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R850 Adhesive
Perfect balance between 
strength and elasticity

10 million m2 of timber floors 
installed world wide

• Solvent free – Zero VOC’s

• Isocyanate free silane technology

• Classified non-hazardous

• Will not stain hands

• Low slump - retains trowel pattern

• Suitable for concrete or timber subfloors

• Start sanding in less than 24 hours
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The Australian Timber Flooring Association 

(ATFA) welcomes you to the twentieth issue of 

Timber Floors Magazine! Twenty issues means 

we’ve been successfully bringing this magazine 

to you for five years and providing a much needed 

information resource for the industry.

The start of the year is a time for us to reflect on 

the year gone by, plan for the year’s activities and 

strategise for the future. Despite economically tough times, ATFA continued 

to produce much needed literature for our members in 2011, in the form of 

information sheets, publications and the all-new checklists. ATFA also offered 

numerous events and training opportunities last year.

In late 2011, ATFA won a grant from the Federal Government to partly fund 

small business compliance training for members who expressed interest. This 

is due to commence in March 2012. 

On the strategic front, we have a large list of pursuits. These include  

The Timber Flooring Foundation, looking at the health issues associated with 

solvents in coatings, introducing direct debit facilities to assist members, 

more targeted e-books and an industry training needs analysis. For more 

information, see the ATFA website.

I hope you enjoy our twentieth issue! We look forward to bringing you Timber 

Floors for many years to come.

Randy Flierman, CEO

Australian Timber Flooring Association
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ATFA update
FLOORING AND FINISHES CONVENTION COMING UP FAST!

This is going to be BIG! Don’t miss your chance to be 

part of Flooring and Finishes with ATFA in Melbourne 

from 19-22 July. With an expected attendance of 15,000+ 

industry professionals expected through the doors, this will 

be ATFA’s biggest exhibition and convention to date. If you 

are thinking of exhibiting, get in touch with Conrad Patrick 

from AEC on 03 8672 1262. If you plan to attend, expect a 

great international contingent for this event, as well as the 

Australian companies you need to catch up with. It’s the only 

time every year that you’ll find everyone you need to network 

with in one place. See page 22 for the full story on the 

exhibition, conference and awards.

2012 AWARDS FOR EXCELLENCE AND FLOOR OF THE YEAR

The awards are open for entries! Contact our office or visit 

the ATFA website for entry details. Let’s show the world the 

best we can do! Enter any fabulous floors you have completed 

in the last year and remember that you can enter your 

business for Contractor of the Year or consider one of the 

staff or business entries. Entries close 2 April. 

ATFA STRATEGIES FOR 2012 AND BEYOND

In December each year, the ATFA board sits down with an 

external expert to discuss industry issues and examine new 

and exciting opportunities – all in the interests of making the 

industry a better place. At the December 2012 meeting, these 

were some of the major topics for discussion:

• The Timber Flooring Foundation – This is a program to 

increase investment in training, research and development. 

It’s an ambitious plan, which all members will benefit 

from. We are currently working on gaining the support of 

manufacturers and we’ll keep you informed on progress.

• No or low VOC Incentive Program – Solvents in coatings 

aren’t the best thing for contractors to be breathing 

in nor are they very good for the environment. Most 

recent technology spend seems directed at water-

based coatings, yet the market isn’t readily changing its 

“This blade is 
fantastic” 

Are you wasting your time with Wood/Metal blades?

It’s like cutting timber with a hacksaw
Wood/Metal blades are designed to cut metal. So why are they used 
so often for undercutting skirting and architraves? Because most 
manufacturers’ Wood blades are stuffed once they hit a nail.

“What choice do I have?”
WSE Wood blades quickly and cleanly cut through hard Aussie 
timbers AND they’ll cut through nails as well. In fact, they cut through 
more nails than the leading competitor’s Wood/Metal blade.

Get the right tool for the job – WSE wood blades 
After all, it’s your time and money!

Wood Blade

Choose the right blade for your application

Just how good are WSE blades? Watch the video on www.multimasterblades.com.au

Josh Triplett,  
Timber Flooring Group

Timber Floors Magazine product road test 

SPECIAL OFFER

=
Buy any 5-pack of German 

quality WSE Blades
Receive an adaptor

FREE!

FOR ATFA MEMBERS

Go to www.multimasterblades.com.au  
for details and a list of participating dealers

Phone 1800 063 900 
www.multimasterblades.com.au

Universal Wood 
+ Metal BladeJapan Special Made in Germany
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behaviour, particularly due to price. ATFA has devised a 

methodology that may help. Before you get excited, this 

will require government assistance and that’s never easy. 

We are requesting government funding for the difference 

in price between a litre of solvent-based coating and a 

litre of water-based coating. ATFA then passes this on 

to the contractor, so the consumer benefits from a cost 

equivalent product, which they are more likely to choose 

for health reasons, taking price out of the equation. We’re 

waiting on a response from the government.

• Direct debit facilities – This initiative has been finalised 

and for those keen to opt for direct debit, will remove the 

hassle of constant reminders on membership fee renewal 

payments. 

• Webinars – OK, strange computer lingo, but bear with 

us – it’s going to be worth it! We understand that getting 

to valuable face-to-face sessions can be tough, there’s a 

cost and it’s usually a day out of your time. The solution 

is online webinars and the aim is to beam these to your 

computer after hours, allowing you to participate from the 

comfort of your own chair, for minimal cost. We’re trialing 

three this year, so keep an eye out for details.

• Small Business Compliance Training – ATFA has 

successfully gained Federal Government funding to 

conduct this training. In September 2011 we sent out the 

alert, seeking interest from members who might wish 

to have their staff (or themselves) participate in two day 

training programs which focus on business compliance 

practices. Under the National Workforce Development 

Fund, we have secured funding for 83 companies (who 

expressed interest) to participate in this training. Those 

participating still pay a third of the cost, though on a 

program valued at approximately $1200, that’s a big saving 

for specialist training.

To find out more about these strategies or others 

considered, call Randy Flierman at the Australian Timber 

Flooring Association on 1300 36 1693.



Boost your know-how with training
To celebrate the 20th issue of Timber Floors Magazine, 

we’re pleased to announce exciting new changes to our 

training and events for 2012. If you or your team are looking 

to brush up on your industry knowledge, now is the time!

ONLINE TRAINING

We’ve introduced a new learning format, which means that 

technical knowledge can now be gained online in the comfort 

of your office. Topics are in development, so stay tuned.

FACE-TO-FACE TRAINING

We’ve introduced a new two day course called Assessing 

Timber Floors presented by David Hayward. Phil Holgate, 

renowned coatings specialist, will facilitate the Advanced 

Coatings Workshops nationally, plus there’s a surprise course 

in store, designed to assist business owners wanting to 

take their business to the next level. We are still offering the 

popular Troubleshooting Workshop in some states.

EVENTS

There are a number of social and educational events 

planned for ATFA members in 2012. Make sure you mark your 

diary – dates are detailed below. Not only are events a great 

opportunity to catch up with your colleagues over a beer, but 

they will provide you with the knowledge you need to make 

informed choices on the products and equipment you use in 

your every-day work.

