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Annual Report 2015
President’s Message
It gives me great pleasure to present the Australian 
Timber Flooring Association 2014-2015 Annual Report to 
the ATFA Members, the wider ATFA Family , our Industry 
Partners and Communities.
The Australian Timber Flooring Association has come a 
long way in the ten years  since our “founding fathers” sat 
down and germinated a seed in January of 2005. 
To have achieved what has been achieved, the status, 
the recognition as a strong, effective, vibrant association, 
the peak Australian timber flooring body, is reflective of 
the foresight of our founding fathers, Mr Robert Clague, 
Mr Cameron Luke, Mr Malcolm Johnston and Mr Colin 
Menday, whose foresight has been actioned  by the 
excellent work of the ATFA Family over the relatively short 
ten year period of operation.
In addition to the above four members I acknowledge 
the tremendous work ethic and skills of all the ATFA 
Staff to get where we are today, particularly our CEO Mr 
Randy Flierman who has been in the roll effectively from 
inception and Technical Manager Mr David Hayward.
Whilst the seed was planted in 2005, the need to 
have industry support was, and is, fundamental to the 
association’s plans, goals and aspirations. It is there that 
enormous support from some of the Australia’s timber 
flooring sectors, major businesses came on board and 
provided support in time, knowledge, finance and material 
provisions, none more so than Boral Timber and Hurford 
Hardwoods who lead the way along with Notaras & 
Sons, Bostik and Sika. Over the years many members 
have, and continue to provide solid support, indeed 
sponsorship for the 2015 ATFA Gala Awards dinner 
by Hurford Hardwood, Domotex Asia, Sika Australia, 
Loba Australasia, Bostik, Lagler Australia, Australian 
Timber Company and Auswest Timbers is reflective 
of the continued strong, consistent support for which 
the Australian Timber Flooring Association are forever 
grateful. A hearty thank you to those businesses and 
Individuals who see the “us” rather than the “I”.
The Australian Timber Flooring Association, proudly our 
association, has continued to grow throughout the 2014-
2015 period, growth in membership is again at record 
levels, increasing some 7% in the year, which is indicative 
of the Industry regard for ATFA, our products and 
services uptake have seen positive outcomes in another 
challenging, exciting, frustrating, invigorating, vibrant and 
enjoyable year.
Our association has worked with many sectors, 
Governments at Federal, State and Municipal levels, 
regulatory bodies, partner associations in navigating 
its way through a number of issues. The focus on 
collaboration and active participation will continue going 
forward as we strive for the continuous growth of our 
industry sector.
Whilst  some issues were a challenge, indeed very 

challenging, your board meet these head on with  positive 
outcomes in training & skill development realignment, 
providing education opportunities within the State forum 
structures, webinars in time friendly timeslots and other 
cost friendly opportunities.
ATFA’s  strength is simple, it is you, our members, ATFA’s 
tag line “local professionals, world class standards”  
describes  our association, our philosophy and our 
people aptly, our members are not only “world class” in 
the flooring sector, our members are indeed “world class” 
quality people. 
“It is the ATFA family way”.
As your President, very proud President, it pleases 
me enormously to see and experience the respect, 
enthusiasm, enjoyment and sharing and caring that 
members have when and wherever possible, it is 
heartwarming to see and experience the support of 
spouses and partners, it is heartwarming to see Industry 
Partners experience that warmth, that caring and sharing 
of the ATFA family when acknowledging achievements of 
our passionate members.
Our Associations commitment to growth and 
diversification through new initiatives, services and 
benefits to members, industry partners and consumers 
remains a key focus for our board.
ATFA’s responsible financial management has again 
resulted a small surplus as is reported within this, the 
2014-2015 Annual Report.
The ATFA Board is committed to a quality, continuous 
improvement and evaluation of opportunities. To achieve 
this our board will continue their positive working 
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relationships with members, community, local industry 
and Government bodies, Federal and State.
Acknowledgements:
ATFA’s operational activities, led by CEO, Mr Randy 
Flierman and ATFA’s Technical Manager, Mr David 
Hayward, Jacki Mitchell and in the second half Mr 
Josh Fielding, has resulted in many positive outcomes 
for the 2014-2015 year. I thank ATFA staff for their 
contribution to the success of our association.
My thanks also go to my fellow Board members for 
their most valuable contributions. 
The ATFA Board is strong, functional and lively, our 
directors are from various sectors of the timber flooring 
Industry which provides strong levels of experience and 
sector knowledge.  
The contribution of our board, which includes financing 
their own travel, accommodation, time, and knowledge 
is substantial.
We are fortunate to have people, industry leaders, as 
directors who have a willingness, ability and passion to 
see beyond the “I” and look at the “us”, as we continue 
on our journey to “contribute to the betterment of the 
industry”.
Finally, most importantly, I thank you, the members of 
the Australian Timber Flooring Association, our ATFA 
family, for making the association what it is.

Kind regards

John Hollis
President
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Chief Executive  
Officer’s Foreword
Reflecting on ten years of operation, we’ve seen a lot 
in our short life. The rough but exciting early years as 
we struggled to ascertain what this thing ATFA does 
within industry, the wonder years prior to the GFC 
when everyone was busy and ATFA grew rapidly. Then 
of course the GFC struck and the general demeanor 
of consumers and the industry took a back seat to 
economics and low consumer sentiment. While parts of 
the industry are still struggling to regain market share, 
a tentative optimism is now apparent among both 
consumers and our members.
Again, reflecting on ten years of output, what has ATFA 
done to improve the industry? At the end of the day 
that was why we were established. In addition to the 
many services that ATFA now delivers, there are four 
primary pillars that will serve the industry well into the 
future. Licensing unfortunately isn’t one of those, while 
Governments of either colour or jurisdiction remain 
disinterested.
 Firstly, in its place ATFA has established an accreditation 
system aimed at providing consumer certainty, while a 
system has been in place for several years, that’s now 
being changed to a more rigorous and accountable 
program. There is some way to go with the new system 
as it is only now being implemented, though consumers 
will have a clear and transparent understanding of the 
system and its benefits.
The second pillar is education, ATFA since day one has 
been providing a considerable amount of training, via 
face to face workshops, hands on practical training, 
webinars and one on one assistance. Education in 
the eyes of its founding fathers remains the foremost 
important aspect of ATFA’s role in industry.
The third pillar, and its importance rivals that of education, 
is information, information, information. The thing we 
are most proud of and have had greatest success with 
over ATFA’s life. ATFA now boasts industry standards 
for every aspect of timber flooring with manuals to back 
each up. Furthermore, members have access to 68 sets 
of information on all types of topics across technical, 
environmental and administrative aspects of the industry.
Finally, the fourth pillar and that which needs most 
shoring up – List a Project. This might seem obscure 
to many, however, it’s the thing that drives business to 
ATFA members (or will when ATFA further develops 
consumer awareness – much to do in this space), though 
more importantly sets up a process that ensures certain 
guarantees of work outcome are achieved. Likewise, 
ATFA’s work with insurance companies to recognise 
and use ATFA members also sits in here. As we further 
develop relationships with the large general insurers, the 
intent is to drive their building panel members to ATFA 
members for pre-work assessments and to undertake 
the designated work. Again, this will be surrounded by 
meeting quality outcome protocols.

As a not-for-profit industry association, we rely on 
membership fees and sponsorship to operate.  We 
finish this financial year again with our highest ever 
membership number.  An outstanding achievement 
when many other associations are losing members.  We 
extend our sincere gratitude to those sponsors who have 
supported ATFA throughout the year and who continue 
to demonstrate an unwavering commitment to industry, 
good times or bad.  We look forward to new sponsors 
getting onboard with ATFA to enable us to grow the 
services we offer our members and build a greater profile 
for the timber flooring industry in the marketplace.  
In closing, my many thanks to David Hayward our 
Technical Manager, Jacki Mitchell, Marketing & 
Communications and Joshua Fielding our Membership 
and Events Coordinator, plus the many organisations 
which assist us and support us to fulfil all of the services 
to our membership (Emma Watts, Brandstorm and 
partners, Cowden Limited Insurance, Inca Business, 
Team Perfect, MK Graphics, CT Connection, Camerons 
Interstate, Quinn and Scattini and Medibank).  
My thanks also to a hard working ATFA Board, the many 
Standing Committees of ATFA and most importantly to 
you, our members for your commitment and support of 
ATFA.

