provision for floor movement.

beauty and value. Timber is a natural product and will move
in response to humidity changes. Allowance for expansion
is key to a great look for the life of the floor. A well-prepared
subfloor is vital to success and any extra time in preparation
is worthwhile. Finally, with an easy maintenance plan, a

When installing a timber floor, the
correct subfloor conditions are vital.
This point cannot be over-emphasised.

spectacular floor will provide many years of lasting beauty.
If you are aiming for a designer look, combined with
a sound environmental choice, you can’t go past timber

laid over most subfloor types, however the subfloor must

flooring. Many people don’t realise the environmental benefit

be dry, it must be flat and it must be sufficiently strong to

of timber products that lock up atmospheric carbon. Trees

support the installed flooring system. What is beneath a

extract carbon dioxide from the atmosphere and your timber

floor is hidden from view, but if the subfloor is not adequately

floor then stores that carbon. Up to half the dry weight of

considered, unsatisfactory floor performance will result.

wood is carbon that’s been absorbed from the atmosphere by
trees as they were growing.
We know that timber is a natural product, but it is also

When floors are laid on particleboard or plywood on joists
(with ground beneath) it is essential that the subfloor space is
both dry and well ventilated. When floors are laid on concrete

a hygroscopic (see box) material, meaning that it absorbs

slabs, preparation to the flat surface through grinding and

moisture from the air during conditions of high humidity

levelling compounds may be required. Precautions against

and loses moisture in dry or low humidity conditions. When

possible slab moisture must be taken and when gluing to a

this occurs, timber flooring swells a little with moisture

slab, slab cleanliness and integrity are also important. Pay

uptake and shrinks a little with moisture loss. For this

attention to these aspects and you won’t regret it.

reason, installers need to consider in-service expansion

Many timber flooring products are factory prefinished and

and shrinkage. Small shrinkage gaps at board edges and

a wide variety of colours and textures are available. Many of

particularly during drier times of the year are natural and

these coating systems contain additives such as aluminium

A timber floor provides warmth and natural beauty to any home.
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Timber floors are extremely versatile in that they can be

The minor gapping present in this floor does not detract from its looks.

oxide which can also enhance wear resistance. The factory

Timber floors should be dry mopped regularly and damp

applied finish is very clean and consistent. When it comes

mopped less frequently with mild cleaners to the coating or

to site sanded and coated floors, a high standard of finish is

product manufacturer’s recommendations. Timber floors

also available, however, some minor finishing imperfections

also enjoy the conditions that you enjoy living in. So maintain

may occur. Many floor finishes are available for clients to

good ventilation, tint windows where there is a lot of sun

choose from and may range from the subdued look of hard

exposure and place mats inside and out to trap grit. f

wax oils and satin appearances through to higher glosses
in the polyurethanes. Different finish types will often look
different on the same piece of timber hence some time

Hygroscopic – readily taking up and retaining

should be spent considering this if a particular look is

moisture. Hygroscopy is the ability of a substance

desired. All coating types have different properties and it is

to attract and hold water molecules from the

necessary to consider what is important on this project.

surrounding environment. Apart from timber,

Finally, all surfaces need some routine maintenance from

hygroscopic substances include cellulose fibres such

time to time. Cars need washing and servicing, carpets

as cotton and paper as well as sugar, diesel fuel,

need vacuum cleaning and it is the same for timber floors,

honey, salt and fertilizer chemicals.

although maintaining a timber floor is relatively easy.
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Timber Floors Magazine TOP
design tips
1. Context
Identify the architectural style. French provincial,

5

agree and sign off before you proceed. Then direct stain,
rather than adding the stain to the final coat, so you have

minimalist, shabby chic, industrial, retro, contemporary?

greater control over the final colour and its intensity.

The timber floor should be designed to complement the other

4. Symmetry

architectural elements of the space including furniture and

This is all about balancing the design. If the space is a

finishes. Consult a designer or stylist to ensure the room

square or rectangle, this can be as simple as dividing the

style including the floor comes together perfectly.

space in half, or into four or more equally numbered parts.

2. Utility

5. Borders and boundaries

Identify how the space will be used. The flooring product

Carefully consider the right border design, where to use

and finish you specify needs to complement the flow of foot

it, and how to size it. There is a fine art to designing borders

traffic through the space. Commercial projects will need

and feature panels for dramatic effect. Handled with the right

special consideration for wear and tear, and all projects

species combinations and to the right scale, borders can

should have a maintenance plan considered.

turn a floor into a design feature. It is highly recommended

3. Colour

that professional timber flooring contractors have their team

Staining a floor for a designer wanting a dramatic effect?
Make up stained samples of the species and have the client

attend an ATFA training course on borders and feature panels
for the best results. f

“A move back to
natural materials,
sustainable resources
and biodegradable
products has seen a
massive resurgence in
the popularity of timber
flooring across the
globe, from commercial
specifications through to
domestic interior design.”
Ann King
Interior Designer

Image courtesy Sika Australia
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ATFA

See atfa.com.au for the latest
2012 ATFA training and events calendar
Flooring and Finishes with ATFA, Melbourne
19 – 22 July 2012