Full course outlines and registrations are available online 

at atfa.com.au under the Training and Events link. Be sure to 

check out the special offers online. f
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Lisa Alexiou, Marketing Coordinator

Ph 07 5446 5956 • 0488 196 543

Email lisa@atfa.com.au

FROM THE DESK OF

MARCH

7 March – QLD New Techniques Install and Finish

20 March – VIC Assessing Timber Floors

21 March – VIC Trade Event

28 March – WA Advanced Coatings Workshop April

APRIL

17 April – NSW Assessing Timber Floors

18 April – QLD Trade Event 

MAY

8 May – QLD Assessing Timber Floors

18 May – QLD Golf Day 

30 May – SA Trade Event 

JUNE + JULY

5 June – TAS Troubleshooting Workshop

7 June – NSW Advanced Coatings Workshop

14 June – Online Technical Webinar

19 July – ATFA Convention and Awards in Melbourne

AUGUST

9 August – TAS Trade Event

16 August – Online Technical Webinar

22 August – VIC Advanced Coatings Workshop

SEPTEMBER

11 September – WA Assessing Timber Floors 

19 September – VIC Trade Event 

OCTOBER

12 October – AGM and Golf Day in NSW

24 October – QLD Trade Event

NOVEMBER

1 November – WA Trade Event

2 November – WA Golf Day

12 November – QLD Advanced Coatings Workshop

21 November – Online Technical Webinar

SEE ATFA.COM.AU FOR UPDATES TO THIS SCHEDULE

ATFA 2012 EVENTS AND TRAINING CALENDAR
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DOMOTEX Asia China Floor
Asia’s largest floor covering show is being held at the 

Shanghai New International Expo Centre from 27-29 

March. ATFA Marketing Coordinator Lisa Alexiou and ATFA 

Chairman Paul Kiely will be attending the expo as guests of 

Domotex Asia China Floor and will report back on flooring 

innovations as well as international contacts made on behalf 

of our members.

DOMOTEX Asia China Floor will run concurrently with 

China’s Building and Construction Expo and will showcase 

floor covering products and exhibitors to a broad section of 

China’s construction industry.

With 40 countries represented and more than 1,100 

exhibitors, DOMOTEX Asia China Floor has expanded to 11 

halls in the expo centre. New exhibitors include Lumber 

Liquidators, Forbo, Berry Alloc, Invista, Mapei, Nora, and 

Homag. Country Pavilions add large format exhibition 

spaces: Turkey returns with close to 500 square metres in 

exhibition space; Pakistan with more than 430 square metres; 

traditional German, Belgian, Dutch and Iranian pavilions will 

also showcase their products and innovations. China Building 

and Construction Expo will fill five halls and focus on green 

building products, technology and design.

DOMOTEX Asia /China floor will 
showcase new technologies and 
innovative solutions from around the 
world.

Forbo Group will present its flagship product Marmoleum 

Green, made from natural raw materials; Gerflor Group will 

show their latest patent technology Evercare Treatment and 

other new products; German brand Nora will launch two new 

products for rubber floor coverings and system solutions. f

Parquetry
Solid Timber Flooring
Floor Sanding Supplies

Victoria – Head Office
147-149 Bakers Road
Coburg VIC 3058
Tel:  (03) 9353 4811
Fax: (03) 9353 4855

Victoria
1/72 Fenton Street
Huntingdale VIC 3166
Tel:  (03) 9545 6499 
Fax: (03) 9545 6599 

New South Wales
20 Fariola Street
Silverwater NSW 2128
Tel:  (02) 9748 3188
Fax: (02) 9748 3122

Western Australia 
37 Sundercombe Street 
Osborne Park WA 6017
Tel:  (08) 9204 1300 
Fax: (08) 9204 1311

Queensland
46 Millway Street
Kedron QLD 4031
Tel:  (07) 3359 7100
Fax: (07) 3350 3382

www.embelton.com/timber-flooring

Serving the trade for                  years
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Member profile: Coopernook Floor 
Sanding and Polishing

ATFA member Mark Saville was on holiday in rural 

Queensland when we called to ask him about his flooring 

business. Mark had just pulled in to Chinchilla for a driving 

break when he gave us the low-down on his business back 

home in Coopernook, near Taree, New South Wales. 

Mark got his start thirty years ago in Sydney where he 

purchased a floor sanding and polishing business. When a 

builder approached him to install a parquetry floor, Mark 

asked George Hudson parquetry to find a floor layer. George 

Hudson were looking for a distributor and installer in his 

area, so convinced him to try it himself and offered to send 

one of their best installers to start him off. He soon became 

one of their preferred installers.

On moving to Coopernook over twenty years ago, Mark 

filled a need for someone with his skills – there were very 

few flooring tradesmen in the area. Coopernook is a small, 

tight-knit community and Mark’s business is well established 

there. “I have rarely had to chase a job – people ring me,” 

says Mark. ”If you are honest, give good service, reasonable 

prices and do the best job you can, you’ll get the referrals.”

Mark and his colleague tackle “anything and everything” 

including repairing, sanding, installations and finishing. 

Last year, Coopernook Floor Sanding and Polishing  

completed some jobs through the Building the Education 

Revolution program, including three school halls.

Mark recently bought a Klindex Timba finishing sander 

and  says that he absolutely loves it. It has reduced the time 

it takes to complete his jobs, performs really well and gives a 

great result. 

Polycure and Peerless Jal products have served Mark well 
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ECO-FRIENDLY

RENEWABLE

ECO-FRIENDLY

RENEWABLE
WONDERFUL FLOORWONDERFUL FLOOR

ACN: 107 906 374

62-66 Vallance Street, St Marys NSW 2760
Phone 02 9517 4742 | Fax 02 9517 2436 
www.wonderfulfloor.com.au

Our products are environmentally responsible 
and sourced from sustainably managed forests

•	 Precoated	Australian	
hardwood	flooring

•	 Engineered	floating	hardwood	
floors

•	 Precoated	bamboo	floors

•	 Wood	chip	products

•	 Environmentally	responsible	
products

for decades. Last time he was in Sydney for a trade show, Mark attended a very 

informative session hosted by the team at Peerless Jal. 

Two years ago, Mark became an ATFA member. 
Membership of a high-profile industry association 
gives him credibility in front of customers in a 
similar way to his previous NSW trading licence 
(licences no longer exist in NSW). 

When he gets back from his outback adventure, Mark plans to go live with a 

new-look website, including links to a whole list of ATFA information sheets for his 

customers – great idea! These sheets include ‘Coating Choices’ and ‘Hardwood 

Flooring Grades’ among others. Mark is going to have some of the most well-

educated customers going. f

8” and 12” 
belt/ drum
combo sander

Elite 3 edger

GALAXY MACHINES
buy direct from the importers

parts • service • leasing available

info@synteko.com.au • www.synteko.com.au

Synteko Pty Ltd.
Call: 02 9406 8100

www.galaxyfloorsanders.com.au
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Species feature: Red Ironbark
Red Ironbark is a medium to large tree, which grows 

in north central Victoria, inland New South Wales and 

the coastal districts of Victoria, New South Wales and 

Queensland. As one of a distinctive group of eucalypts, the 

Ironbarks, it can be recognised by its hard, deeply furrowed, 

rough bark, ranging from dark grey to black in colour.

In Australia, it has been used as a structural timber for 

over 200 years, due to its excellent performance in weather-

exposed structural applications. 

The heartwood is a deep dark red or red/brown and by 

contrast the sapwood is pale yellow. The timber’s texture is 

even, with an interlocking grain, making it extremely hard 

wearing and highly durable.

As flooring, the colour varies from light red through 

red/brown, to a deep crimson colour. Clients looking for 

red flooring or decking might consider Red Ironbark in 

comparison with other red-hued timbers such as Blue 

Gum, Brushbox, Flooded Gum, Jarrah, Red Mahogany and 

Turpentine. Note that Red Ironbark’s species hardness rating 

(14), is higher than any of these alternatives.