Randy Flierman B. Ed, M.Sc, FAITD



	  
Photo courtesy of SE Timber, entrant ATFA Residential Floor of the Year 2015
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As the peak association for the timber flooring 
industry, ATFA’s role is clear:
• To provide services to members which assist their business to operate better
• To provide constant technical advice and updates
• To raise the industry’s profile and that of members
• To keep members informed of industry information, events and training
• To improve environmental conditions within the industry
• To raise the skill level of members and improve quality workmanship
• To grow the membership and be representative of the greater flooring industry

The following vision and mission statements describe the strategic direction that the ATFA is  
continuing to follow and is likely to for the foreseeable future:

at a Glance

Vision
A timber flooring industry that is professional,  
flexible, transparent, all-inclusive and innovative in 
order to meet the expectations and demands of the 
greater community.

Mission
To improve effectiveness, quality and competitiveness 
in the industry through a nationally industry driven 
organisation ensuring betterment for the industry, its 
members and respective clients.
Through its vision and mission statements, ATFA will aim to service the broad interests of the timber 
flooring industry as well as the specific interests of individual operators for the long term to ensure the 
sustained success of the industry, the organisation and its members.

7

Photo courtesy of SE Timber, entrant ATFA Residential Floor of the Year 2015
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Key Achievements in 2014 – 2015
 The period of July 1st 2014 to June 30th 2015 has witnessed a resurgence in membership numbers and 
greater participation in events, as the economy improves and members see improved conditions and 
regular work in most jurisdictions.

Membership - this 12 month period has been one of growth and consolidation at the 
same time for ATFA, reflecting an economy showing all the signs of being in recovery and small economic 
improvement in most states. ATFA entered the year with 600 members and finished the year with 643 
members, a 7% increase on the previous year – an exceptional result.

Australian Gala Dinner and Awards Night 2015 
– conducted as a stand-alone event, this event was well supported and very well attended. Held again in 
Melbourne, the attendance number was remarkable reaching 203.

State Industry Forums – established as a new event in 2014, though taking 
full affect during this financial year, these grass roots events have proven to be a big hit. With a growing 
number of exhibitors and fantastic attendance, events were held in every State and the ACT. Even the smaller 
jurisdictions where smaller attendance would be excused, had exceptional numbers. These events have 
combined good old fashioned networking with food and drink with a technical presentation by ATFA Technical 
Manager David Hayward, two guest speakers and complemented by eight exhibitors in each location.

Timber Floors Magazine – during this year ATFA brought the magazine fully 
in house in respect of attracting advertisers and developing all of the content. The magazine has taken on a 
new look with an industrial feel that reflects our industry. It continues to be a flagship of ATFA’s communication 
strategy. Our considerable thanks to Oven Creative who works with us closely to graphically lay out, print and 
distribute the magazine.
• Website Upgrade – in this year we updated the entry page to the website to provide greater brand awareness 
and access to consumers, with their own portal. This the first part of a long term strategy to develop greater 
consumer awareness and direct consumers to ATFA members.

ATFA Timber Species Initiative – this year witnessed the ATFA Board 
working hard to develop a strategy to re-educate and recalibrate the production and sale of Australian timber 
species. To date this has arrived at a position where Forest and Wood Products Australia (FWPA) have 
agreed to fund consumer focused market research to compliment the in-depth industry research conducted 
by ATFA.
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Laminate Flooring Industry Standard – in February, ATFA finalised 
and released its next publication for laminate flooring. This covering the final gap in respect of the major flooring 
sectors under the ATFA banner. During the next financial year ATFA will reissue the Timber Flooring manual to be 
renamed Solid Timber Flooring Industry Standard, which will incorporate new information on parquetry and pre-
finished solids within the production. The only element remaining being Cork, which will be attended to via an ATFA 
information sheet.

New Zealand – early in 2015, the initiative to head over the Strait and invite our New Zealand 
cousins to participate within ATFA occurred and was met with complete commitment. The ATFA New Zealand 
Standing Committee (headed up by Clayton Villars and an enthusiastic team of eleven) kicked off and hasn’t 
looked back. Membership has already doubled and a number of initiatives have been implemented to provide ATFA 
New Zealand with its own identity, importantly for operation within New Zealand.

Weekly Information Sheets – a simple initiative but highly effective, 
commencing at the beginning of 2015, ATFA took the initiative to commence sending one information sheet to 
members every Friday – this has been extremely well received by members and is hoped to be a strong indicator 
for member renewals.

 Member Accreditation – during the whole 2014-2015 period, ATFA has been working 
hard and flagging the changeover to the new accreditation system. The new system will kick in from July 1st 2015 
and is set to improve transparency for consumers and improve rigour within the industry.

 Formaldehyde levels in Laminate Flooring – following a high 
profile story in the USA regarding a large importing supplier, ATFA saw a duty of care to undertake its own random 
testing of laminate products. In addition to witnessing some adverse results and uncovering some regulatory 
anomalies, ATFA has moved swiftly to inform and advise member companies importing laminate, bamboo and 
engineered flooring that they should undertake their own independent testing of their products and not rely on the 
testing done by overseas producers.
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Servicing our members
Servicing our members is the first priority of ATFA, 
we continue to both expand services and improve 
those already in place. To this end members can 
benefit from the following assistance: 
Member Health and Wellbeing – in conjunction with 
the ATFA website and the now third year partnership 
with Medibank, ATFA has also established a member 
wellbeing page on the ATFA website, with advice 
and help lines should you ever feel like things are 
getting on top of you. ATFA has also strengthened its 
relationship with Beyond Blue and the most recent 
magazine release featured two articles on depression 
– considered to be the often unseen danger in our 
industry that affects so many. Likewise ATFA developed 

and released an information sheet on depression. With 
a number of incidences occurring through this year, 
ATFA has strengthened its commitment to supporting 
members where able, and with the support of its State 
Committees.

Weekly Information Sheet Updates – introduced this 
year in an effort to keep members well updated with 
ATFA’s available resources, the initiative has been 
well received. Interspersed with information sheets are 
the occasional other vital member documents such as 
quote preparation and other master forms.
National Floor Inspection Service – services 
providing inspectors in all States/Territories of Australia 
to provide reports on the status of floors.
The following provides a synopsis of outcomes over the 
past year as well as the preceding years:

Details 2008/2009 2009/2010 2010/2011 2011/2012 2012/2013 2013/2014 2014/2015

Total Inspections  
Requested

280 
(9 months)

403 436 502 507 730 647

Full Inspections  
Conducted

162 
(9 months)

187 231 266 309 286 345

Call Outs Conducted  
(no written report)

Not re-
corded

47 53 56 68 61 57

Based on Full Inspections by %
Relating to Performance 81% 76% 69% 57% 61% 72% 63%
Relating to Appearance 19% 24% 31% 27% 30% 28% 47%
Relating to Major Flood NA NA NA 16% 9% NA NA

Based on Full Inspections by %
Solid Timber 70% 66% 62% 75% 68% 67% 60%
Engineered 6% 13% 9% 9% 10% 11% 11%
Bamboo 12% 11% 16% 8% 9% 7% 10%
Parquetry 4% 4% 5% 5% 4% 6% 8%
Laminate 4% 2% 3% 2% 3% 3% 5%
Pre-Finished Solid 4% 2% 3% 1% 2% 3% 2%
Decking 0% 1% 1% 0% 1 % 1% 1%
Cork 0% 1% 1% 1% 0% 0% 1%
Other NA NA NA NA 3% 2% 2%

Based on Full Inspections by %
Queensland 25% 36% 35% 39% 36% 30% 26%
Western Australia 30% 26% 29% 28% 25% 24% 24%
Victoria 33% 24% 24% 11% 19% 21% 22%
New South Wales 10% 11% 10% 18% 18% 21% 26%
Australian Capital Terri-
tory

1% 1% 1% 2% 2% 2% 1%

South Australia 1% 2% 1% 2% 1% 2% 2%
Tasmania 0% 0% 0% 0% 0% 0% 0%

National Inspection Data
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Summary of Findings
Although inspection numbers had decreased a small 
amount last year from the previous year, there has again 
been a significant increase in full inspections this year 
rising from 286 to 345.
It was also outlined last year that ATFA is frequently 
called upon by insurance companies or insurance 
builders to inspect timber floors. There has been a 
significant increase in this over the past twelve months 
from 33% of inspections nationally to 50%. Queensland 
and Western Australia remain the states with the 
highest usage by the insurance industry with 68% in 
Queensland and 57% in Western Australia. Due to this 
ATFA is working more closely with insurance companies. 
Although inspections can relate to owners not satisfied 
with the outcome, inspections also relate to providing 
guidance on the remedial work to be undertaken. 
The largest state-wide increase in inspections has been 
in NSW and this is also considered to be attributed to 
insurance related inspections. Most inspections were 
conducted in Queensland with 89, New South Wales at 
88, Western Australia 82 and Victoria 75. This year there 
was also one inspection in the Northern Territory.
Concerning performance and appearance concerns 
approximately two thirds relate to floor performance. 
Performance concerns relate to aspects such as 
cupping, crowning, peaking, buckling and other product, 
installation or floor environment issues. Appearance 
concerns relate to sanding and finishing aspects and 
also include other aspects such as poor fitting and 
concerns with colour and grade. 
The graphs below show data from 2008 onwards, and 
due to the higher numbers of inspections with solid 
timber flooring this has been included on a separate 
graph. What is evident from these graphs is that the 
percentage of inspections on solid timber floors has 
reduced this year.  Increases being noted in bamboo, 
engineered, laminate and parquetry.