Trade Event, Tasmania
9 August, 2012

Technical Webinar, Online
16 August, 2012

Advanced Coatings Workshop, Victoria
22 August, 2012

Assessing Timber Floors, WA
11–12 September, 2012

ir talk with Emma Watt
Dismissal – getting it right with

redundancies
Under the Fair Work Act 2009,
if an employee is genuinely

employees to discuss the situation
and/or provide employees with
information in writing.
Finally, the employer must

redundant, they are not allowed to

be able to demonstrate that the

make an application to Fair Work

employee couldn’t reasonably

Australia alleging that they were

be redeployed, either within the

unfairly dismissed.

company or with an associated

An employee is genuinely

entity. Redeployment doesn’t mean

redundant if the employer no

allowing an employee to apply for

longer requires the job to be done

another job – it means giving the

because of changes in operational

employee the other job. Employers

requirements. This doesn’t

don’t have to offer a job at the

necessarily mean that the function

same level.

the employee performed no longer

under the National Employment

employer may decide that rather

Standards, employers with fewer

than having four people doing the

than 15 employees are not obliged

same job, he or she only needs

to pay redundancy. However, some

three.

modern awards require small

with the consultation requirements
in the relevant modern award

beyondblue.org.au
Research shows that even
when men are depressed or
anxious, they are still reluctant to
ask for help or talk to colleagues.
The Beyond Blue website
has a new tool for employers
and managers to learn about
symptoms of depression and find
out where to get help.

Members need to be aware that

needs to be done — rather, the

Next, the employer must comply

websites

businesses to pay redundancy until
the end of 2014.
ATFA members should seek

or agreement. This means the

advice before making any

employer must meet with the

employees redundant.

timberawards.com.au
Enter the Australian Timber
Design awards. Entries close
29 June and winners are
announced in Sept in Sydney.

Emma Watt specialises in advising small to medium sized businesses in
the timber and furnishing industries. She offers ATFA members two free
telephone calls per annum for help on IR/HR issues.
Phone 03 8822 3712 Mobile 0411 708 073 Email emma@emmawatt.com.au

27

Project Feature:
Hotel QT Gold Coast
The Hotel QT Gold Coast in Queensland has recently

underway, Denis Grey, Market Field Manager of Sealing

undergone a major refurbishment, transforming into a

and Bonding, was with the rest of the Sika team for their

fresh, modern destination that bills itself as “nostalgic

inaugural conference at the QT hotel. It was a great chance

surfer chic meets Miami catwalk cool”.

for the whole team to see the product in action and chat with

Commencing in late 2010, the $16m renovation replaced
eighties-look terrazzo tiles and brass fittings with American

the contractors about the application process.
The designer specified an imported prefabricated

Oak floors and stylish, brightly coloured fittings. The project

American Oak, which was finished with a wax product from

was managed by Built and executed in two stages. Stage

the timber supplier. This was applied with a lambs wool mop

one included the lobby, bars and cafes. Stage Two, which

at a rate of one litre per 40 square metres of flooring (a very

was completed in January 2012, involved the 22 guest floors.

thin application). Damon was very impressed with the ease of

Built won a Master Builders Association Excellence in

application and the finished result.

Construction Award for the project.
We spoke with the flooring contractor, Damon Lyne of

Damon’s crew also clad some of the walls, floor to ceiling
in American Oak. This was technically challenging as it

Timber Flooring Unlimited, who described some of the

involved setting out around mirrors, lifts, lift call buttons and

logistical difficulties of installing flooring in a hotel. “The

lights. Also outside a normal brief was the installation of

work had to be carried out while the hotel was still operating,

tactile indicators which were drilled into the timber.

so we had to ensure minimal disruption to the guests.”
Not only did Damon’s crew have to work quietly, they had to

Damon provided the client with cleaning advice and a
maintenance schedule that specified re-application of the

be invisible to the guests. They set up wall-to-wall hoardings

wax every six months. It’s so easy to apply that the job can be

and worked one area at a time.

done either by Timber Flooring Unlimited or the hotel’s own

“As well as the tricky logistics, we had an incredibly tight

cleaners. f

deadline. We worked day and night shifts to get it done,
completing 300 square metres in every twenty four hour
period. On a typical job, we would do about 70 to 80 square
metres per day.”
The job was direct stick, with a substrate of concrete slab,
tiles, plywood, then prefabricated American Oak floorboards.
It wasn’t necessary to remove the terrazzo tiles, but Damon
had to find the best method for laying the flooring over them.
“We did three tests, each of one square metre,” said Damon.
“The first test was direct stick to the tiles with no special
preparation. The second was a light scuff with a grinder and
the third was a heavy grind. The test patches were left for a
week, then we tried to rip up each test square. We found little
difference between the light grind and the heavy grind, so
opted for a light grind.”
For the adhesive, Damon chose SikaBond-T55(J).
He tested two application methods – bead gun and trowel
– and found the gun method produced a stronger result
because it achieved a higher bead than the trowel. He felt
that the gun method was slightly slower, but worth the effort.
It was a fortunate coincidence that while the project was
28
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COMPLETE TIMBER FLOORING SYSTEM

Selleys Liquid Nails Flexistik is a
polyurethane flooring adhesive
perfect for bamboo, engineered
and prefinished flooring.
•
•
•
•
•
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Easy to Spread Formulation
High Strength
Great Flexibility
Rapid Cure
East to Clean