Known as one of the hardest hardwood flooring options in 

the world, Red Ironbark can be hard to work with, which can 

limit some projects requiring fine detailing. It is slow to dry 

and care is needed to minimise surface checking. f

Physical properties of Red Ironbark

Botanical name Eucalyptus sideroxylon

 Eucalyptus fibrosa

 Eucalyptus crebra

Trading names  Red Ironbark, Mugga Ironbark

Janka rating 14

Dry Density 1130kg/m3
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Image courtesy Hurford Hardwood

Image courtesy Hurford Hardwood

ATFA member Garry McCarthy of Coffs Harbour 

Hardwoods recommends Red Ironbark as a premium 

timber, perfect for commercial and high-traffic jobs. 

A great example is the Bowral Hotel’s new floor for 

which Garry supplied the timber recently. Largely 

due to its fantastic durability, the hotel chose 130 x 

19mm Select Red Ironbark. The hotel owners like the 

distinctive grain character and the warm feeling that 

the red timber provides. High Country Timber Flooring 

carried out the installation.

Image courtesy Coffs Harbour Hardwoods
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Call today to find out more on 02 6621 9886

or go to www.hardwood.com.au

At Hurford Hardwood, we have almost a century 

of timber processing and machining behind us. To 

create Hurford recycled solid flooring, we source 

timber that is destined to be scrapped. Then at our 

mill, we saw, refine, machine and grade, breathing 

new life into it. The result is a genuine recycled 

solid timber floor, milled to perfection. Hurford 

Recycled Timber a product you can rely on.

Now available from the 
reliable source you can trust.

Have you been asked for 
recycled hardwood flooring?
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Sanding and finishing 
at the larger end of the scale

Anthony Aquilina from Aquilina Timber Floors in 

Melbourne has been very busy of late working on sports hall 

floors. Anthony has sanded over 120 courts since Easter 

2010! With that amount of work, he needs equipment that is 

up to the task. Anthony was good enough to tell us about his 

jobs and the gear that makes his life easier. 

A couple of years ago, Basketball Australia decided that 

courts should be remarked to comply with international 

basketball rules. Anthony was quick to spot an opportunity 

and acquired some heavy duty sanding equipment. Then 

along came the Government’s Building the Education 

Revolution (BER) scheme, which meant even more sports 

halls in need of Anthony’s expertise. Most BER jobs have now 

finished, but Aquilina Timber Floors still has work coming in 

to update line-markings, both in Melbourne and Tasmania.

Anthony has done plenty of installations himself, but 

prefers to focus on the sanding and line-marking aspects of 

the job. He now has a referral network with local installers.

A sports hall job typically involves sanding, sealing, then 

another light sand, line marking, line painting, then two or 

three coats of oil. A typical court is 700 square metres, but 

Anthony has tackled some jobs over three times that size.

The first of Anthony’s secret weapons is his Floor Mack 

Ryder. Made by US company Mack Manufacturing, it’s an 

innovative piece of equipment that attaches to drum sanders. 

A seriously powerful bit of gear, it is designed for large 

commercial jobs where walking sanders are not practical.

Imported through Synteko, the 
Floor Mack Ryder has a three-phase 
motor and can be configured with 
one or more drum sanders attached 
to the front. All the top brands are 
compatible including Galaxy, Clark 
and Hummel. Anthony’s has three 12-
inch Galaxy sanders, each with a nine 
horse-power motor and two dust bags, 
making this system the most powerful 
in the industry. Galaxy in Canada 
devised this set-up for Anthony, in 
conjunction with Mack Ryder.

The Galaxy’s optimum weight distribution keeps the 

sanding drum on the floor, in conjunction with the Ryder. 

Coupled with powerful motors, this package delivers an 

aggressive cut with very efficient performance. The simple 

customisations to the Galaxy mean easy drum operation from 

the seated driving position. In addition, the Galaxy’s top roller 

mechanism can be lifted out and exchanged in seconds, so 

there is minimal interruption for belt tracking adjustments.The 2700m2 RecWest court in Braybrook, Victoria.

The Whitten Oval Sports Hall is 2800m2. This project took four days of 

sanding and a total completion time of two weeks.
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Tony Kellman from Synteko spent time in the US working 

with Mack and Galaxy. They found a custom solution for 

hooking up the attachments, which makes the Galaxy set-up 

very simple to use compared to other sanders.

Another secret weapon is Anthony’s game line-marking 

machine, which Synteko also sourced from the US. The 

machine sits 400mm above the floor and has two holders for 

masking tape. It enables Anthony’s team to lay two rows of 

masking tape at the same time, so that the floor is ready for 

painting. Tape can be laid in straight lines or curves and has 

cut the preparation time for painting in half. 

Anthony likes using Synteko Urethene Oil. He typically uses 

Urethene 90 (gloss), designed specifically for sports halls. 

“It’s durable and grippy, giving great coverage,” says 

Anthony.  Synteko Urethene Oil is a high solids oil-modified 

product with nearly 50% solids and VOC levels that meet strict 

European standards. The oil dries quickly and powders up 

easily which is important for buffing the floor between coats. 

Anthony has a Padco BigFoot applicator which is 30 inches 

in length, designed for oil applications, also imported by 

Synteko. f

PRIMATECH
www.primatech.ca

800-363-1962
sales@primatech.ca

PNEUMATIC TOOLS FOR
SOLID AND ENGINEERED HARDWOOD FLOORING

THE PRIMPACT ENGINE:
THE HEART OF THE P250 / Q550

offers reliability, extended performance and
an unequaled smoothness of operation.

• Reduced wear effect and
quick interchangeability

 of PRIMPACT engines between
same generation units.

• High-speed action and few moving parts,
for a powerful yet soft stroke,

a shorter air-saving cycle
and increased precision.

• Short nose and compact valve design
provide an all-around striking surface

and enable the nailing of
more boards (4 1/2” closer)

to the end walls.

• Finely threaded screw-in
cartridge assembly for precision,

easy on-site dismantling
and durability.

NEW
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Q550
 type  18 gaL

3/8 - 5/8"

P250
S

 type  16 ga

L
T

 type  16 ga

 type 15 1/2 ga

5/8 - 33/32"

Perfectly adjustable to
the width & height of the tongue

No shim required

Eco-friendly with zero VOC’s•	

Extremely durable (100% solids)•	

Economical with coverage of  •	
30 - 40m2 per litre

A natural product that enhances •	
the	natural	beauty	of	timber	floors

Distributed by Synteko Pty Ltd. call 02 9406 8100   www.synteko.com.au   info@synteko.com.au

The Royal Exhibition Building in Carlton.  

Anthony replaced 2400m2 of the total 7000 square metres on this job.
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Timber Floors Magazine:  
twentieth issue!

Launched in June 2007, the first issue of Timber Floors 

Magazine took the Australian Timber Flooring Association’s 

member communication to a new level! Never before had the 

industry had a trade-specific publication focussed entirely on 

timber flooring.

The concept for Timber Floors Magazine was developed 

by Malcolm Johnston. At the time, Mal was on the board at 

ATFA and developed a custom publishing solution that would 

give ATFA members a trade-specific technical resource 

while promoting membership, encouraging students and 

apprentices as well as showcasing projects and Australian 

experts. It was also to give timber flooring manufacturers 

and distributors the only publication in Australia that would 

focus on their market: timber flooring contractors.

Not just an association newsletter, 
Timber Floors Magazine has always 
covered timber floor technical 
stories, installation guides, species 
profiles, inspiring timber flooring 
designs, industry news and product 
innovations.

“Twenty editions of Timber Floors is an enormous 

milestone for ATFA and it’s with thanks to Pure Graphics 

for their tireless and creative work in compiling each issue 

and with our considerable gratitude to the many companies 

who advertise within it,” says Randy Flierman, ATFA CEO. 