 
It is also important to note that in states with greater 
number of inspectors and where the inspection process 
is more established there will be a greater number 
of inspections undertaken. ATFA is also not the only 
organisation that undertakes floor inspections, though 
dominates this space.

Oven Testing – this service provides the 
opportunity to undertake precautionary or diagnostic 
investigation of timber moisture levels. During this year 
20 oven tests were conducted for members and the 
general public.

Timber ID – scientific identification service to 
ascertain what species a particular timber could be.
During this year 10 cases were resolved for timber 
identification.

Technical Advice Hotlines – regularly 
used by members, these exist for Coatings, Adhesives, 
Timber, Installation, Equipment and Sanding as well as 
Training. The contact details for these hotlines are on the 
front page of the ATFA grey Information Guide.

Industrial Relations (IR) Support – 
with the assistance of Emma Watt, supplying basic IR 
support over the phone when it’s needed. During this 
year Emma has dealt with 33 enquiries mainly relating to 
wage rates.

WH&S Compliance - partnering with Inca 
Business Services (Workplace Health and Safety 
Specialists) to provide national assistance with this 
legal requirement, particularly the provision of safe work 
method statements/job safety analysis documentation. 
During this year 10 companies sought assistance from 
Inca with WH&S related issues, two of those going on to 
obtain further assistance.
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Legal Support – partnering with Quinn and 
Scattini Lawyers to provide legal assistance when 
members require it, during this period six members 
sought assistance, none of which required legal 
representation.

Insurance – in conjunction with Cowden 
Limited, ATFA has negotiated tailored insurance 
solutions for the every need of members, both 
business and personal.  Currently Cowden Limited 
holds 44 insurance packages for ATFA members.

Website Recognition – listing members 
and their accreditation level, making them known 
to the public, and now able to list their own website 
address with a direct link. Full visits to the ATFA 
website are in excess of 2500 per month. 

In House Training Services – with 
ATFA’s technical expertise, ATFA provides in house 
training services to member companies where 
required.

Social Media – during this period ATFA 
continued expanding its social media strategy, 
focusing particularly on utilising Facebook as a 
growing communication tool for ATFA in promotion of 
its members, activities and programs – the facebook 
feed is now also added to the home page of our 
website. Pintrest too was fully updated during this 
period, loading previous years of floor of the year 
entries as picture boards.

Master Forms – ATFA has developed and 
refined a range of master forms available in the 
member only section of its website, these include a 
standard contract format, contract variation, quote, 
invoice, warranty, contract information statement, 
the new quoting preparation document and most 
importantly job checklists which can be completed 
electronically. We have noticed good growth in the 
use of these documents during this 12 month period.

Industry Market Data Collection 
– for close to five years, ATFA has been collecting 
market data from manufacturers, suppliers and 
contractors on the sentiment and actual sales 
volumes of product. This proves highly valuable 
data in the future and already assists contributing 
companies with vital information. During this period 
ATFA expanded the process to include data from 
coatings producers.

Major Service Discounts – 
partnerships with various service providers continue 
to be developed with new partners including 
Checkvault. Existing partnerships include Medibank 
who now provide ATFA with a corporate membership, 
providing opportunity for a 5% discount to members 

plus other benefits. This is a substantial benefit that 
can save up to half the value of membership.
Discounted fuel with Caltex Australia is also easy to 
use with an online application and monthly billing. For 
many operations the 2.3cpl discount can amount to 
$100’s of dollars a year.

Constant Information – technical 
publications, information sheets, electronic bulletins 
and magazines designed to provide regular updates 
on the information you require, with the new Laminate 
Flooring Industry Standard released during this 
period and the next iteration of Solid Timber Flooring 
Industry Standard (formerly known as the Timber 
Flooring manual) towards the end of 2015. The 
electronic bulletin continues to enjoy great success 
with very high readership figures (more than double 
the national average). Mailchimp is being utilised as 
the delivery platform and makes for a much more 
user friendly experience.

Training – during this period ATFA operated 
three training programs, the New Techniques 
Program, Assessing Timber Floor Performance and 
the new Floor Preparation half day workshops.

Accreditation – to recognise member 
experience, qualifications, training and contribution to 
the industry. The current accreditation model has now 
expired and the association is now transferring to the 
new model which is more transparent and rigorous.

Find a Member – available on the ATFA 
website (now updated and more user friendly) to 
promote our members to the public. Still the most 
visited part of the ATFA website, clearly, companies 
who are not members of ATFA are disadvantaged 
by not being involved and the strength of the ATFA 
brand. Consumers are very aware, they are switched 
on to understanding how accreditation works and 
seeking comfort and confidence in engaging an ATFA 
member.

Future Fund – three years ago ATFA created 
this fund purely with the long term future in mind, 
this initiative to begin establishing funds for future 
training or industry development purposes. These 
may be to set up or lease a purpose training facility 
or for purchase of necessary training, research or 
development. The fund now holds just over $62,000.
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Timber Flooring

Leading technical  
development for  
our industry
ATFA continues to develop further information and conduct 
research aimed at improving industry systems as well as 
removing uncertainties. This has occurred through:

Research projects – during this year ATFA completed 
work on developing industry guidelines for laminate flooring. It also 
commenced consultation and redevelopment of the Timber Flooring 
manual, which when released later in 2015 will be retitled as the Solid 
Timber Flooring Industry Standard and incorporate new sections such 
as parquetry and pre-finished solid flooring. Throughout the process 
of conducting Industry Forums in each State, ATFA is using these to 
obtain essential feedback for the next iteration, along with targeted 
consultations and the ATFA committee structure.

Technical Standing Committee Projects – The 
committee covers aspects important to the industry that are raised by 
ATFA members and particularly where information is required but is 
not present in other industry publications. Each year the committee 
produces a number of information sheets and works to validate and 
update ATFA’s publications.

Timber Manufacturing Accreditation – quality 
auditing of timber flooring production resulting in those companies 
involved displaying the ATFA accredited logo. This activity has now 
been given greater exposure through the ATFA website. While three 
companies are currently accredited, three further companies are in the 
process of becoming accredited and negotiations are ongoing with two 
others. The process via audit to accreditation is not a simple one and 
does take some time.

Technical Publications  – the Timber Flooring manual 
(soon to be retitled), Timber Flooring – Problems, Causes and 
Remedial Measures manual, the Consumer Guide for Timber Flooring, 
the Timber Species Guide and the Checklists and QA Records 
publication. In addition to these, ATFA in past years has also produced 
Laminate Flooring (released in this year), Engineered Flooring, 
Bamboo Flooring and the Decking guidelines.

Data sheets – essential technical specifications to assist 
contractors on a daily basis.

New Information Sheets – as a result of this year’s 
work 10 information sheets will be issued (8 new and 2 updated) in the 
new financial year, these are: Hollow sounds in timber floors, Timber 
flooring systems, Employing staff, Dealing with depression, Media 
background, Slip resistance regulations, Lyctus and other borers in 
hardwood, Termites in timber floors, Sanding terminology, Customer 
relations.

Product Endorsement – quality assurance and ATFA logo 
endorsement for coatings, adhesives, moisture barriers, abrasives, 
fillers, machines and equipment, bamboo, engineered flooring and 
installation systems.
ATFA continues to explore ways to better promote and implement this 
important initiative.
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Raising industry’s profile 
The key to the success of ATFA is the way in which ATFA promotes its members, it does this via:

ATFA Branding – continues to grow in recognition as the depth of understanding grows and the 
logo becomes more known in the wider Australian community. Much has been done in this year to expand 
deeper into the building and architecture sectors, which create significant opportunities for our contractor 
and manufacturer base. Through the updated website, use of Cirrus Media which links us with Infolink.com.
au and the Architects and Specifiers, we are making large inroads to expanding awareness of our members 
and knowledge of our procedures. Increasing awareness among consumers is a priority with ATFA marketing 
activities and included the creation of a media strategy with members.

ATFA Website – the fully automated website is ATFA’s essential first line of information. Approx. 30,000 
full visitors made use of the ATFA website during this year and since the upgrade to a new website in May 2013, 
the site is now averaging over 2500 visitors per month, spending an average time of approx 4 minutes per visit 
(full visitors are authentic visitors entering the site, spending time and looking for information, not website hits 
which are considerably higher). The most visited component of the site continues to be Find a Member.            

Product Buying Guide – the third year of this initiative to promote the industry and its products. 
Released through our website as well as over 9000 builders and architects via Infolink and the Architect and 
Specifier Bulletin it raises the profile of the timber flooring industry and assists our members through readily 
available information in one place. This process has been expanded this year with additional releases and far 
greater exposure.

New Zealand Launch – in February 2015, ATFA conducted its launch into New Zealand and 
has since established a full working committee, along with already generating numbers to 15 members. The 
committee has set some strong goals and we look forward to their greater involvement.

List a Project – this initiative was launched in conjunction with the website launch two years ago. It 
promises to be a positive job generator for ATFA members, however, more consumer promotion is necessary 
in the new financial year that will hopefully see members reaping the rewards of jobs being funneled to our 
members.

Member Accreditation – the capacity for members to increase their profile and demonstrate this to 
the public. July 2015 will see the new system go into full implementation.
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ATFA Australian Gala Dinner & Awards Night 
With 203 in attendance this was yet again a wonderful representation of the passion and feeling in the 
timber flooring industry. The winners and runners up (see the ATFA website for all the details):

15
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Print Media Promotion – all opportunities 
to promote the benefits of timber flooring and the ATFA 
membership, through various magazines and online 
publications.

Consumer Expos – continuing to maintain a 
presence at a number of consumer frequented events, 
with the goal of increasing awareness of our members. 
During this year DesignBUILD was a first for ATFA and 
potentially ongoing involvement.

Industry State Forums – ATFA’s second 
year of conducting this great formula. Forums have 
been held in all States and the ACT, numbers have 
continued to average approx. 50 attendees at each 
location. 2016 will see an expansion of these events 
to 12 exhibitors at each event and a refresh of the 
content.

Information Sheets – designed to 
educate members and consumers, to inform them 
on expectations, now with a suite of 68 informative 
documents.

Consumer Guide – a full information booklet 
produced as an e-book and available online.

Partnerships – this year witnessed trial 
events with both Timber Queensland Limited and the 
Australian Institute of Architects, with the TQL event 
realising over 250 attendees from architects and 
builders as well as ATFA members.

Keeping industry  
informed
The want for information continues to be of 
greatest demand from the ATFA membership, 
considerable work is undertaken to address this 
via:

Weekly Information Sheet 
Notifications – sent every Friday to members, 
the weekly update serves as a reminder to members 
and a simple yet effective method of imparting essential 
information gradually.

Off the Floor Electronic Bulletin – 
informative six weekly updates keeping the industry 
informed on current affairs and ATFA events. This 
vital communication continues to be updated regularly 
to a highly presentable and even more informative 
production.

Timber Floors Magazine – the quarterly 
and highly professional ATFA magazine distributed to 
over 2500 businesses with a readership in excess of 
6000. ATFA now produces the magazine in-house with 
the fantastic assistance of Oven Creative who do the 
layout design and distribute it  
for us.

Brochures – targeted to assist members in their 
dealings with consumers. These are always in stock 
and ready to purchase at cost price by the members.

Information and Data Sheets – 
designed to inform members and consumers on 
specific technical or user issues. The series of 
information sheets now numbers 68 and is continually 
growing, there already being new information sheets 
proposed for the new financial year.

Demonstrations and Seminars – 
at most events ATFA conducts you are likely to see 
our wonderful volunteer instructors hard at work 
demonstrating amazing techniques and trying to instill 
better work methods in those watching on. Similarly, 
at special events such as Expos, specially invited 
speakers are involved to provide food for thought in 
business compliance areas.

Technical support – direct phone contact 
with the ATFA Technical Manger or one of the technical 
hotline experts.

Government liaison – ongoing negotiations 
with Government departments to improve industry 
conditions.

Information Guide – a comprehensive 
and regularly updated set of information sheets and 
operational guidelines.

Technical Publications – the Timber 
Flooring manual, Timber Flooring – Problems, Causes 
and Remedial Measures manual, the Timber Flooring 
Consumer Guide, ATFA Checklists and QA Records 
publication, Timber Species Guide, Bamboo Industry 
Standards, Engineered Flooring Industry Standards, 
Decking Guidelines and the Laminate Industry 
Standard.
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Driving improved  
environmental  
practices
ATFA continues to examine issues within the 
industry which potentially may affect ATFA 
members or the community. ATFA has already 
developed information on:

Volatile Organic Compounds 
(VOCs) – informing users and consumers of VOC 
content in coatings and adhesives. Considerable 
industry effort has gone into producing literature in 
this regard, with considerable input from all of the 
manufacturing or importing members. 

Timber Sustainability – chain of custody 
and life cycle assessment of timber flooring.

Wood Naturally Better – supporting the 
FWPA campaign to promote the benefits of timber.

Flooring Waste Disposal and 
Recycling – an information sheet to assist 
members on what to do with waste.

Illegal Logging Policy – ATFA supports 
the Federal Government illegal logging and anti 
dumping laws currently being introduced

Raising the skills of  
our industry
A major focus of ATFA continues to be its quest for 
educational growth of the industry including:

New Techniques Program – the 
first of the 2015 offerings was conducted in April in 
Brisbane using the new format of 14 participants 
and five instructors over a two day period. While the 
time allocation is possibly too short, the reality is that 
contractors can no longer afford three days away from 
work. These continue to be a prominently important 
part of ATFA training and core to development of the 
industry.

Webinars – introduced in 2013, they have already 
proven to be a great success – bringing learning 
opportunities direct to your own office or living room. 
These punchy one hour presentations are informative 
and interactive, these are sponsored in 2015 by Sika 
Australia. Indications are that this will be a growth area 

for ATFA in the future. 2015 saw the introduction of 
business related topics as well as popular technical 
topics.

Workshops – a mainstay of ATFA offerings, 
hundreds of members have at some stage undertaken 
one of the workshops. The main offerings during this 
period, the Assessing Timber Floor Performance two 
day workshop and the half day Floor Preparation 
workshops held in most States.

Apprenticeship Training – continued 
involvement in the quality of training and the 
employment systems for apprentices and trainees 
within the timber flooring industry. Currently, ATFA is 
working toward putting in place an arrangement with 
one training provider nationally who can have greater 
say and quality control of the training undertaken for 
our apprentices.

Growing our  
membership
Growing our membership
As at June 30th 2015, ATFA had 643 members (details 
of each member and their area of operation are all 
available on the ATFA website www.atfa.com.au).
ATFA is approximately 80 to 85% contractor based 
including installers, sanders and finishers of solid 
timber, engineered and laminate flooring, decking, 
cork, parquetry, floating floors and bamboo plus a few 
additional sidelines. Approximately 15 to 20% of the 
membership is corporate based including the greater 
majority of timber flooring manufacturers, coatings and 
adhesives manufactures, abrasives manufacturers, 
major, moderate and small supplier organisations as 
well as retailers. ATFA also has a small but growing 
international membership which late in the 2014-15 
financial year was bolstered by the commencement of 
full member services within New Zealand.