“Timber Floors Magazine is the only publication dedicated to 

timber flooring in the southern hemisphere. Twenty issues 

represents five years of effort – quite an accomplishment 

given ATFA commenced operation less than seven years ago. 

We wish to recognise and thank Lucy and Bruce Perry, the 

principals of Pure Publishing, who produce Timber Floors 

Magazine for ATFA, ably supported by graphic designer 

Amber Hooper and advertising sales coordinator Tanya 

Seabrook. Onwards and upwards to issue 100!”

Editor Lucy Perry and the team at Pure Publishing 

have produced Timber Floors Magazine since the launch 

issue, developing the format to include broader business 

development content, international design trends, product 

road tests and a health feature specific to the magazine’s 

readership in each issue.

“This must happen to most people in the timber industry 

but everywhere I go since we launched the magazine, I notice 

the timber floor first,” says editor Lucy Perry. 

Product profile
ATFA conference

Flooring trends
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Project feature: 
Lamaro’s in Melbourne

ATFA_MagazineIssue1_24pp.indd   1 20/7/07   12:29:40 PM
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2008 ATFA Convention Issue 

Marketing your  
timber flooring business

The air we breathe 
Are you protected on the job site? 

includes  
ATFA  

convention  
program

ATF2433_Issue6_48pp.indd   1 25/8/08   9:28:22 AM
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ATFA CONFERENCE ISSUE
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Some interesting facts about Timber Floors Magazine:

• In 20 issues, Timber Floors Magazine has been read 150,000 times by timber 

flooring industry professionals, across over 650 pages of trade specific content.

• Only once did the cover not feature a timber floor. Issue 5 featured a hardwood 

plantation forest.

• Boral Timber, Oakdale Industries, Lagler Australia, Embelton Flooring and 

Synteko are advertisers who saw the magazine’s unique value in reaching the 

timber flooring trade market and have advertised in every single issue since day 

one. Whittle Waxes have come in a close second having advertising in every issue 

but the launch issue!

• In Issue 18, Pure Publishing production manager Bruce Perry featured in an 

image for a sleep apnoea story, pretending to be asleep.

• Timber Floors Magazine has given away equipment and apparel valued at a 

total of over $10,000 to readers who had their timber flooring tips of the trade 

published. These were provided by King Gee, Crocs and Nilfisk Alto.

• The launch issue of Timber Floors Magazine was one of only two issues with a 

person on the cover. The launch issue featured Malcolm Johnston’s daughter 

Mackenzie, who at the time was two years old.

• Parquetry flooring has only been featured on the cover once! If you have a 

spectacular parquetry floor (or any other timber floor) which you think is cover 

material, please email editor@atfa.com.au to be considered for a future issue.
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The wider 
the better!
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with outdoor decking
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Cork fl ooring:
the natural insulator

HURFORD
HARDWOOD

STUNNING 
REDS
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Alternative coatings:
oils and waxes

Floor fi xing: 
a technical guide

Entries open: 
2012 Floor of the Year

Cork � ooring 
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Easy to install
page 8-9
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Timber fl ooring 
horror stories

Workplace safety

ATFA convention: 
major announcement!

ATF2985_TF_Issue12.indd   1 18/02/10   5:32 PM

Timber Floors Magazine is the  
only publication dedicated to  

timber flooring in the southern hemisphere

“You know you’re a timber floor 

tragic when you walk into a nice 

restaurant or a day spa and you 

say, ‘hmm, nice Spotted Gum floor!’ 

And I am always on the outlook for 

spectacular floors to cover as a 

project feature story.”

We would like to hear from 

members who have suggestions for 

how we can improve the editorial 

content of the magazine. If you have 

a spectacular project or a technically 

difficult installation or finishing job 

you think our readership would find 

interesting, please email editor@atfa.

com.au with details. Do you have a 

tip from the trade you can share?

Timber Floors Magazine will 

continue to publish specific timber 

flooring trade content for the 

Australian market. We look forward 

to bringing you the next 20 issues of 

Timber Floors Magazine! f 
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Using adhesives is a common part of the job but a badly 

applied glue-down installation is a big problem to rectify.  

Here are our top tips for using professional flooring 

adhesives for the best results with technical assistance from 

Denis Gray at Sika.

1. CALCULATE CAREFULLY

Identify the actual floor area and calculate the correct 

volume of adhesive before starting the install. Check regularly 

throughout the job that consistent and correct consumption 

is maintained within the adhesive manufacturer’s 

recommendations.

2. LOOK AFTER YOUR TOOLS

Check your notched trowels on a regular basis as they 

wear down over time resulting in a reduced notch height and 

therefore a thinner layer of adhesive.

3. CHOOSE YOUR GLUE WITH CARE

Consider a slump-resistant adhesive such as SikaBond 

T55(J). A slumping adhesive can cause poor contact with the 

underside of the timber boards.

4. PREPARATION IS CRITICAL: CLEAN, DRY AND FLAT

The surface must be clean. Any contaminants will affect 

adhesion to the subfloor. Check that the surface is dry with a 

moisture meter. If the level is too high, use a moisture barrier 

primer to prepare the surface. Ensure the surface is flat. Pull 

a string, drop a straight edge or shine a laser – whatever it 

takes! A higher notch trowel can be used for small variations. 

“For larger variations, a levelling compound like Sika Level 

300 can be used,” says Denis Gray, Sika’s Market Field 

Manager for Sealing and Bonding.

5. PRIME THE FLOOR SURFACE

If the subfloor is highly porous or dusting concrete, prime 

the surface carefully and wait for the surface to dry before 

applying adhesive. 

6. CONSIDER THE TEMPERATURE ON THE DAY

Do not apply adhesives in extremely hot or cold 

conditions. Always observe the adhesive manufacturer’s 

recommendations on this.

7. APPLY EVENLY

Spread the adhesive evenly with an appropriate notch 

trowel. Always position the notched trowel perpendicular to 

the substrate when spreading the adhesive to ensure the full 

notch height of adhesive is achieved on the floor.  Never lay 

the trowel over at an angle when spreading the adhesive.

8. LAY FLOORING PROMPTLY

Start laying the timber floor as soon as possible after 

spreading the adhesive. “Cold or low humid conditions may 

buy you more time, but in hot/humid conditions you may have 

less than thirty minutes before the adhesive begins to skin 

and adhesion will be affected,” says Denis Gray from Sika.

9. CLEAN UP WITH CARE

Remove any adhesive from tools with mineral turps. Never 

use alcohol containing solvents around moisture curing 

polyurethane adhesives as exposure to uncured adhesives 

can inhibit its cure. f

Top tips for using adhesives: 
a timber flooring guide
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Sika AcouBond® SystemAcoustic MattFull Surface Bonding

3 key advantages
A Sika flooring installation means no 
compromise on the final result

 Proven reliability
 Ease of application
 Sound reduction

1300 22 33 48
www.sika.com.au

Sika AcouBond® SystemAcoustic MattFull Surface Bonding

3 key advantages
A Sika flooring installation means no 
compromise on the final result
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 Ease of application
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1300 22 33 48
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Sika AcouBond® SystemAcoustic MattFull Surface Bonding

3 key advantages
A Sika flooring installation means no 
compromise on the final result

 Proven reliability
 Ease of application
 Sound reduction

1300 22 33 48
www.sika.com.au
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New Australian consumer laws were introduced last 

year and are national policy to replace all previous state 

and territory laws. These laws apply to you if you are a 

manufacturer of timber flooring or flooring products, a 

manufacturer of coatings, adhesives and all other related 

products, if you are a supplier of any timber flooring or 

related products, if you are a retailer of timber flooring or 

related products or if you are a contractor who installs and/

or sands and finishes timber floors or flooring.