The percentage of membership 
breakup is approximately:
• 28.3%  Victoria
• 21.5%  New South Wales
• 19.6%  Queensland
• 18.5%  Western Australia
• 4.5%    South Australia
• 2.4%    New Zealand
• 2.4%   Other International
• 1.8%   Tasmania
• 1%       Australian Capital Territory
• < 1%   Northern Territory
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The Board The Australian Timber Flooring 
Association Limited (ATFA) is a company limited 
by guarantee. The organisation is directed by a 
hard working Board of Directors and a staff of three 
personnel and one external contractor.
The Board – ATFA continues to maintain an active 
Board, as at the end of June 2015 the Board of 
Directors were:
President – John Hollis (Tas)
Vice President – Lyn Marafioti (WA)
Secretary – Leon Travis (NSW)
Treasurer – Cameron Luke (Vic)
Director – Peter Kozno (SA)
Director – Tony Kellman (NSW)
Director – Zak Refai (NSW)
Director – Glyn Taylor (Vic) 
Director – Denis Gray (Qld)

The Standing Committee Structure 
The committees and members are:

Technical
Protocol – To deal with all technical issues, 
ongoing and as they arise, oversee updating of 
technical publications, provide direction on national 
consultation of technical issues, investigate 
environmental issues pertaining to timber floors, 
coatings and adhesives, advise on technical training 
requirements, oversee technical research projects 
including research needs and associated funding 
options, and feedback on relevant Australian 
Standards.
Paul Kiely (Chair)
David Smith
Tony Kellman
Tony Powell
Trevor Bailey
John Lamont

Training
Protocol – To assess training requirements at the 
local, State and National level for ATFA based 
training programs, training which may require 
contracting of outside expertise and nationally 
recognised training under Australia’s National 
Training Framework. This committee also has 
carriage of the US Schools.

Jim Hilston (Chair)
Andrew Sherriff
Grant Whitehead
Phil Holgate
Robert Clague

Membership, Marketing & Promotion
Protocol – To continually increase membership and 
develop continually changing strategies which grow 
membership for the ATFA in regard to standard 
membership and patron membership.
To develop marketing and promotion activities and 
strategies which further enhance the recognition of 
ATFA members in the market place and with the public 
as well as increasing the reputation and recognition 
of the ATFA as an association. This will encompass 
marketing and promotional materials, strategies and 
events (including the ATFA Convention).
David Embelton (Chair)
Cameron Luke
John Elasi
Leon Travis
Lyn Marafioti
 

Board Governance and Finance
Protocol – To ensure the transparent, ethical, 
accountable and unbiased operation of the board, to 
ensure due process is followed, skill and knowledge 
balance of board make up is achieved while managing 
risk, social responsibility, fairness, legitimacy of 
decision making and best performance of all. To 
maintain financial arrangements in accordance with 
legislation.
The Executive Committee of the Board:
John Hollis (Chair)
Lyn Marafioti
Cameron Luke
Leon Travis

Coatings and Adhesives
Protocol – To develop policies, position statements 
and targets for the reduction of VOC and other 
environmental imperatives. To consider advice and 
dissemination of information pertaining to coatings and 
adhesives.

Being part of the Company
The Australian Timber Flooring Association Limited (ATFA) is a 
company limited by guarantee. The organisation is directed by a hard 
working Board of Directors and a staff of three personnel and one 
external contractor.



Bruce Harris (chair)
Brett Scarpella
Chris Stringer
Denis Gray
Giles Whittle-Herbert
Ian McGregor
Phil Holgate
Phil Mowbray
Kurt Beyer

Protocol – To provide advice 
and guidance on specific 
state requirements and 
where able provide support to 
implementing initiatives at a 
state level.

New South Wales
Bill Durkowyak (chair)
Bruce Harris
David Head
Ian McGregor
John Elasi
Leon Travis
Zak Refai
Ivan Kirton
Phil Buckley

Tasmania
John Hollis
Justin Lovell
Richard Evans
Stuart Blackwell

Western Australia
Sam Marafioti (chair)
Grant Whitehead
Brad Marston
Lyn Marafioti
Paul Kiely
Richard Catlin
Christian Fontana
Fergus Sixsmith 
Nick Del Riccio
Amanda Poole
Paul Anderson-Johnson
Joe Patton

Victoria
Chris Stringer (chair)
Andrew Sherriff
Anthony Aquilina
Brett Scarpella
Dave Meyer
Josh Triplett
Peter King
Bruce Otten
John Sheldon

Queensland
Jim Hilston 
Warren Fletcher
Barry Olszak
Chris Hunter 
Denis Gray
Glyn Skelhorn
Peter Berndt
Robert Clague
Michael Roberts
David Dobinson

South Australia
Michael Van Rossen (chair)
Peter Kozno
James Dewar
Charles Shergold
Ross Portolesi
Bob Daws
Phil Holgate

Australian Capital 
Territory
Doug McKinnon
Tony Powell
Jamie Schulhin
Brian Woodbridge

New Zealand
Clayton Villars (chair)
Phil Rowe
Chris Northmore
Campbell Pilkington
Steve Heald
Paul Mulholland
Chris Wiffen
Karen Darragh
Paul Dobson
Kent Smith
Stephen Magnus
 

The national ATFA team – a four person, full-time operation with (L to R) Membership and 
Events Coordinator – Joshua Fielding, Marketing and Communications – Jacki Mitchell, 
Technical Manager – David Hayward  and CEO – Randy Flierman.
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Reporting the Financial Position 
of ATFA for 2014 – 2015
The following graphical representation provides a quick snapshot while the audited report 
following provides a detailed outline of ATFA finances.

Distribution of ATFA income ($K value) in 2014/15 (based on the ATFA operating account).

  ATFA yearly income displaying budget versus actual (based on the ATFA operating account). 
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Financial Statements
For the year ended 30 June 2015

AUSTRALIAN TIMBER
FLOORING ASSOCIATION LTD

ABN 16 524 524 226
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Directors Report
Your director presents this report on  
the company for the financial year  
ended 30 June 2015.
The names of the directors in office at any time during or since the end of the year are:                
◊   John Hollis                                                                                                                                     
◊  Lyn Marafioti 
◊  Cameron Luke                                                                                                                                 
◊  Leon Travis                                                                                                                                
◊  Zak Refai – Elected on October 2014 AGM
◊  Peter Kozno  
◊  Tony Kellman 
◊  Glyn Taylor                                                                                                                                    
◊  Robert Engwirda – Resigned on October 2014 AGM                                                                                                                                 
◊  John Elasi – Resigned on October 2014 AGM         
◊  Denis Gray                                                                                                                          
                                                                                    
The Director has been in office since the start of the financial  
year to the date of this report unless otherwise stated.

Operating Result
The surplus of the company for the financial year after providing  
for income tax amounted to:   

Year Ended 30 June 2015 30 June 2014

30,666.34 57,167.55
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Principal Activities
The principal activities of the company during the course of the year were as a Timber Flooring Association.  
No significant change in the nature of these activities occurred during the year.

Short-Term and Long-Term Objectives
The company’s objectives are: 

◊  To provide services to members which assist their business to operate better
◊  To provide constant technical advice and updates
◊  To raise the industry’s profile and that of members
◊  To keep members informed of industry information, events and training
◊  To improve environmental conditions within the industry
◊  To raise the skill level of members and improve quality workmanship
◊  To grow the membership and be representative of the greater flooring industry.

Strategies
ATFA’s responsible financial management means we are able to provide member centred services for our 
members. We engage a number of strategies to maintain our position as Australia’s peak timber flooring 
body and will continue to focus on:

◊  Attracting and retaining quality staff;
◊  Commitment to quality, continuous improvement and evaluation of opportunities; and
◊  Working relationships with National, State, Local Industry and Government bodies.

Key Performance Measures 
The company’s performance is measured regularly against the ATFA Strategic Plan, annual  
budget and regular financial reporting.

Significant Changes in the State of Affairs
No significant changes in the company’s state of affairs occurred during the financial year.
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Information on Directors
John Hollis    President  Oakdale Industries Tasmania                                                                                                                                    

Lyn Marafioti   Vice President  Aarrans Timber Floor Solutions Western Australia 
Cameron Luke  Treasurer  Lagler Australia Victoria                                                                                                                                
Leon Travis     Secretary  Boral Timber New South Wales                                                                                                                             
Zak Refai    Director   Elected on October 2014 AGM                                                                                                                        
       SE Timber New South Wales

Peter Kozno    Director  Adelaide Timber Flooring South Australia  
Glyn Taylor     Director  Embelton Flooring Victoria                                                                                                                                 
Bob Engwirda    Director  Resigned on October 2014 AGM                                                                                                                                 
        Hurford Hardwood New South Wales                                                                                                                               
John Elasi           Director  Resigned on October 2014 AGM                                                                                                                                 
        Floormania New South Wales

Denis Gray     Director  Sika Australia Queensland         

Tony Kellman  Director  Synteko New South Wales                                                                                                
                                

Meetings of Directors
During the financial year, 5 meetings of directors were held. Attendances by each director were as follows:

Members Information & Liability 
The Company is limited by guarantee. If the Company is wound up, the Company’s Constitution 
states that each member is required to contribute a maximum of $1 towards meeting any 
outstanding obligations of the Company.  As at the 30th June 2015 there were a total of 643 
members.                                                                                                                                                                                                                         

Number eligible to attend Number attended
John Hollis 5 5
Lyn Marafioti 5 4
Cameron Luke 5 4
Leon Travis 5 5
Zak Refai 4 3
Peter Kozno 5 5
Glyn Taylor 5 2
Bob Engwirda 1 0
John Elasi 1 0
Denis Gray 5 4 
Tony Kellman 5 5



25

After Balance Date Events
No matters or circumstances have arisen since the end of the financial year which significantly affected or 
may significantly affect the operations of the company, the results of those operations, or the state of affairs of 
the company in subsequent financial years.

Future Developments
The company expects to maintain the present status and level of operations and hence there are no likely 
developments in the operations in future financial years.

Environmental Issues
The company’s operations are not regulated by any significant environmental regulation under a law of the 
Commonwealth or of a State or Territory.

Dividends
The corporations law prohibits a Company Limited by Guarantee from paying dividends.    

Share Options
No options over issued shares or interests in the company were granted during or since the end of the 
financial year and there were no options outstanding at the date of this report.

Directors Benefits
No director has received or has become entitled to receive, during or since the financial year, a benefit 
because of a contract made by the company or related body corporate with a director, a firm which a director 
is a member or an entity in which a director has a substantial financial interest.

Indemnifying Officer or Auditor
No indemnities have been given or agreed to be given or insurance premiums paid or agreed to be paid, 
during or since the end of the financial year, to any person who is or has been an officer or auditor of the 
company.

Proceedings on Behalf of Company
No person has applied for leave of Court to bring proceedings on behalf of the company or intervene in any 
proceedings to which the company is a party for the purpose of taking responsibility on behalf of the company 
for all or any part of those proceedings.  The company was not a party to any such proceedings during the 
year.

Signed in accordance with a resolution of the Board of Directors:

Leon Travis                                                                 Dated:   4th September 2015 
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Statement of Profit or Loss and other 
Comprehensive Income
For the year ended 30 June 20145

Note 2015 2014

$ $

Revenue 2 768,339.46 729,356.00

Gross surplus 768,339.46 729,356.00

Other Income (1,141.74) -

Marketing (5,737.90) (10,293.64)

Selling expenses - -

Administration expenses (729,253.67) (661,552.01)

Finance Costs (1,539.81) (342.80)

Operating surplus before income tax  30,666.34 57,167.55

Income tax expense  

Operating surplus after income tax  30,666.34 57,167.55

Other comprehensive income:
Other comprehensive income - -

Total comprehensive income for the year 30,666.34 57,167.55

Total comprehensive income 
attributable to Members of the entity

30,666.34 57,167.55
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Statement of Financial Position  
As At 30 June 2015
For the year ended 30 June 2015

 Note 2015   2014

    $       $

ASSETS

Current Assets

Cash at bank 4 439,112.64 404,329.51

Other - 238.00

Total Current Assets 439,112.64 404,567.51

Non-Current Assets

Property, plant and 
equipment

5 35,492.97 17,502.35

Total Non-Current Assets 35,492.97 17,502.35

Total Assets 474,605.61 422,069.86

LIABILITIES

Current Liabilities

Financial liabilities 24,073.14 -

GST Payable/PAYG  
W Payable  

42,442.00 44,645.73

Total Current Liabilities 66,515.14 44,645.73

Non-Current Liabilities

Financial liabilities - -

Total Non-Current 
Liabilities

- -

Total Liabilities 66,515.14 44,645.73

Net Assets 408,090.47 377,424.13

EQUITY

Retained profits 408,090.47 377,424.13

Total Equity 408,090.47 377,424.13



Statement of Cash Flows
For the year ended 30 June 2015

2015 2014

$ $

Cash Flow From Operating Activities
Receipts from customers 761,821.32 723,026.74
Payments to suppliers and employees -703,680.02 -663,395.61
Interest received 6,518.14 6,329.26
Interest and other costs of finance -1,539.81 -342.8
Net cash provided by operating activities 63,119.63 65,617.59

Cash Flow From Investing Activities
Payments for property, plant and equipment -3,121.62 -

Proceeds from sale of assets -1,141.74 -
Net cash used in investing activities -4,263.36 -

Cash Flow From Financing Activities
Proceeds of borrowings - -

Repayment of borrowings -24,073.14 -15,944.75

Net cash used in financing activities -24,073.14 -15,944.75

Net increase (decrease) in cash held 34,783.13 49,672.84

Cash at bank at the beginning of the year 404,329.51 354,656.67

Cash at bank at the end of the year (note 1) 439,112.64 404,329.51

Statement of Changes in Equity 
as at 30 June 2014
For the year ended 30 June 2015 

2015 2014

 $ $
Balance at 1 July 377,424.13 320,256.58

Retained earnings

Total comprehensive income attributable to 
Members of the entity 30,666.34 57,167.55

Balance at 30 June 408,090.47 377,424.13

28
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The Company is limited by guarantee. If the 
Company is wound up, the Company’s Constitution 
states that each member is required to contribute a 
maximum of $1 towards meeting any outstanding 
obligations of the Company.  As at the 30th June 
2015 there were a total of 643 members.                                                                                                                 
No provision for income tax has been raised as the 
entity is exempt from Income Tax under Div 50-40 of 
the Income Tax Assessment Act 1997  

Reporting Basis and 
Conventions
The Company is not a reporting entity because, in 
the Directors’ opinion, it is unlikely that uses exist 
who are unable to command the preparation of 
reports tailored so as to satisfy, specifically, all of 
their information needs. This is a special purpose 
financial report that has been prepared for the 
sole purpose of complying with the Corporations 
Act 2001 requirements to prepare and distribute a 
financial report to the members and must not be 
used for any other purpose. The Directors have 
determined that the accounting policies adopted are 
appropriate to meet the needs of the members.   
The financial statements have been prepared 
in accordance with the mandatory Australian 
Accounting Standards applicable to entities reporting 
under the Corporations Act 2001 and the following 
Australian Accounting Standards:                                                                                                                     
AASB 101: Presentation of Financial Statements                                                                     
AASB 107: Cash Flow Statements                                                                                                        
AASB 108: Accounting Policies, Changes 
in Accounting Estimates and Errors                                                            
AASB 1031: Materiality                                                                                                              
AASB 1048: Interpretation and Application of 
Standards                                                                                   
No other Accounting Standards, Accounting 
Interpretations or other authoritative 
pronouncements of the Australian Accounting 
Standards Board have been applied.    
The financial statements have been prepared on 
an cash basis and are based on historical costs 
unless otherwise stated in the notes. The material 
accounting policies that have been adopted in the 
preparation of the statements are as follows:  

Accounting Policies

(a)    Property, Plant and Equipment (PPE)
Each class of property, plant and equipment are 
carried at cost or fair value as indicated less, where 
applicable, any accumulated depreciation and 
impairment losses.

Plant and Equipment
Plant and equipment are measured on the cost 
basis.
The carrying amount of plant and equipment is 
reviewed annually by the director to ensure it is not 
in excess of the recoverable amount from these 
assets. The recoverable amount is assessed on 
the basis of the expected net cash flows that will 
be received from the asset’s employment and 
subsequent disposal. The expected net cash flows 
have been discounted to their present values in 
determining recoverable amounts.

Depreciation
The depreciable amount of all fixed assets, 
excluding freehold land, is depreciated on a 
diminishing value basis over the asset’s useful life to 
the company commencing from the time the asset is 
held ready for use.  
The assets’ residual values and useful lives are 
reviewed, and adjusted if appropriate, at the end of 
each reporting period.
An asset’s carrying amount is written down 
immediately to its recoverable amount if the asset’s 
carrying amount is greater than its estimated 
recoverable amount.
Gains and losses on disposals are determined 
by comparing proceeds with the carrying amount. 
These gains or losses are included in the statement 
of comprehensive income. When revalued assets 
are sold, amounts included in the revaluation surplus 
relating to that asset are transferred to retained 
earnings.
(b)    Financial Instruments  

Initial recognition and 
measurement
Financial assets and financial liabilities are 
recognised when the entity becomes a party to 
the contractual provisions of the instrument. For 
financial assets, this is equivalent to the date that 

Notes to the Financial Statements
For the year ended 30 June 2015 
Note 1:  Summary of Significant  
Accounting Policies



the company commits itself to either purchase or sell 
the asset (i.e. trade date accounting is adopted).
Financial instruments are initially measured at fair 
value plus transaction costs, except where the 
instrument is classified ‘at fair value through profit or 
loss’ in which case transaction costs are expensed to 
profit or loss immediately.