The ACL is administered by the Australian Competition and 

Consumer Commission (ACCC) nationally and by each state 

and territory consumer agency. The following is a very basic 

overview of new laws introduced last year and available in full 

at consumerlaw.gov.au, the Australian Consumer Law (ACL) 

website.

Highlights from the new ACL include:

• A new national unfair contract terms law covering standard 

form contracts

• A new national law guaranteeing consumer rights when 

buying goods and services, which replaces existing laws on 

conditions and warranties

• A new national product safety law and enforcement system

• A new national law for unsolicited consumer agreements, 

which replaces existing state and territory laws on door-to-

door sales and other direct marketing

• Simple national rules for lay-by agreements

• New penalties, enforcement powers and consumer redress

New Australian consumer laws  
for timber flooring contractors

Looking for a Safer Choice?

Recommended uses:
•  Both porous and non-porous substrates     •  Floors with under floor heating
•  Bonding most types of timber flooring           •  All indoor substrates inc. concrete & ceramic

GECA licensed
Green Star compliant
Improved grab
Non hazardous
Isocyanate free
High bond strength

www.rlapolymers.com.au 1800 242 931
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While the Australian Consumer Law (ACL) 
documents are long, they are in plain English 

and relatively easy to read. ATFA strongly 
recommends that you thoroughly read the full 

documentation available on the ACL website 
(including all five guides) and in particular the 
Consumer Guarantees Guide which will be of 

particular interest to our industry.

IMPORTANT POINTS TO NOTE ABOUT THE NEW ACLs

• Provide a contract for all jobs

• Understand the classification of minor versus major repairs

• Complete work in reasonable time, with due care and skill

• Advertising must reflect what’s sold

• Guarantees must exist for the reasonable life of the product

• Work and products must be fit for purpose and safe

• If the job is considered a major failure, the consumer may be entitled to 

a refund, replacement or rectification plus reasonable compensation for 

unforeseen loss or damage

• You cannot misrepresent a product’s origin

• Warranties or guarantees must comply with the ACL and may require 

specific wording to be included

• When the contractor refuses to rectify, the consumer may be able to seek 

services from an alternative business and seek reasonable costs from 

the first

• A range of compliance and enforcement options are available to the ACL

• Goods or services provided prior to 1 January 2011 revert to the laws in 

place prior to that time

• State or Territory Home Building Acts or equivalent may have additional 

requirements such as contract cooling-off periods

Give us a call for a brochure pack on  

1300 326 929
www.whittlewaxes.com.au

Whittle Waxes
The Australian 

experts in 
ecologically 

harmonised finishes 
for naturally 

beautiful timber

This article covers just a fraction of the essential information you need to 

know, for more details, please read the ATFA information sheet titled ‘Australian 

Consumer Laws’ available on the ATFA website. We cannot emphasise enough 

the importance of all timber flooring professionals needing to fully understand 

these new laws. 

For further information on how these legal changes influence the way you do 

business, please contact Randy Flierman, ATFA CEO on 1300 36 1693. f
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In each issue of Timber Floors Magazine, we cover a 

health issue which may affect our readership. It’s fair 

to say that just about every reader of this magazine has 

experienced headaches at one time or another. For some 

though, headaches can be a persistent problem that can 

lessen their quality of life. Here we discuss the different 

types of headaches and ways to treat them.

According to Headache Australia, an initiative of the Brain 

Foundation, there are around 200 types of headaches. From 

the obscure Chinese Restaurant Headache (caused by MSG) 

to the well known and debilitating migraine headache, they 

are categorised into two groups. Primary headaches include 

migraines, tension headaches and cluster headaches. 

Secondary headaches are side effects of other conditions, 

such as spinal injuries or alcohol abuse.

Headache sufferers should see their GP to rule out any 

major neurological problems before working out a solution to 

or management plan for headaches.

Tension headaches are the most common type of 

headache and are caused by stress, anxiety and bad posture, 

among other things. The main treatment for this is rest 

and relaxation, psychotherapy for stress and anxiety and  

physiotherapy for posture-related headaches.

Posture is an important consideration as many timber 

flooring contractors would not keep the best posture while 

hunched over flooring installations, operating sanding 

machines and finishing floors.

Author Robin Mackenzie has published two books – Treat 

your own Neck and Treat your own Back (Spinal Publications, 

NZ, 2006) – which include exercise programs designed 

to correct posture and relieve symptoms of poor posture 

including persistent headaches. A physiotherapist qualified in 

the Mackenzie Method can also assist.

Cluster headaches are the least common type of headache 

and they are usually treated with medication. If you suffer 

from strong pain behind one eye and the headaches occur in 

groups or clusters, your GP may refer you to a neurologist. 

Migraines are headaches accompanied by other evil 

symptoms such as visual disturbance, nausea, vomiting, 

sensitivity to light or sound and can be aggravated by 

movement. Sufferers need to identify their migraine triggers 

in order to avoid them. These vary from person to person 

but may include diet, dehydration, caffeine withdrawal, 

hormones, environmental triggers and even lack of sleep.

There’s an app for everything these days – you can 

download a migraine diary app which helps sufferers to track 

their migraines and the possible triggers they need to avoid. 

There are some medications prescribed to chronic migraine 

sufferers to prevent the severity of the headache at the onset 

of a migraine as well as daily preventative medication.

Some headache suffers successfully use natural treatment 

methods including acupuncture, massage therapy, 

naturopathy and Chinese herbs. f

Your health: headaches

For further information on headaches and various 

ways to treat them see your GP and these resources

Headache Australia  

phone 1300 886 660 | Visit headacheaustralia.org.au

The Mackenzie Institute International  

phone 1800 332 735 | Visit mckenziemdt.org

iManage Migraine Aus iPhone App

itunes.apple.com

Acupuncture and Chinese Medicine Association

Phone 1300 725 334 | Visit acupuncture.org.au
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For 16-year-old Cody Woulleman, the chance to do a 

double apprenticeship at Tasmanian timber manufacturer 

Oakdale Industries is a dream come true.  

“To me it’s something I’ve always wanted to do, and I get 

paid for it!” said Cody. “I would do it for free!” 

It will also make him the first young person in Australia to 

embark on a double apprenticeship in timber machinery and 

disability care. With several members of his own family having 

special needs, Cody was also passionate about the rights of 

people living with disability. 

While he initially thought he would have to complete seven 

or eight years of study and two apprenticeships to achieve his 

qualifications, a combined apprenticeship will bring his study 

time down to about four years. 

In future Cody would like to use his qualifications to help 

those with special needs to gain skills and a passion for 

building and machinery.

“I want to get people [living with disabilities] working with 

me, helping me, doing what they can manage,” he said.  

“I just want them to have fun with it like I have fun with it.”

Cody would also like to give back to the community by 

building houses for people in need.

Oakdale Industries Divisional Manager John Hollis said 

Cody, who was only the second apprentice ever at Oakdale, 

was a great addition to the team.  He said Cody had stood out 

because of his aptitude in the timber area and his natural 

interaction with all the workers at Oakdale. f

Double apprenticeship: a first
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Technical feature: what you  
should know about ghosting

There are some things that remain a puzzle to us and 

the appearance of light coloured boot or footmarks some 

years after coating, is one of those mysteries. Known in 

the industry as ‘ghosting’, ATFA Technical Manager David 

Hayward, shares what we do know about this issue.

Ghosting refers to the appearance of whitish boot or foot 

prints that appear in a floor finish, not at the time of coating 

but perhaps twelve or eighteen months later. The owner 

begins to see a lighter patch in the coating which then 

develops into a recognisable boot print or bare footprint. 

Sometimes there are cloudy areas of no particular shape. 

There are a number of things we have discovered about 

ghosting. Firstly, it has been known to occur in two different 

areas of a floor in the same dwelling where one area was 

coated a few weeks prior. Secondly, ghosting is often seen 

on a particular board and not the adjacent boards. Thirdly, 

ghosting is often present near external doorways but 

sometimes a well defined boot print can be present only in 

the centre of a room. 

In some dwellings, four or so different foot types can be 

seen and include both bare feet and various boot or shoe 

prints. In one instance it was reported that both adult and 

child bare feet marks were present. There has also been a 

report that ghosting appeared in a seven year old floor after it 

was recoated. What a mystery!

With all of the above examples it is easy to see a common 

factor of the floor being walked on and possibly prior to, 

during or after coating. But there are some more quirky 

aspects to ghosting. 

Ghosting does not always appear on horizontal surfaces. 

There have been a number of instances where it is present on 

stair case risers. In another situation a plastic drop sheet had 
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For more information contact

Tel:  02 9418 1002
Fax:  02 9498 8576

Email:  sales@cornell.com.au

The Best 
Just Got 
Better!

Tramex, the moisture meter 
specialists, are proud to 

announce the release of the 
new concrete moisture meter

A state-of-the-art digital 
concrete moisture meter
for the fl ooring professional 
and coatings applicator.
With upgraded features this
is the essential tool for:

  Instant, non-destructive 
evaluation of moisture 
condition of concrete, gypsum 
cement and other fl oor screed.

  Relative humidity testing of 
concrete with in-situ or surface 
(humidity box) as well as 
ambient site conditions.

  Accurate moisture testing 
of wood with a range of 
attachable wood probes.

Don’t waste time and money 
waiting up to 72 hours for a 

moisture test when the slab is
not ready! Check it fi rst with a 

Tramex CMEXpert II.

Pictured
in Kit Form

www.cornell.com.au

been placed over a timber bar top when the ten year old floor was refurbished. 

When the drop sheet was removed ghost like hand prints were observed in the 

timber bar top. 

Perhaps the most bizarre occurrence we have come across is in a house 

where the coating had been down for two years and the family dog killed a 

possum that wandered in. We saw the floor in this area two years after this 

incident and along with some smudgy marks was a defined boot print.

What we do know is that reports of ghosting only started in the late 90s 

and at this time both fast-dry sealers and water-based polyurethanes were 

becoming available. Associated with this, some ghosting is considered to be 

caused by residual solvents dissolving oils on boots or bare feet and in time 

turning them a milky colour with the influence of natural ultraviolet light. 

Boots with solvent-resistant soles, conditions of higher humidity and solvents 

within the sealers, all acting together and then the effects of ultraviolet light, 

over time can result in the development of the ghost print.

This then suggests that to lessen the risk, 
contractors should choose solvent-resistant 
footwear and then allow ample time for the sealer 
to fully dry, especially during times of higher 
humidity or cooler temperatures. 

However, as we can safely say that a child’s bare foot print does not belong to 

a contractor, it is also necessary that owners, builders and other trades adhere 

to the flooring contractor’s advice not to walk on the floors until permitted to. 

Ghosting is not a common problem and none of us want it in our floors, but 

due to the nature of the problem it is unlikely that any particular party can 

be seen as being responsible. Although we still have many questions about 

ghosting, this does not negate what we can and should do to minimise its 

occurrence. f

A print of a person exiting the building,  

but with no print marks prior.

Note how in both of these samples, the 

prints are more dominant in one board and 

the heel marks are in both directions.
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Flooring and Finishes with ATFA
Melbourne 19–22 July

The biggest event our industry has ever witnessed is 

just a few months away! With the runaway success of the 

inaugural event in Sydney in 2011, it’s Melbourne’s turn to 

showcase over 100 of the industry’s Flooring and Finishes 

companies from many sectors of the commercial and 

residential interior/exterior markets.

Held at the Melbourne Exhibition Centre from 19–22 July, 

an estimated 15,000+ trade visitors are expected through 

the doors across the entire event.

As we go to print, 80% of exhibition space is already sold 

– so get your skates on and book your booth NOW! To book, 

call Conrad Patrick from AEC on 03 8672 1262. As Conrad 

says, “This is your best opportunity this year to put your 

brand in front of the right audience.”

Shows located in the same exhibition space include 

Decoration+Design, Lightsource, Hotel+Hospitality 

Furnishings and Furnitex.

FLOORING AND FINISHES WTH ATFA

EXHIBITOR PROFILE

All commercial and residential flooring and finishes 

companies such as carpet, timber, rubber, vinyl, stone, 

polished concrete, tiles interior/exterior, accessories, 

equipment and much more.

VISITOR PROFILE 

Architects, specifiers, builders, building contractors, 

interior/exterior designers and decorators, property 

developers, retailers, flooring contractors, wholesalers, 

resellers, distributors/agents.

INDUSTRY SEGMENTS 

Hotel and hospitality, health and aged care, sports 

and recreation, government, education, retail fit out, 

corporate offices, residential.

The free demo program is always a hit

Enquires sales@maxwellwoodsb.com
www.maxwellwoodsb.com

Enquires sales@maxwellwoodsb.com

Visit us at the 
Flooring and Finishes 

Convention
19-22 July 2012

Booth D16

Thermal-modifi ed Radiata Pine, Ash, 
Red Oak, Malaysian Tropical Hardwood.
The environmental choice.
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The ATFA Timber Floor of the Year and Awards for 

Excellence will be presented at the annual ATFA dinner, 

sponsored by Embelton Flooring. Held on the last evening 

of the Flooring and Finishes convention in Melbourne, the 

dinner is always extremely popular and will sell out. This 

not-to-be missed event is an opportunity to network with 

colleagues, customers and industry experts. 

Tickets will go on sale closer to the date and will be 

available through ATFA. Tickets to the dinner will be per 

person or for tables of ten. This is a great opportunity to 

treat your team to a top night out and to network with timber 

industry colleagues. 

The annual dinner is a great celebration night too – 

celebrating talent in our industry with the Awards for 

Excellence and celebrating the end of three huge days of 

exhibiting, demonstrations and conference lectures. Put 

Saturday 21 July in your diary now.

Have you entered the awards yet?

The 2012 awards are the fifth annual ATFA awards and the 

clock is ticking! Entries close 2 April for the ATFA Australian 

Timber Floor of the Year and the ATFA Industry Awards for 

Excellence. These awards are the highest recognition for 

achievement in our industry and are open to Australian 

Timber Flooring Association members only.

To be in the running, just go to the ATFA website and 

download the entry form which is simple to complete. Once 

all the entries are in, members are able to vote for the best 

floor in each category on the ATFA website. 

Consider one of the following award categories for the 

timber flooring jobs you have completed between March 2011 

and March 2012. You can enter up to three of your stand out 

projects across these categories:

ATFA Australian Timber Floor of the Year Awards 

Sponsored by Boral Timber

Residential Floor of the Year

Commercial/Industrial Floor of the Year

Manufacturer Factory Finish Floor of the Year

The Awards for Excellence are a fantastic way to acknowledge 

the outstanding work of your team from the apprentice to 

your seasoned sales reps. Consider your business and the 

people who make it thrive for one of the following categories. 

Each category is sponsored by an industry leader and ATFA 

member.

ATFA Industry Awards for Excellence

Apprentice/Trainee of the Year, sponsored by Oakdale

Distributor of the Year, sponsored by Selleys

Contractor of the Year, sponsored by Lagler Australia

Showroom of the Year, sponsored by Loba

Employee of the Year, sponsored by TFIA Business Services

Sales Rep of the Year, sponsored by Wonderful Floor

The winner in each category will receive a certificate and 

trophy, glory and adoration on the night of the Australian 

Timber Flooring Association annual dinner as well as a 

beverage or tool prize pack and coverage in Timber Floors 

Magazine issue 22.