Classification and subsequent 
measurement
Financial instruments are subsequently measured at 
either fair value, amortised cost using the effective 
interest rate method or cost. Fair value represents 
the amount for which an asset could be exchanged 
or a liability settled, between knowledgeable, willing 
parties. Where available, quoted prices in an active 
market are used to determine fair value. In other 
circumstances, valuation techniques are adopted.
Amortised cost is calculated as: (i) the amount 
at which the financial asset or financial liability is 
measured at initial recognition; (ii) less principal 
repayments; (iii) plus or minus the cumulative 
amortisation of the difference, if any, between the 
amount initially recognised and the maturity amount 
calculated using the effective interest method; and (iv) 
less any reduction for impairment.
The effective interest method is used to allocate 
interest income or interest expense over the relevant 
period and is equivalent to the rate that exactly 
discounts estimated future cash payments or receipts 
(including fees, transaction costs and other premiums 
or discounts) through the expected life (or when this 
cannot be reliably predicted, the contractual term) of 
the financial instrument to the net carrying amount 
of the financial asset or financial liability. Revisions 
to expected future net cash flows will necessitate an 
adjustment to the carrying value with a consequential 
recognition of an income or expense in profit or loss.
(i)    Financial Assets at fair value through profit or loss
Financial assets are classified at ‘fair value through 
profit or loss’ when they are either held for trading for 
the purpose of short-term profit taking, derivatives 
not held for hedging purposes, or when they are 
designated as such to avoid an accounting mismatch 
or to enable performance evaluation where a group 
of financial assets is managed by key management 
personnel on a fair value basis in accordance with a 
documented risk management or investment strategy. 
Such assets are subsequently measured at fair value 
with changes in carrying value being included in profit 
or loss.
(ii)   Loans and other receivables
Loans and receivables are non-derivative financial 
assets with fixed or determinable payments that are 
not quoted in an active market and are subsequently 
measured at amortised cost.
(iii)  Held-to-maturity investments
Held-to-maturity investments are non-derivative 

financial assets that have fixed maturities and fixed or 
determinable payments, and it is the entity’s intention 
to hold these investments to maturity. They are 
subsequently measured at amortised cost.
(iv)  Available-for-sale financial assets
Available-for-sale financial assets are non-derivative 
financial assets that are either not capable of being 
classified into other categories of financial assets due 
to their nature, or they are designated as such by 
management. They comprise investments in the equity 
of other entities where there is neither a fixed maturity 
nor fixed or determinable payments.
(v)   Financial liabilities
Non-derivative financial liabilities (excluding financial 
guarantees) are subsequently measured at amortised 
cost.
(vi)  Fair value
Fair value is determined based on current bid prices 
for all quoted investments. Valuation techniques are 
applied to determine the fair value for all unlisted 
securities, including recent arm’s length transactions, 
reference to similar instruments and option pricing 
models.
(c)    Impairment of Assets  
At the end of each reporting period, the company 
reviews the carrying values of its tangible and 
intangible assets to determine whether there is any 
indication that those assets have been impaired. If 
such an indication exists, the recoverable amount of 
the asset, being the higher of the asset’s fair value 
less costs to sell and value in use, is compared 
to the asset’s carrying value. Any excess of the 
asset’s carrying value over its recoverable amount is 
expensed to the statement of comprehensive income.
Impairment testing is performed annually for goodwill 
and intangible assets with indefinite lives.
Where it is not possible to estimate the recoverable 
amount of an individual asset, the company estimates 
the recoverable amount of the cash-generating unit to 
which the asset belongs.
(d)    Derecognition  
Financial assets are derecognised where the 
contractual rights to receipt of cash flows expire or the 
asset is transferred to another party whereby the entity 
no longer has any significant continuing involvement 
in the risks and benefits associated with the asset. 
Financial liabilities are derecognised where the related 
obligations are either discharged, cancelled or expire. 
The difference between the carrying value of the 
financial liability extinguished or transferred to another 
party and the fair value of consideration paid, including 
the transfer of non-cash assets or liabilities assumed, 
is recognised in profit or loss.
(e)    Employee Benefits  
Provision is made for the company’s liability for 
employee benefits arising from services rendered 
by employees to the end of the reporting period.  
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Employee benefits that are expected to be settled 
within one year have been measured at the amounts 
expected to be paid when the liability is settled, plus 
related on-costs. Employee benefits payable later than 
one year have been measured at the present value of 
the estimated future cash outflows to be made for those 
benefits. These cash flows are discounted using market 
yields on national government bond terms to maturity 
that match the expected timing of cash flows.
(f)    Cash and Cash Equivalents  
Cash and cash equivalents include cash on hand, 
deposits held at call with banks, other short-term highly 
liquid investments with original maturities of three 
months or less, and bank overdrafts. Bank overdrafts 
are shown within short-term borrowings in current 
liabilities on the statement of financial position.
(g)    Revenue and Other Income  
Revenue is measured at the fair value of the 
consideration received or receivable after taking onto 
account any trade discounts and volume rebates 
allowed. Any consideration deferred is treated as the 
provision of finance and is discounted at a rate of 
interest that is generally accepted in the market for 
similar arrangements. The difference between the 
amount initially recognised and the amount ultimately 
received is interest revenue.
Revenue from the sale of goods is recognised at the 
point of delivery as this corresponds to the transfer of 
significant risks and rewards of ownership of the goods 
and the cessation of all involvement in those goods.
Interest revenue is recognised using the effective 
interest rate method, which, for floating rate financial 
assets is the rate inherent in the instrument. Dividend 
revenue is recognised when the right to receive a 
dividend has been established.
Revenue recognition relating to the provision of  
services is determined with reference to the stage of 
completion of the transaction at the end of the reporting 
period and where the outcome of the contract can be 
estimated reliably. Stage of completion is determined 
with reference to the services performed to date 
as a percentage of total anticipated services to be 
performed. Where the outcome cannot be estimated 
reliably, revenue is recognised only to the extent that 
related expenditure is recoverable.
All revenue is stated net of the amount of goods and 
services tax (GST).
(h)    Borrowing Costs  
Borrowing costs directly attributable to the acquisition, 
construction or production of assets that necessarily 
take a substantial period of time to prepare for their 
intended use or sale, are added to the cost of those 
assets, until such time as the assets are substantially 
ready for their intended use or sale.
All other borrowing costs are recognised in income in 
the period in which they are incurred.
(i)    Goods and Services Tax (GST)  

Revenues, expenses and assets are recognised net of 
the amount of GST, except where the amount of GST 
incurred is not recoverable from the Australian Taxation 
Office. In these circumstances, the GST is recognised 
as part of the cost of acquisition of the asset or as part 
of an item of the expense. Receivables and payables in 
the statement of financial position are shown inclusive 
of GST.
Cash flows are presented in the statement of cash 
flows on a gross basis, except for the GST component 
of investing and financing activities, which are disclosed 
as operating cash flows.



Note 2: Revenue and Other Income
2015 2014

Interest revenue 6,518.14 6,329.26
Membership Income 321,467.85 306,322.10
Promotional Income 5,037.67 18,393.44
Course Fees 33,820.58 37,513.68
Consulting Income 12,870.00 12,696.13
New Techniques Program Income  11,602.37 1,900.00
Magazine Income 33,634.10 38,450.90
Floor Inspection Income 182,375.46 138,035.90
Other income 161,013.29 169,714.59
Total 768,339.46 729,356.00
Other income: Includes Timber Accreditation, Events, Research, Oven Tests, Timber ID, Product Buying Guide and Credit 
Card Surcharge Income.