ATFA Awards and Annual Dinner, 
Melbourne 21 July

Last year’s Employee of Year, Josh Marques from 

Marques Flooring in Nerang Queensland scooped the 

pool with two awards. Josh took out both the Employee 

of the Year and Distributor of the Year awards.

Josh says “I was really pleased to win the awards, 

particularly as they are Australia-wide”. He has kept his 

trophies on display in the showroom for the last twelve 

months and says that people often mention them. 

Marques Flooring have proudly promoted their wins on 

their website, along with the fact that they are a level 7 

Vanguard member of ATFA.

This year, Josh is “going for it again” and would love to 

step up on the podium for the second year running.

Josh accepted his 

2011 award from 

ATFA President  

Paul Kiely
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Timber Floors Magazine TOP
ways to get referrals
1. Be referable

Deliver what you promise! Provide quality work and good 

value to your clients and they’ll be happy to refer you to their 

friends. Clients will only refer you if you leave their house 

clean and you turn up when you say you will.

2. Create a referral network

Talk to complementary service providers (eg if you’re a 

sander, talk to installers). Make sure you have reliable 

contacts in the industry that will send jobs your way (and vice 

versa). Include ATFA members in your network and you can 

be sure they know their stuff! Put a system in place now and 

reap the benefits of quality referrals for years to come.

3. Make it easy

Arm your clients with the information they need to refer you:

• Set up an automated email signature, so that every email 

you send includes your contact details. 

• Add the tagline “Referrals appreciated” to your email 

signature and your business cards.

• Set up a ‘referrals and testimonials’ page on your website 

and include a link to that page in your email signature.

4. Inspire confidence

It’s risky referring someone – what if the job isn’t successful? 

Inspire confidence in your clients by confirming that the bulk 

of your work comes from referrals and repeat customers.

5. Reward your referrers 

Create a system so that current clients are rewarded for 

referring you. Send them two gold class movie tickets, for 

example, when they set you up with a new client. Make 

sure you advertise your rewards scheme (on your website, 

business cards).

This is just a start – let these suggestions kick-start your 

thinking and come up with some creative ideas of your own.

Tasmanian Hardwood
Gunns Limited has announced that the ceasing of all businesses 
associated with wood sourced from native forests in Tasmania is 
part of its company strategy for the future.  

We are now pleased to inform you that in managing this exit 
responsibly and working with industry stakeholders to ensure 
a sustainable future for the continuing Tasmanian hardwood 
industry, all remaining stocks of Tasmanian Oak specie have been 
sold to Neville Smith Forest Products (NSFP).  

Gunns Timber Products would like to take this opportunity to 
thank you for your support of one of Australia’s iconic  
hardwood timbers and trust that your passion for Tassie Oak 
Flooring will continue with the professional and knowledgeable 
support of NSFP. 

From 1st December 2011, 

for Tasmanian Oak flooring 

orders and enquiries see 

www.nevillesmithfp.com.au 

or call 03 6326 1181

ImporTanT announcemenT

5
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A See atfa.com.au for the latest  
2012 ATFA training and events calendar

AUSTimber Expo and Conference, Mount Gambier 
By Victorian Department of Primary Industries
29–31 March 2012

Domotox Asia China Floor, Shanghai
27–29 March 2012

World Conference on Timber Engineering, Auckland 
16–19 July 2012

Flooring and Finishes with ATFA, Melbourne
19–22 July 2012

bolefloor.com

The world’s first industrial-

scale T+G hardwood flooring 

with curved lengths that follow 

the log’s natural growth for less 

waste and a unique look. 

facebook.com/timberfloorsmag

All business Facebook pages 

make the move to the new 

Facebook timeline interface at the 

end of March. Come and like us 

on Facebook!

websites
Which award covers timber floor 

laying and sanding and what are 

transitional rates of pay?

Every employer in Australia apart 

from sole traders and partnerships 

in WA are obliged to use a modern 

award to determine terms and 

conditions of employment. 

Fair Work Australia considered 

appropriate award coverage for 

timber floor layers and sanders, 

and decided that:

• The Building and Construction 

Industry Award 2010 covers 

employees who lay and finish 

floors on a construction site that 

is part of a building project –

* Floorlayer specialist is CW/

ECW 3, minimum weekly wage 

$686.20

* Tradesperson’s assistant is 

CW/ECW 1, minimum wage 

$619.40 – $653.10 depending 

on experience and skills

• Manufacturing and Associated 

Industries and Occupations 

2010, covering employees who 

lay and finish floors, not on a 

construction site:  

* Floor finisher is C10, minimum 

wage of $686.20

* Non-tradesperson cleaning 

up wooden floors, punching of 

nails and sanding of wooden 

floors, applying all types of 

sealers and plastic coatings is 

C13. Minimum wage $606.40

However, and this a big however, 

the minimum enforceable wage 

rates may be higher or lower than 

these rates, as the transitional 

provisions of each modern award 

specify that in some circumstances, 

the level of award wage that 

applied prior to 1 January 2010 will 

affect the enforceable rate.  This is 

where the exact circumstances of 

your employees may be relevant.

Copies of these awards are 

available from fwa.gov.au.

Emma Watt specialises in advising small to medium sized businesses in 

the timber and furnishing industries. She offers ATFA members two free 

telephone calls per annum for help on IR/HR issues. 

Phone 03 8822 3712 Mobile 0411 708 073 Email emma@emmawatt.com.au

ir talk with Emma Watt
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Product snap shots
GS500 TIMBER FLOOR ADHESIVE

There IS a safe choice for timber flooring adhesives. 

GS500 is safe for your environment and has some excellent 

benefits including non-hazardous, isocyanate free, solvent 

free, Green Star compliant, improved grab and high bond 

strength. GS500 is the first timber flooring adhesive to gain 

GECA (Good Environmental Choices Australia) licensing. 

GS500 is not polyurethane based, which means it does not 

form C02 and release bubbles during the curing stage. This 

allows the adhesive to provide a greater surface contact 

area and helps give superior initial grab and high final 

bond strength. Recommended for bonding most types of 

timber flooring, GS500 can be used on all indoor substrates 

including concrete and 

ceramic flooring, both 

porous and nonporous 

and floors with subfloor 

heating. Visit the RLA 

Polymers website 

rlapolymers.com.au or 

call 1800 242 931.

MAXWELL WOOD THERMALLY MODIFIED TIMBER

Maxwell Wood’s thermal modification kiln is the first heat 

treatment facility in Asia. This technology exposes timber 

to high temperatures (220˚C), which permanently changes 

the physical, chemical and biological properties of the 

wood. Thermal modification means increased dimensional 

stability along with a richer, darker and more consistent 

colour. No resins or chemicals are used in the process; 

thermal modified wood is the green alternative for outdoor 

timber! The Maxwell Wood thermal modification process 

offers five grades of 

durability D1, D2, D3, T5 

and T5. The heat-treated 

timber is perfect for 

outdoor applications like 

windows, door-frames, 

decks, fencing, cladding 

and furniture. Visit 

maxwellwoodsb.com for 

more information.

HURFORD RECYCLED FLOORING

Hurford Hardwood has added a genuine solid recycled 

hardwood flooring to its product range. The company has 

obtained a substantial amount of recycled hardwood – 

everything from railway sleepers to telegraph poles – and 

have resawn, plugged, dried and machined the product into 

genuine recycled hardwood flooring, breathing new life into 

material that was destined to be scrapped. Initially available 

in 180mm x 14mm boards, Hurford will extend the range 

in future to include 83mm x 14mm and 108mm x 14mm 

boards. Hurford Recycled Flooring is available in three 

colour options named Rust (pictured below), Patina and 

Sand. Contact Hurford Hardwood for more information at 

hardwood.com.au or phone 02 6621 9886.

SURFACE PREPARATION MACHINERY FROM KLINDEX

Klindex stocks a range of machines for preparing 

surfaces with models ranging in size from 430mm to 1.5 

metres. The Expander 1000 is the ultimate in large surface 

floor grinding. Set apart by its six 240mm staggered 

counter-rotating heads for perfect surface levelling. The 

flatness of the surface and the perfect balance of the 

machine is guaranteed. The inbuilt dust extraction system 

effectively collects all types of residue, from thin powders to 

heavy concrete dust. For more details visit klindex.com.au 

or call 02 9742 6244.
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“ATFA MEMBERSHIP PAYS FOR ITSELF SEVERAL TIMES OVER 
WITH ALL THE BENEFITS TO OUR BUSINESS. ”
Eddie Delic 
Eddie and Sons Parquetry
New South Wales

AND GAIN THE FOLLOWING PROFESSIONAL BENEFITS...
JOIN ATFA

ph 1300 361 693 
fax  1300 361 793
e admin@atfa.com.au
w www.atfa.com.au

•	 Receive	Timber	Floors	Magazine	quarterly	as	well	as	
electronic	bulletins	issued	every	six	weeks,	keeping	you	
informed	of	news	and	events	within	the	industry.

•	 Have	access	to	hotlines	manned	by	industry	experts	to	
assist	with	advice	on	the	spot.

•	 Have	access	to	an	active	and	committed	industry-led	
board	allowing	you	the	opportunity	to	have	your	say.

•	 Increase	your	capability	and	market	presence	with	the	
ATFA	accreditation	scheme.

•	 Grow	your	business	with	the	ATFA	marketing	machine:	
stickers,	use	of	the	ATFA	logo,	‘find	a	member’	website,	
plus	foundation	membership	for	lifetime	recognition.

•	 Benefit	from	ongoing	technical	and	industry	research	
as	well	as	a	range	of	training	opportunities	to	continue	
improvement	for	the	industry.

•	 Be	involved	in	the	national	annual	convention	including	
exhibition,	conference,	live	demonstrations	and	annual	
awards	night.
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Penthouse by the beach
multi-layered subfloor

Timber Floors Magazine spoke with Martin Lane from 

Touchwood Flooring in Dee Why, New South Wales about a 

high-flying job he completed recently.

The client has a stunning penthouse apartment overlooking 

the sea at Manly with a clean designer look. The existing floor 

was a prefinished floating floor in thee-strip Kempas. 

For the new floor, the client wanted a beautiful colour and 

finish, so they took their time weighing up the options at 

Martin’s shop in Dee Why. 

“The last thing they wanted was a prefab look,” says 

Martin, “So hardwood was the answer. The clients chose 

Tallowwood for its neutral-tones and fantastic durability.” 

After removing the existing floor, Martin’s team used a 

floor-levelling compound on critical areas such as door 

thresholds. They then set up the new floor with a floating ply 

support system that is usually used for sports floors. This 

was chosen largely for it’s sound insulation properties, ideal 

on a high density domestic job. 

The team then installed 5mm rubber underlay, supplied 

by Embelton Flooring, followed by sheets of 9mm ply then 

12mm ply over that from Evaply. 

“The second layer was laid at 45 degrees to the first, then 

they were staple laminated together to create a solid base,” 

says Martin.

“The more dense the support system, the less noise will 

be transferred to the unit below. For example, a 14mm 

prefinished floating floor on 5mm rubber underlay will 

potentially produce more noise below than the system we 

used of 5mm rubber, 9mm ply, 12mm ply and 19mm flooring. 

For a customer concerned about noise this solid floating 

system will give the best 

results and peace of mind 

for their neighbours and 

themselves.”

Tallowwood boards were 

glued and top-nailed into 

place over this robust 

support base. The boards 

were 130mm x 19mm 

Select grade tongue 

and groove, supplied 

by Hurford Hardwood. 

Usually, planks are supplied in up to 5.7 metre lengths, 

but because they had to be hauled up in the lift, the mill at 

Hurford Hardwood cut them down to lengths ranging from 

0.9m to 2.7m. 

The floor was finished with one coat of gloss Timber Care 

and a final coat of Timber Care oil-modified satin finish. 

Martin says, “We use the gloss as a first coat to build up 

the solids, then the satin, as we find this gives the floor a 

naturally smooth and silky feel.”

Martin’s next gig is a similar job, except that the client has 

chosen 180mm wide boards. These wider boards continue to 

be a strong trend in Martin’s experience, with clients liking 

the rustic look and the effect they can have of making a room 

appear larger. f

Usually, planks are supplied in up 
to 5.7 metre lengths, but because 
they had to be hauled up in the 
lift, the mill at Hurford Hardwood 
cut them down to lengths ranging 
from 0.9m to 2.7m. 
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TIMBA MACHINE FEATURES
•	 Sand	with	smoothness	and	consistency	not	able	to	be	matched	

with	a	belt	sander

•	 Avoid	chatter	or	gouge	marks,	thanks	to	a	well	balanced	
planetary	sanding	head	

•	 Onboard	dust	extraction	making	all	sanding	virtually	dust	free	

•	 Multi-directional	wheels	used	to	balance	the	machine

•	 Able	to	sand	within	10mm	of	skirting	
boards

•	 Easy	transportation

•	 With	a	simple	change	of	the	head,	
you	can	do	floor	preparation,	grind	
concrete	and	stone	flooring	or	simply	
clean	and	buff/polish	floors

VISIT KLINDEX.COM.AU OR CALL 02 9742 6244

The professional  
grinder’s machine

TIMBA
The	fastest,	most	efficient	and	easiest	way	to	sand	all	timber,	
parquetry	and	cork	flooring,	enabling	you	to	give	a	superior	finish	
to	your	customer’s	floor,	and	also	works	commendably	on	concrete,	
marble,	terrazzo	or	any	other	natural	stone	finishes.	Allows	for	the	
timber	floor	to	be	left	level	with	a	very	smooth	finish.

Model TIMBA

Motor	 max	4	Hp	(3	Kw)

Volt	 mono-phase

Weight	 98	kg

Work	section	 430	mm

Grinding	disc	speed	 155	rpm

Tools	 3x140mm

Dry	Tank	 -	-

TO SEE THE KLINDEX RANGE IN ACTION VISIT YOUTUBE.COM AND SEARCH 
KLINDEX

KLINDEX_ad.indd   1 2/03/12   10:49 AM
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BORAL TIMBER
Build something great™

Boral 10mm overlay
solid strip fl ooring

Build something great™ with Boral Timber

NEW
OVERLAY
PRODUCT

Available in
Blackbutt, Brushbox, 

Spotted Gum and
Sydney Blue Gum

Boral Timber’s new 10mm overlay solid strip fl ooring profi le is designed to be 
glued down directly over clean, dry and fl at subfl oors such as concrete, existing 
fl ooring or plywood without the need for a traditional bearer and joist subfl oor.

The straight-line profi ling ensures dimensional accuracy and board stability, 
making Boral 10mm easy to lay. Boral 10mm is available in a ‘standard and better’ 
grade in an 80mm width.

For installation guides, product samples or a list of Boral Timber resellers, 
phone 1800 818 317 or visit www.boral.com.au/timberfl ooring

BRL3069h_10mm.indd   1 2/11/11   2:57 PM