Note 3:  Profit from Ordinary Activities

Profit (loss) from ordinary activities before income tax has been determined after:

2015 2014
Charging as Expense:
Borrowing costs 1,539.81 342.8
Depreciation of non-current assets:
Plant and equipment 1,613.00 2,382.00
Motor vehicles 7,111.00 3,709.00
Other 27 45
Total depreciation expenses 8,751.00 6,136.00

Note 4:  Cash at bank
2015 2014

ANZ A/c 4841-08922 130,143.54 116,637.08
ATFA Future Fund 62,071.58 46,068.44
ANZ V2 - 4828-30516 246,897.52 241,623.99
Total 439,112.64 404,329.51
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Note 6:  Accrued employee entitlements
As at 30th June 2015 there was accrued employee entitlements including Annual and Long 
Service Leave totalling $125,206.64

Note: 7: Entity Details
The registered office of the entity is:
Australian Timber Flooring Association Ltd
11 Oleander Avenue
Shelly Beach QLD 4551

The principal place of business of the entity is:
Australian Timber Flooring Association Ltd
11 Oleander Avenue
Shelly Beach QLD 4551

Note 5:  Property, Plant and Equipment

Plant and equipment:

2015 2014
At cost 36,687.16 36,687.16
Less: Accumulated depreciation -32,015.00 -30,402.00

4,672.16 6,285.16
Motor vehicles:
At cost 37,883.36 34,761.74
Less: Accumulated depreciation -7,103.00 -23,612.00

30,780.36 11,149.74
Other property, plant and equipment:
At cost 1,806.45 1,806.45
Less: Accumulated depreciation -1,766.00 -1,739.00

40.45 67.45

Total 35,492.97 17,502.35



Directors’ Declaration
The director has determined that the company is not a reporting entity and that this special purpose 
financial report should be prepared in accordance with the accounting policies prescribed in Note 1 to 
the financial statements.
The director of the company declares that:
1. the financial statements and notes are in accordance with the Corporations Act 2001:
(a) comply with Accounting Standards described in Note 1 to the financial statements and the Corpo-
rations Regulations; and
(b) give a true and fair view of the company’s financial position as at 30th June 2015 and of its perfor-
mance for the year ended on that date in accordance with the accounting policies described in Note 1 
to the financial statements.
2. in the director’s opinion, there are reasonable grounds to believe that the company will be able to 
pay its debts as and when they become due and payable.
This declaration is made in accordance with a resolution of the Board of Directors.

Director:                                                          
Leon Travis

 
Director:
Cameron Luke

Dated:   4th September 2015
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Compilation Report to 
AUSTRALIAN TIMBER FLOORING 
ASSOCIATION LTD
We have compiled the accompanying special purpose financial statements of AUSTRALIAN 
TIMBER FLOORING ASSOCIATION LTD, which comprise the Statement of Comprehensive 
Income, Statement of Changes in Equity, Statement of Cash Flows and Statement of Financial 
Position as at 30 June 2015, a summary of significant accounting policies and other explanatory 
notes. The specific purpose for which the special purpose financial statements have been 
prepared is set out in Note 1 to the financial statements.

The Responsibility of the Director of AUSTRALIAN TIMBER FLOORING ASSOCIATION LTD

The director of AUSTRALIAN TIMBER FLOORING ASSOCIATION LTD is solely responsible 
for the information contained in the special purpose financial statements and has determined 
that the significant accounting policies adopted as set out in Note 1 to the financial statements 
are appropriate to meet the director’s needs and for the purpose that the financial statements 
were prepared.

Our Responsibility

On the basis of the information provided by the director of AUSTRALIAN TIMBER 
FLOORING ASSOCIATION LTD, we have compiled the accompanying special purpose 
financial statements in accordance with the significant accounting policies adopted as set out in 
Note 1 to the financial statements and APES 315: Compilation of Financial Information.

Our procedures use accounting expertise to collect, classify and summarise the financial 
information, which the director provided, in compiling the financial statements. Our 
procedures do not include verification or validation procedures. No audit or review has been 
performed and accordingly no assurance is expressed.

The special purpose financial statements were compiled exclusively for the benefit of the 
director of AUSTRALIAN TIMBER FLOORING ASSOCIATION LTD. We do not accept 
responsibility to any other person for the contents of the special purpose financial statements.

 

________________________________________
PETER CRAWFORD
LAKEWOOD ACCOUNTING
SUITE 2
300 HEATHERHILL RD, FRANKSTON
Dated: 4th September 2015



 
 

 

AUSTRALIAN TIMBER FLOORING ASSOCIATION LTD 
ABN 16 524 524 226 

 
AUDITOR’S INDEPENDENCE DECLARATION 

 

Under S307C of the Corporations ACT 2001 to the Directors of Australian Timber Flooring 

Association Ltd. I declare that, to the best of my knowledge and belief, during the year ended 30th 

June 2015 there have been: 

i. no contraventions of the auditor’s independence requirements as set out in the Corporations 

Act 2001 in relation to the audit; and 

ii. no contraventions of any applicable code of professional conduct in relation to the audit. 

 
 
 
 
 

……………………………………… 
Robert HJ Edwards B Com FCA                                                    Dated:  31st August 2015 
RCA#6246 
Level 1, 180 Main Street 
Kangaroo Point, QLD 4169. 
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                                         Independent Auditor’s Report                             
To the Directors of Australian Timber Flooring Association Limited                               

ABN 16 524 524 226 

Report on the Financial Report  

I have audited the accompanying financial report, being a special purpose financial 
report, of Australian Timber Flooring Association Limited which comprises the 
Statement of Financial Position as at 30th June 2015 and the Statement of Profit or 
Loss and other Comprehensive Income, Statement of Changes in Equity and the 
Statement of Cash Flows for the year then ended, Notes to the Financial Statements 
and the Directors’ Declaration.   

The Responsibility of the Directors for the Financial Report  

The company’s Directors are responsible for the preparation and fair presentation of 
the financial report and have determined that the accounting policies described in 
Note 1 to the financial statements which form part of the financial report are 
appropriate to meet the financial reporting requirements of the constitution and are 
appropriate to meet the needs of the members. The Directors’ responsibility also 
includes establishing and maintaining internal controls relevant to the preparation and 
fair presentation of the financial report that is free from material misstatement, 
whether due to fraud or error; selecting and applying appropriate accounting policies; 
and making accounting estimates that are reasonable in the circumstances. 

Auditor's Responsibility  

My responsibility is to express an opinion on the financial report based on our audit. 
No opinion is expressed as to whether the accounting policies used, as described in 
Note 1, are appropriate to meet the needs of the members. We conducted our audit in 
accordance with Australian Auditing Standards. These Auditing Standards require 
that we comply with relevant ethical requirements relating to audit engagements and 
plan and perform the audit to obtain reasonable assurance whether the financial report 
is free from material misstatement. 

An audit involves performing procedures to obtain audit evidence about the amounts 
and disclosures in the financial report. The procedures selected depend on the 
auditor's judgement, including the assessment of the risks of material misstatement of 
the financial report, whether due to fraud or error. In making those risk assessments, 
the auditor considers internal control relevant to the entity's preparation and fair 
presentation of the financial report in order to design audit procedures that are 
appropriate in the circumstances, but not for the purpose of expressing an opinion on 
the effectiveness of the entity's internal control. An audit also includes evaluating the 
appropriateness of accounting policies used and the reasonableness of accounting 
estimates made by the Directors, as well as evaluating the overall presentation of the 
financial report. 
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The financial report has been prepared for distribution to members for the purpose of 
fulfilling the Directors financial reporting under the constitution. We disclaim any 
assumption of responsibility for any reliance on this report or on the financial report 
to which it relates to any person other than the members, or for any purpose other than 
that for which it was prepared. 

I believe that the audit evidence I have obtained is sufficient and appropriate to 
provide a basis for our audit opinion. 

Independence  

In conducting my audit, I have complied with the independence requirements of the 
Corporations Act 2001.  

Auditor's Opinion  

In my opinion, the financial report presents fairly, in all material aspects, the financial 
position of Australian Timber Flooring Association Limited as at                                
30 June 2015 and of its financial performance and its cash flows for the year then 
ended in accordance with the Corporations Act 2001 and the Australian Accounting 
Standards to the extent that described in Note 1. 

Basis of Accounting 

I draw attention to Note 1 of the financial statements, which describe the basis of 
accounting. The financial statements are prepared on the cash basis of accounting, 
which is a basis of accounting other than accounting principles generally accepted in 
Australia. Our opinions are not modified with respect to this matter.  
 
Emphasis of Matter 

Without modifying my opinion, I draw your attention to Note 1 to the financial report, 
which describes the basis of   accounting. The auditor alerts users of the auditor’s 
report that the financial report is prepared in accordance with a special purpose 
framework and therefore may not be suitable for another purpose.  

 

……………….…………………     
Robert Edwards B Com FCA                Dated: 4 September 2015 
RCA# 6246 
Level One 180 Main Street 
Kangaroo Point Qld 4169 
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